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Scheuer 4ay4: 


There is a new spirit in America today, all the result of the Korean 
adventure and the achievements of the United Nations successful 
campaign. Now, for the first time, we can see rays of hope that 
world peace can be achieved and this optimism and confident out- 
look will have a profound effect upon the leaders of the world. 
America is buckling down to its task of strengthening its defenses, 


firm in the belief that it can meet any new situation that presents 





itself. Let's all work together to keep America strong. 


We at Scheuer have been going right on with creating and building 
new and better display fixtures in plastics, wood and metal and we 
will have a great new line to present to you at the New York show. 
You won't want to miss the many new ideas we will present there 


for the first time. 


Visit us during 


SPRING MARKET WEEK 


December 10-14 


Hotel New Yorker, Room 629 








INC. 


=== 307 WEST 38+ ST.. AT EIGHTH AVE., NEW YORK CITY 18 
ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 


SCUBUER 
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Americas Finest Stores use more and more 


/TINERANTS 


Selling showmanship designed to get more 
attention, more readership, sell more goods. 
Loaned to stores on predetermined schedules 
... Only cost incoming transportation. Are 
you reserving your share of these great 
itinerant promotions? 


AS SEEN AT GIMBEL BROS. 
Fine wood carvings 
molded plastic 


eating , - ; For HICKOK as seen at 
more sales for the E. W. EDWARDS CO., SYRACUSE 
NEW SCHICK "20° Mechanical action 
as seen ot BULLOCK'S creates more soles... 


THE NEWEST 
RCA VICTOR 
MOTION DISPLAY 
FOR TELEVISION 
stops 
more people! 





as seen of WATT & SHAND, LANCASTER, PA. TOASTMASTER . . . just released... 
now showing at 


WRITE TODAY J. L. HUDSON CO., DETROIT 


Ask for information £ 
shiins tensed aig W. L. STENSGAARD AND ASSOCIATES, INC. 
i, 
available to your store. yh 346 NORTH JUSTINE STREET, CHICAGO 7, ILLINOIS 
Specialists in Merchandise Pr tation - D tration - Displays - Exhibits 











as dictated by her majesty 


flat as a board 
none 
girdied flat 
high soft bulge below waist 
OUETTE pencil slim 


Every few seasons, the New Woman emerges. 
e looks different, smarter, more fashionable 
because the couturiers, obedient to her whim, 
have subtly altered her dimensions. And 
Mary Brosnan, collaborating with couturiers 
“Waive and abroad sculptures her dazzlingly for your 
advance-fashion windows. Ask to see photos. 


— revised for Spring 1951 
as interpreted by great couturiers as sculptured by Mary Brosnan 











Display’s Great Monthly Digest 


DISPLAY WORLD 


COMBINED WITH 
MERCHANTS RECORD AND SHOW WINDOW 


VOLUME 57 


NOVEMBER, 1950 


NUMBER 5 


CONTENTS 


Research Underscores Display For Cluett, Peabody 


Autumn Colors Featured In Los Angeles Windows 
Suggested Power Tools For The Display Shop 
New York Display Scene 

European Displays 

State Street Displays Become Home-Minded 


Showroom For Suitings 


Promotions Coming Up! 

Eighty Exhibitors Expected For December Show 
Display . . . On And Off The Record 
Blackton's Novel New Store 

Here And There 

Heavenly Daze 

English Firm Puts Display To Work 
Editorial 

Imposing Civic Display . 

Trade Personalities 

Fabric Presentation 

Display Contest Report 

SDA Conference 

Lincoln Display Night 

The Display Parade 

Reminiscing 


Your Column 


PUBLISHED BY 


By Clara Baldwin 
By John L. Cooney 
By Myron H. Buehrer 
By Virginia Roehl 


By Shirley Ware 


By Kim Hoffmann and 
Stephen Heidrich 


By Louis Gehring 
By John F. Bowman, Jr. 


By J. K. Leslie . 


By Jim Tupper . 


By Eddie Nunan 


By Jim Tupper . 


THE DISPLAY PUBLISHING COMPANY 


407 EAST EIGHTH STREET, GARFIELD 2050-2051, CINCINNATI 1, OHIO 


OUR NEXT ISSUE 


Ernest F. Young resumes his series of 
practical shop articles in the December 
issue . . . Clara Baldwin reports on high 
fashion display as interpreted by one 
of the leading display consulting firms 

. « There will be reviews of contem- 
porary displays throughout the country, 
and a number of feature articles to 
round out the final issue of the year. 
In the mail December 15. 


THE COVER 


This striking display was used during 
the last Christmas season by The Ernst 
Kern Company, Detroit, where Lee 
Wardrip is director of disploy. It is 
one of a complete battery given similar 
treatment. 


OFFICES 


Eastern Office: 47 West 57th Street, New 
York City 19. Phone Plaza 3-5989. Cleve- 
land Office: J. R. Monk, Macintyre, Simp- 
son & Woods, 1900 Euclid Avenue, Cleve- 
land 15. Phone CHerry 1-150!. 


SUBSCRIPTION RATES 


Published monthly at $3.00 « year for the United 
States, Pan-American Countries, Philippine 
islands and Spain; all others $4.00 a year. 
Canadian and foreign orders payable in U.S. 
funds by international money order or New 
York bank draft. Single copies, 30 cents. 
Send all subscription orders direct to the 
publication office at Cincinnati. Changes of 
address must be reported at least two weeks 
in advance of effective dete; otherwise missed 
copies cannot be supplied. Entered as sec- 
ond class matter September 20, 1922, at post- 
office at Cincinnati, Ohio, under act of 
March 3, 1879 


Member 


A) 


Audit Notional 
Burecu of Association of 
Cireulations Display Industries 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you shore it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


0 
0 
0 
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ACTION STOPS SHOPPERS 





———=x ULL. 


G-504 — This display is 84" wide, 36" high and 4" deep. It is printed in nine different colors on 100 point card stock. The 
entire background and moving parts are set in a wooden shadow box frame. It has EIGHT ANIMATED FIGURES. 
. The Gnome (left hand corner) has double action of turning 4. Santa shakes with mirth. 
wheel and moving arm. 5. Jack in Box jumping in and out. 
. The Gnome with packages hos o teetering action as though to . Painter works on drum with up and down stroke. 
save packages from falling. 7. Gnome on horse rocks back and forth. 
The Gnome making sled has very realistic hammer action. 8. Tailor puts finishing touch to doll with natural sewing action. 
This 84" disploy is made in two parts and folds over to facilitate shipping. The package size will be 36" x 42" x 8". The 
cost of this display complete with motors attached is $80.00 F.O.B. our factory. 


Santa and Reindeer Yes, there is a Santa Claus 











G-503—The Sonta Reindeer is beautifully printed in nine colors. It is 33''x48''x4" G-502 —This is ao very attractive Christmas animated 
and very sturdily constructed with a wooden shadow box frame. The front display 45" wide, 35" high and 5" deep. It is printed 
has o heavy piece of cardboard printed to give the effect of a window with in several brilliant colors on 90 point white lined card- 
icicles. The Deer gallop and Santa waves his arm, while in the sky the stars board with a separate wooden frame. The top of the 
are twinkling making it a LIGHT AND ACTION DISPLAY. The cost of this fireplace has a shelf 5" wide on which there are three 
display complete with motor is $37.50 F.O.8. our factory decorative pieces that can be removed if you wish to 
use it to display merchandise. The action shows Santa's 
arm in motion pointing to the children as if asking if 
they believe in Santa Claus and they are vigorously 


nodding their heads. The expression on the children’s 
faces denotes surprise and wonderment while Santa is 
s his usual jovial self. The fireplace is illuminated by o 


red bulb giving the appearance of burning embers 

Consult Us On Your Animated Problems making it a light and action display. It is electrically 

operated by a patented Gregory motor, 110 volt, A.C. 

0 BRIDGE ST. BROOKLYN 1, N. Y. or D.C. current. It is packed in a heavy duty shipping 
33 ; carton. The cost of same is $42.50 F.0.B. Brooklyn. 
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SELL MORE MERCHANDISE 





MODEL MS7II 
Copacity 7 x 11 inches 


ze: | 


MODEL MKI422C 
Capacity 14 x 22 inches 





MODEL M711 MODEL MI4Ii MODEL M1422 MODEL M2228 
Capacity 7 « 11 inches Capacity 14 « 11 inches Capacity 14 « 22 inches Copacity 22 1 28 inches 


a, , LINE-O-SCRIBE 
quip your sign department to produce sales pro- SIGN MACHINES 


motion material that enhances merchandise values, and reflects are made in sizes and 

, RSG: models tor every type 
credit on you and on your store. Combinations of type as are of merchandising. 
used in other advertising can be used to create a more forceful 


effect. Better signs can be produced on the Line-O-Scribe and all WRITE FOR OUR 
NEW CATALOG »50 


your signs can be two sided so that they inform shoppers from any “adhich ‘chucesiie ond 


position in your store . . . help salespeople, too, on merchandise prices each model. 


facts that produce sales. 


THE MORGAN CO. 


3984 AVONDALE AVENUE, CHICAGO 41, ILLINOIS 
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Your Spring Displays 


Showing In 


OUR SHOWROOM ONLY 
36 WEST 37th STREET 
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i 5 Desagners + Manufaclirers ARTIFICIAL FLOWERS 
DISPLAY DECORATIONS 
S: ART DISPLAY STUDIOS 


36-38 WEST 37TH STREET 
NEW YORK 18 


“OUR THIRTIETH YEAR SERVING DISPLAY" 





Y 





7. lonst Ca 0/4. Show 


“La Gomme CNaturelle” "La Polite Femme E 





Vv 


AM 


You are invited LV 


to see the most 





E 


unusual. manikin 
display ever 


presented } 


... Rooms O11 
612° 614° 615 
HOTEL NEW YORKER , 
N.A.D.1. MARKET WEEK DEC. 10—14 


) i, MANIKINS « CREATED BY KORRECT-WAY DISPLAYS 
, Day OF AMERICAN FIXTURE & MFG. CO T Lot 1 MC 


MEET YOUR KORRECT-WAY DISTRIBUTOR AT THE SHOW 


/ 
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the BRIGHTEST star 


in the heavens 


in the 
MANNEQUIN firmament 


J 
ofa eeethe BRIGHTEST star 


AMERICA’S NEWEST MANNEQUIN SENSATION! 


A personalized mannequin of many poses embodying 
advanced 1951 styling .. . Designed and created by 


master mannequin craftsmen. 


VEGA... must be seen to be appreciated. 


SHOWING AT NADI DISPLAY MARKET WEEK 
HOTEL NEW YORKER...DECEMBER 10-14...ROOMS 736-737 


OF HOLLYWOOD 


923 North Cole Avenue 
Hollywood 38, California 
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Pp Oo R 


1." “ay a % We sure did try... 


But we just couldn't cram 
our vast new spring line into 
the Hotel New Yorker! 





aes 


OTHE DISPLAY CENTER OF AMERICA” — During New York Market Week in December. 


please come to see “Everything for Display” in 


our main showrooms just off Times Square at 


130 WEST 46th STREET 


There are new display twists galore as you open 
the door . . . Thrilling novelty materials and 





accessories with the famous Maharam styling, 
that are real backgrounds to extra sales .. . 
See the ingenious “Bender Boys” whose fame 
is sweeping the country — and their amusing 
new brothers MacTavish, Bronco, Skier, Fire- 





man and Snowman Bender! 


We'll be looking for you up on 46th Street. 
Is it a date? 


“The House of Service” 
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You are invited to see the 





BEAUTIFUL 


EASTER 
CREATION 


through the 











Now Famous Shipman Patented 





MAGIC WINDOW 





ROOM 739 


New Yorker Hotel 
DECEMBER 





MARKET WEEK 








Be WAAwase 


JF NRA + ee 


It Is Not TOO LATE 
To INSTALL Our 
MAGIC WINDOW 


The greatest of all 


CHRISTMAS 
SHOWS 











in your 
Windows or Toy Department 
at Terms 


TO SUIT YOUR BUDGET 


Only one franchise in each city. 


Frederic Shipman Studios 


470 West 24th Street 
New York 11, N. Y. 
Watkins 9-3815 





The following stores are using the MAGIC WINDOW, some for Christmas, some for Easter, many for both: 
NEW YORK HARRISBURG SPRINGFIELD PITTSBURGH ALBANY 


Owen - Corning Fiber- Pomeroy's Ohio Edison Company 
glas Corp CLEVELAND TORONTO 


Joseph Horne Co. W. M. Whitney & Co. 


BOSTON The Higbee Company T. Eaton Co. Ltd ATLANTA SCHENECTADY 


Win, Filene's Sons Co, YOUNGSTOWN LANSING 


Rich's, Inc, H. S. Barney Co. 


PHILADELPHIA . M. McKelvey Co . W. Knapp Co CHARLESTON UTICA 


WILKES BARRE SOUTH BEND 


Bonwit-Teller Co. Fowler, Dick & Walker eo. Wyman & Co 


The Diamond Co J. B. Wells & Son Co 


BALTIMORE YORK ELKHART KNOXVILLE SPRINGFIELD 


Hochschild Kohn & Co The Bon Ton Store Chas. S. Drake Co 


S. H. George & Sons Albert Steiger Co 


NEWARK EASTON PEORIA NASHVILLE WORCESTER 


L. Bamberger & Co Grollman's P. A. Berqner Co. 


Harvey's Wm. Filene's Sons Co. 
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USE MOTION—STOP TRAFFIC! 





“Christmas Holiday” 


G 512—Size - 32” high, 48" wide, 51%" deep. Printed in nine brilliant colors in the back- 
ground and seven colors on the moving parts. Action—Three cute little elves are swinging 
on the bells while the musical notes on the score flash on and off. The background is a lake 
frozen over showing many skaters in colorful costumes of the gay nineties era. This display 
has a wooden shadow box frame which not only adds to its beauty, but helps prevent warp- 
ing, also protects the moving parts in transit. This is truly a very attractive and inex- 
pensive display. Complete and ready to plug in 110 V. outlet AC or DC, the cost of this 


display is $40.00, F.O.B. our factory. 





“Santa At Window” 


G 511—This is a light and action display printed 
in eight vivid colors and is sturdily constructed. 
Overall size 19” high, 24” wide and 51%” deep. 
This too has a wooden shadow box frame for pro- 
tection of the entire display as well as the moving 
parts. 

The action is Santa looking in the window waving 
goodbye as if saying, Happy Christmas to all and 
to all a good night. The light in the display is 
the twinkling of stars in the sky. 

The cost of this display complete, ready to plug 
into 110 V. AC or DC outlet. is $20.00, F.O.B. 


our factory. 


GREGORY MOTORS Inc. ikooxtin new vor 
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CHRISTMAS ACTION DISPLAYS 


FOR STOP AND SHOP ACTION! 





Loading Santa's Sleigh Santa T sees _— 


G 506— Gnome in right hand corner bends back and forth as ©6507— Santa Claus moves his head from side to side and the 
though driving Reindeer. Santa Claus bends from waist back arm raises up and down as though trimming the tree. Rocking 
and forth. Gnome in foreground is trying to hold Reindeer and Horse rocks back and forth. The Panda wags his head from 
moves from side to side while the Reindeer bucks. Gnome with side to side. Boy on side of curtain and girl on other have heads 
the package bends to the right as though overloaded. Gnome in peeking from behind curtain. 

the sleigh appears to be reaching down to help him. ee eee ie si ae aoa 
SIZE—48” wide, 33” high and 5” deep. Printed in eight brilliant SIZE—48” wide, 33” high and 5 deep. Printed in eight colors 
colors on 80 point board with a varnish coating for protection. on 80 point stock having five figures in motion. COST—F.O.B., 
Has six figures in animation. COST—F.O.B., our factory, $37.50. our factory, $37.50. 


G 506 - G507 - G 508 
Sturdily constructed in 
wooden shadow box 
frames. All displays 
are activated by the 
Dependable Patented 
Gregory Motor ready to 
plug into 110 volts, A.C. 
or D.C. They are packed 
in heavy duty shipping 
cartons. 


“The Night Bell Display 
G 508 — SIZE—24” wide, 19%” high and 5” d . Printed i 
Before eight beautiful cahien. . ies Sy ponlt they Ae ‘otedns 


” back and forth alternately; not in unison. COST—F.O.B., our 
Christmas factory, $1 5.00. 


No. G 505 This very attractive display is 29” wide and 48” high. The net weight is around nine pounds. It is printed in eight 
brilliant colors on heavy cardboard and mounted on a wooden frame to prevent warping. The wooden frame also protects the dis- 
play in transit. The subject matter is very appealing. The children are looking up the chimney watching for Santa to come down. 
The motion is Santa Claus listening at the chimney with his hand to his ear bending close to the chimney and then forward again 
as if in doubt that he heard a noise downstairs. 


The cost of this display with motor attached ready to plug in is $17.50 F.O.B. Brooklyn. 


GREGORY MOTORS Ine.  iisontin Sw tou 














DISPLAY 
JOBBERS: 
WRITE FOR 
FULL 
PARTICULARS 


AND FOR A FRACTIONAL, 
FANTASTICALLY LOW PRICE 


$475 
EACH 


6 to a carton 
Less than full cartons, 
$4.00 each 


You haven't seen anything ‘till you've seen Beauty-Form! Never before in history . . . su-ch an X-quisite, all- 
purpose form at so-o low cost. Satin smooth, crystal clear ... versatile perfection that's breathtaking! Simply 
out of this world! 


Almost human . . . Beauty-Form twirls and swivels to any position! Fits any Tee stand! Displays dramatically 
.. . at floor level or any height! Can be hung with ease for spectacular wall display. Won't chip, peel, crack or 
discolor. Maintains brilliant sparkling look always . . . all ways! Wipes clean with a cloth. Lasts a lifetime . . . 
and then some! 


Dress-up your windows and store interiors! And step-up your sales! Masterpiece of engineering, Beauty-Form 
out-shines, out-displays, out-sells any form ever made .. . regardless of price. Your merchandise will move 
faster . . . your profits will grow bigger (and bigger)! Beauty-Form's absolutely perfect for all apparel . . . 
sweaters, blouses, bras, slips, lingerie . . . a hundred wear-ables! Order today! 
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A New, Larger Factory 
To Serve You Better 


Silvestri Art Manufacturing Company is 
pleased to invite you to its new factory 
and showrooms on your next visit to 
Chicago, at 1147 West Ohio Street, Phone 
Monroe 6-1906. 


We have also opened offices at 505 Fifth 
Avenue, New York City, Room 1802, for 
your convenience, under the direction of 


Sam Blum. 








1147 





WEST OHIO STREET CHICAGO 22, 


cit. 
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4 A new “Module Type” Deca Pole sprayed gold to blend 
with the display supports the background in this island 
display set up in the broad foyer to a bank of elevators. 
This type of background suspension is difficult to arrange 
at reasonable expense without the new “Module Type” Deca 
Pole. With the Deca Pole, the display can be assembled in 
40 minutes by experienced display men. 


SEE DECA POLES IN USE 
NADI SHOW HOTEL NEW YORKER 
ROOMS: 632-633-634-635-637-638-639 


This display gives an excellent demonstration of the way 
in which new “Module Type” Deea Poles may be used to 
support a heavy display in space. The mannequin at left 
stands on a cutout leaf shelf which is secured to the Deca 
Pole by means of one Face Plate with Flange and Pole 
Clamp. There is no other support of any kind, yet the 
wW weight of the mannequin is borne easily and securely! 


NOVEMBER, 1950 


DECA POLES 


Robert McCorkle, Display Director, 


creates another series of smash hit 


In talking to Mr. McCorkle about the new “Module Type” Deca 
Pole, it is easy to sense his tremendous enthusiasm for this revo- 
lutionary new display prop, an enthusiasm which is attributed not 
only to the amazing versatility, flexibility, and adaptability of 
“Module Type” Deca Poles, but in particular to the practical 
economy of the poles. He has stated that every Deca Pole he 
has, and he now has over 200 Deca Poles, paid for itself in terms 


oe 


Lost mb wh Sue -- 


~ 


A harvest theme ledge display in which new “Module Type” Deca Poles have 
been sprayed gold and fitted with gold shaded papier mache grains of wheat. 
The upright poles support the open frame bass wood display boxes, the manne- 
quin, and the broad plateau at right. A novel display board is laced to the 
central accessory displayer with colored rope. Wiring for floodlights mounted 
on the poles is concealed inside the hollow poles. 


See the New “Module Type” 
DECA POLE 


at the NADI Show 
HOTEL NEW YORKER DECEMBER 10-14 
NEW DISPLAYERS — NEW ACCESSORIES 


Suggested Use Sketches and Photographs for new 
‘Module Type’ DECA POLES 


Plus a Complete Spring 1951 Line of Display Materials 


7 Representatives in Attendance 


|. T. Vierheller Flint Vierheller 
Tom Hughes Frank Harrison 


Irv Vierheller 
Henry Raubach 
Roy Truly 


GARRISON- 


2018 WASHINGTON AVENUE 








NOVEMBER, 1950 


displays with ““Module Type’ Deca Poles 


of material and labor costs saved the first time it was used. As 
he goes on using the Deca Pole, his savings in time and material 
multiply . the more often he uses the Deca Pole, the more he 
saves. You will make similar savings in your own display depart- 
The time to 


Order a “Deca Pole Store Test Set” today. 


ment when you use new “Module Type” Deca Poles. 
start is now. 


A dramatic island display from the series “This is Paris”, a fall promotion at 
Bamberger’s. The background is supported by a new “Module Type” Deca 
Pole which has been sprayed gold to blend with the display. In the back- 
ground at right, another post trim is visible showing how the theme was 
repeated throughout the department. The background is hand painted on both 
sides. making the display effective from any angle. 


Order a DECA POLE "STORE-TEST" SET Today! 


The best way to measure the value to you of the new ‘'Module Type" 
Deca Pole is to ‘'store-test'’ it in your own display department. To 
help you do this, we have prepared, as a package unit, two Standard 
“Module Type’ Deca Poles with an assortment of accessory fittings 
sufficiently complete to enable you to fully explore the possibilities of 
these dramatic props at a relatively small cost The complete set 
consists of 
2—MS-36—Standard ‘Module Type'’ Deca Poles to accom- 
modate ceiling heights from 31 in. to 12 ft. 6 in 
Price, each 
2—MS-34-S—Card or Frame Holders. Price, each 
2—MS-35—Face Plates without Flange. Price, each 
2—MS-39—Face Plates with Flange Price, each 
2—MS-33—Drapery Clips. Price, per dozen 
2—MS-38—Pole Clamps. Price, each 
2—MS-32—Batten Brackets. Price, each 
2—MS-3i—Picture Hooks. Price, per dozen 
Total 16 pieces, all in ice blue baked enamel finish Price 
complete ‘Deca Pole Store-Test Set’ 


$39.95 
F.0.B. ST. LOUIS 
To accommodate ceiling heights over ||2 ft. 6 in., extra 30 in. modules 


are available at $2.75 each 


ST. LOUIS 3, MISSOURI 
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~ PAY DIVIDENDS 


Bamberger’s, Newark, New Jersey 


This is a close-up view of the column treatment which 4& 
was an outstanding feature of Bamberger’s “This is Paris” 
promotion. The hand painted background of wall board is 
supported by a new “Module Type” Deca Pole which has 
been painted gold to blend with the display. Massed 
foliage at the base of the pole adds balance to the display 
and provides a background for the copy reader. 


SEE DECA POLES IN USE 
NADI SHOW HOTEL NEW YORKER 
ROOMS: 632-633-634-635-637-638-639 


A ledge display from the “Harvest Time” promotion that 
demonstrates another of the versatile features of the new 
“Module Type” Deca Pole. In this case the display has 
been set up so that it straddles an aisle between counter 
sections, permitting a fuller use of the available space area. 
Note that the Deea Poles are used not just as supporting 
elements, but as integral parts of the entire decorative 
scheme. 


FS La A gp DEER INNES PN OR ERIIN 


OPAL NE REIN 
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clothes you sell 
displayed on 


magnani’s 


° 


“Thousand and one Nights’ 


For windows that play a symphony of sales — 
choose Magnani Mannequins. For the kind of come- 
hither look that stops customers, sells 
customers—choose, use Magnani Mannequins. They 
have the show-appeal, the style-appeal, the sell- 
appeal you want to send your business 


soaring to a crescendo of profits. 


For photographs and complete details about Magnani's 
latest lovelies, the “Thousand And One Nights,” write: 


“figures that really figure . . . in sales” magnani mannequins 


236 West 40th Street, New York City 
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Showcard Machine Model B, one 
of several models thot answer all 
requirements. Prices start at only 
$149.50 complete. 


Yes, the use of Showcard Machines is growing by leaps and 
bounds, Modern trends in merchandising call for 


more extensive use of signs and showcards. And for this 


Before you invest... 


job, display men with a careful eye on results 
and costs are choosing Showcard Machines. INVESTICA Té 
You should be interested in the reasons behind this swing 
to the Showcard Machines. We say simply that it See the one and only 
represents the most satisfactory, quickest and Showcard Machine 
most economical answer to your sign needs — hef. 
ore you buy 


and we back it up with the broadest 
5-year guarantee you've ever seen. | — sign-making equipment 
Why not find out? 
Write today for all the facts. 
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FOREMOST NAME IN BLOUSE FORMS 
FORMOSELLE PRESENTS A COMPLETE LINE OF 


Ctibtnas 
DISPLAYS 


adaptable for 
@ EXTERIORS @ INTERIORS 
@ RETAIL BUSINESS 


FORMOSELLE FORMS 


Less than half the cost of other forms on the 
market. Weight 12 ounces. Made of fibre 
glass and plastic that will not chip, resists 
cracking and crushing, easy toclean. ea. 
#1098 — 3, shell — flesh color $3.25 
#1098 — 3%, shell —in a variety 

of multiple colors $3.95 


BELLS 


Fibre glass.* Lightweight, fire-resistant, water- 
repellent. Choice of red, blue, white, gold, 
green. SIZES: 9” to 30” 


FROM $195 TO $165° EACH 
PLAQUE 


Screened and flacked. Adheres to any flat or 
curved surface. Seven beautifully blended 
colors. SIZES: 8” 40 22” 


No, 625 FROM $720 TO $2400 DOZEN 
SANTA HEAD REINDEER 


1444x23%gx5%_q — 12 07. 2 
$30 00 D White fibre glass.* All waterproof, fire-resist- 
P ozen ant, lightweight. 3 dimensional and full round. 


FROM $600 TO $12500 EACH 


\ aa WN BALLS 


No. 600 : . 
SANTA HEAD Made of fibre pulp and plastic. 8 inch and 12 
inch size half-shells. 


18x25x5%q—I60r, ; STARS 
$40.00 Dozen = Lightweight, fire-resistant, water - repellent 
fibre glass.* In blue and white. 


SIZE: 26” 
No, 615 ; $360 EACH 
SANTA HEAD | TREES 
> 17x24n6 2 — 24 oF ’ White fibre glass* trimmed with green stars. 
; $48.00 Dozen Packed 12 to carton. $500 
27. x28x3 EACH 


Take advantage of Formo’s low prices, high quality and 
4) wide variety. Place your order now with your jobber — 
No. 630 ss * while stocks are complete and delivery fast. On orders 








~ 





2 yy 
en-- 


ae 
= 


ee 


No. 650 
SANTA HEAD 
12x144%x2% — 60x. 
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SANTA HEAD 


14x18\4x4 —10 o7. 


$24.00 Dozen 
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SANTA HEAD ‘ less than full carton, handling charge. 


21% x38 Yx5 — 26 o7. 


$72.00 Dozen; a 

f DISPLAYS COMPANY 
Gay, roguish Santas in 3dimen-  < (YUL Tey: ae 7 , 7 i" : : RMS 
eek ictus eae : | 123 SO. FRONT ST., BURBANK, CALIF. 


kK. able, water-repelient. 


SERRE ROR te Ee * Specify for outdoor or indoor use. 
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Talk about 


Sylvania Birdseye Reflector Lamps 
add dramatic appeal to Window 
Displays of GUMP’S, San Francisco. 


All across the country, from Maine to 
California, important stores, large and 
small, are choosing Sylvania Birdseye 
Lamps to accent window and floor 
displays. Gump’s in San Francisco is a 
shining example. 

What’s behind the nation-wide prefer- 
ence for Sylvania spotlights? The main 
reasons include: (1) long life, (2) bright- 
ness without glare, (3) variety of watt- 
ages, intensities, shapes and sizes... for 
every exacting display need. 


DISPLAY WORLD 


a WINDOW HONDERLAND! 
ae 


Tubular 


These compact Sylvania Birdseye Lamps 
enable you to direct your light exactly 
where you want it. Every unit is com- 
plete and sealed against dust and damp- 
ness. No reflectors to polish, no shades 
to adjust. 


High efficiency. . . low cost 


With Sylvania Birdseye Lamps, your 
displays get better light from every 
angle, while you enjoy bigger savings... 
savings in first costs, time, and mainten- 
ance costs, too. For new illustrated folder 
showing the complete line of Sylvania 
Birdseye Reflector Lamps, mail the 
coupon today! 


Floodlight 


Spotlite 


— 
~_ 
— — 


_— 


Super Spot 


— ] 


Concentrator 


Sylvani E , 
Dept, Lian" Pro 
1710 Broad 


} Please send — New York, N, y. | 
Name ene Bite Reerie the | 
“=. EF vamps 

" I 
= Foie ! 


FLUORESCENT TUBES detclng, 2 = 
FIXTURES. SIGN TUBING 

WIRING DEVICES: LIGHT 
BULBS: RADIO TUBES: 
TELEVISION PICTURE 
TUBES: ELECTRONIC 
PRODUCTS: ELECTRONIC 
TEST EQUIPMENT: PHOTO- 
LAMPS; TELEVISION SETS 


Mreet_ 
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at the 


DECEMBER MARKET WEEK 
HOTEL NEW YORKER 
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NATIONAL “fest con 
of DISPLAY “bea ich 
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the figures by which 


~— all others 
are judged 
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SANTA CLAUS Wit r DK ARI sels 


made of 100% Du Pont N Y L 0 N 


* FLAMEPROOF 
* WASHABLE 
* COMBABLE 





Get Your SANTA 
Ready for XMAS 


ORDER NOW! 


These superbly styled Santa Claus 
wig and beard sets of 100% DuPont 
Nylon Hair are completely ventil- 
ated and wefted by hand, giving 
them the most natural appearance 
possible. They are soft, absolutely 
non-inflammable, and can be 
washed, recombed and recurled. 


The wigs and beards are the purest 
white ever made, and will not fade. 
Nylon hair is twice as strong as 
natural hair. 





The beard is approximately |5 inches in waved length, and the complete 


a ee ee set is available at the low price of only 
attending 
NADI $25.00 FOB. N. Y. 







Spring Market Week FILLED IN ORDER RECEIVED 





ORDERS 


MEYER JACOBY CORPORATION 


34 WEST 20th STREET 


HGw Teen 9, . F¥. 
CREATORS AND MANUFACTURERS OF AMERICA'S MOST BEAUTIFUL DOLL, DISPLAY, AND COSTUME WIGS 


WILL BE 
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BLOUSE SHIELD 
With welded-on back for 
greater strength 
Clear Transparent Plastic 
©. 2520 (without standard 
fixture attachment) $8.85 
No. 2520 (with standard 
fixture attachment) 10.00 
Naturalistic Flesh or Transpar- 
ent Tinted Flesh Color 
(In Ordering, Specify Color 
Required) 
No. 2520 TF (without standard 
fixture attachment) 10.25 
No. 2520 TF (with standard 
fixture attachment) 11.25 ¢ 


BRASSIERE FORMS 
Hole in bottom to take post 
of standard display stand. Can 
be adjusted with set screw 
No. 260 Clear transparent 

plastic windies 6.1 
No. 260 TF Naturalistic flesh 
or lustrous black color 6.65 


39” and 22” dia. Double iia ian 
FACE WREATHS ,BLOUSE SHIELD 


ay be used on any 
List Price Standard T-stand 
‘ No. 60 clear trans- 
Item L GP 39-14 39” 


Rage plastic 10.25 
wreath. Santa-Bell.. $48.50 ea. o. 60 TF natural- 


ad istic flesh or trans- 
Item M GP 39-14 39” panontinage wate oe 
wreath. Merry Christ- pn ona 11.75 
mas — Season's Greet- Ne ee 5 lustrous _. 
ack plastic 11.75% 
48.50 ea (In ordering, specify J 
color required) 4 


ay RPO NIL, 


ings 
Item N GP 39-14 39” 
. rig yr yg 48.50 ea. ra ‘ ‘GARMENT HANGERS 
em -12 22 : _. : en your customers see 
wreath. Santa-Bell 21.00 ea. ‘ geome See on 
s 79. 79" : arion Garment Hangers, 
Item M GP 22 “et they immediately realize 
wreath. Merry Christ- . Z that here is your clothing 
mas - Season’s Greet- ge x . aa of quality. Note the broad 
ings 21.00 cz 3 ; sar a to prevent hang- 
: : " er marks — strength 
(All wreath units also available : : Seid the tenstens onan. ce 
in single face with : style to display the light 
est garment ese hang- 
Masonite backs) ers are made to fit on 
regular T-standard 
No. H90 Clear transpar 
ent plastic... 3.75 
No.H90TF Naturalistic 
flesh color 6. 
No. H90B Lustrous 
; wt black me 6.99 
Refer to our ad | Md , és . . ea, Duplicating the advantages of beauty, 
in October ‘ ; strength and economy found in the Mar. 
> sis ion blouse shields, Marion Brassiere 
Display World Forms are truly a sales asset to your 
P brassiere department. Made of the most- 
page 17, j 42 sparkling clear plastic, these display 
EY 2 | pieces are beautifully formed in propor- 
for more complete — tions thar show brassieres to best ad- 
Eeek eke vantage. A display arrangement of at 
description of our : ie 4 least six is recommended to show your 
AE . ms] full price and style range. 
ea 


pee eee) ere ater ass 


aint | MTHS 


pie OPIS A OLED RANE Marte ne 


plastic illuminated 





wreaths, Santas, Send for the Following New Bulletins Just Off the Press 10-2-50 


Bulletin 520—"Magicast” Santa Claus—‘Motion without Mechanics” 
bells, balls, Stars, Bulletin 521-——Catalog No. 39 Santa Face with Wreath 


Bulletin 522——-Catalog No. 15-17, 40” high x 36” wide, Reindeer and Santa and 
Sleigh 48” wide x 38” high, lighted 
lanterns, tree sets, Bulletin 523—-Catalog No. 38, Outdoor and Indoor all purpose Lamp Holder 
Bulletin 525——Paul Bunyan line of roping, wreaths, Christmas Trees. 
etc. Bulletin 532—Animated Pealing Christmas. Bell 


Bulletin 1722—Sparkle and Spirit Holiday Life size Nativity, Coach and Horses, 
and Carol singer scenes 


Bulletin 526—Ourtside or Inside Christmas Decorations 


WEST COAST OFFICE RN 
2377 California Ave. Phone 4-1710 
Long Beach 6, Calif. 
MARION, INDIANA. 
0.0.80 747 OO UW WASHINGTON ST. PRONE 4870 
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bet 55th and 56th 





Perfect Complements To The Displayman’s Artistry 


The dazzling array of | Cra{tmasters 
newest displays—E€aster, Spring 
and Valentine -- plus 


The newest of Forms by Fernand, inc 


Worthwhile to see—you'll see 


VISUAL MDSE. DISPLAYS, INC. 


An attiliate of the Greneker Corp 


715 Fifth Ave. (bet. 55th and 56th), New York 22, N. Y 





DISPLAY WORLD 


NOVEMBER, 1950 


ISPLAY is an integral part of the 
sales planning-related selling program 
sponsored or recommended by Cluett, 
Peabody & Company, Inc., New York City, 
for its “Arrow” products. This planning- 
selling set-up is superimposed on a long- 
range program of research which has 
brought to light a number of valuable dis- 
play points Such information in turn 1s 
passed along to the firm's dealers, always 
with the full knowledge that each individual 
store has unusual features and problems of 
its own which preclude any set pattern or 
standard of design, sales plan, or display 
Thus applications of findings and materials 
must be adapted to meet ihe individual 
needs of a particular dealer 
\s a basic or average experience, how 
ever, research has shown that where proper 
displays are made of ensemble merchandise, 
multiple sales have been stepped-up con 
siderably For example, under normal cir- 
cumstances where ties and handkerchiefs 
are displayed separately, only 4 to 9 per 


cent of the ties customers wil) buy hand- 
kerchiefs with their purchases. But Cluett, 
Peabody found that where these two items 
of merchandise are displayed together as 
related combinations in a test store, 57 per 
cent of the tie customers also purchased 
handkerchiefs 

Where a dealer has used related selling 
cabinets designed to display ensembles of 
co-styled shirts, ties, and handkerchiefs, an 
average of over 60 per cent of the shirt 
customers bought ties with the shirt and 
over 45 per cent also bought handkerchiefs. 

Though in only two times out of ten will 
the customer buy a tie with a shirt where 
the merchandise is located at some distance 
from the original purchase, in instances 
where even a small stock of neckwear 1s 
shown on a rack in the shirt section, sales 
through this related selling increased 50 
per cent 

In order to encourage dealers to take ad- 
vantage of this knowledge, Cluett, Peabody 
furnishes each of its 150 salesmen with a 
folder showing suggested display cases and 
racks which are specially designed for such 
ensemble or related displaying All neces- 
sary data concerning this equipment is in- 
cluded, so the salesman can properly answer 
questions as to cost, size, number of units 
which can be displayed on a fixture, and 
similar queries The salesmen are in a 
position to take orders on the suggested 
equipment, though this is but a_ service 
offered by Cluett, Peabody for its dealers, 
since the orders are passed on to the fixture 
houses supplying the equipment 

As a further service, and in order mutu- 
ally to assist in helping their customers sell 
Cluett, Peabody products, these salesmen will 


—Examples of “Arrow merchandise display 
from various parts of the country. The photo- 


graphs are shown by courtesy of Cluett, Pea- 
body & Co., but unfortunately identification of 
the individual displays is not possible.— 
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take suggestions for special features to be 
incorporated in display fixtures or for new 
designs, and these suggestions in turn are 
passed along to the fixture houses 

The salesmen’s catalogues also include 
such items as Cluett, Peabody's cut-out 
signs, fluorescent light naine plates which 
many of the dealers like to use as night 
lights in their stores, as well as special shirt 
display racks with the “Arrow” label 
“We have your favorite collar style in 
‘Arrow’ shirts” and spaces for each ot 
the various collar styles. Other fixtures in 
clude point-of-sale features such as branched 
display racks of transparent plastic for 
highlighting ensembles, display items sucl 
as a frame for pointing-up feature mer 
chandise, underwear torsos, and cases with 
visual stock space as well as stock storage 
compartments, and plastic cases 

Freque ntly Cluett, Peabody designs an 
ensemble of shirt, tie, and handkerchiei 
styled as a unit This featured ensemble 


is selected for a particular month \iter 


For Cluett, 


the ensemble has been chosen, display items 
to spotlight the ensemble are designed tor 
the dealers, as well as the full advertising 
and promotional campaign to be used in 
backing it 

Display at Cluett, Peabody is planned 
through a combination of suggestions worked 
out in meetings by the advertising, sales 
and merchandising divisions, and the com 
pany’s display consultant 

Display is considered as a part of the 
overall advertising program, hence display 
expense is paid from the appropriation es 
tablished as the advertising budget 

Display design, including special fixtures 
and window display set-ups, ties in with ad 
vertising in building a unified theme Ad 
vertising includes the use of several media 
ranging from space in national magazines 
(as for instance the Saturday Evening Post) 
and radio commercials, on through to local 
promotion with mats for newspapers, counter 
and window cards, and direct mail 

Background work and research is done in 
conjunction with Russell W Allen Com- 
pany, Inc., starting over 12 years ago. Some 
of the earlier findings were reported in a 
story appearing in the June 1941 issue of 
DISPLAY WORLD 

A number of facts have 
by this continued program of study. One 
of these is the important truism that to 


] 


been underscored 


move the most goods, merchandise should 
be placed where it can be seen, felt, and 
personally selected 

Russell W. Allen Company has not stopped 
with those items covered specifically in the 
Cluett, Peabody line, but has studied the 
entire store or men’s furnishing department 
Realizing that no two are alike, but that 
each has its own particular problems or 
individual characteristics of location, com 
munity, size, housing, sales, ete, the Allen 
Company has worked with a great many 
stores in replanning or redesigning their 


complete men’s wear lavout effect the 
[Continued on page 84) 
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which was 
gendarmes 
At Silverwood’s-Wilshire, Display Di 
rector Glenn Baugh used color as the theme 
for a promotion of Hart, Schaffner & Marx 
matching accessories (second 
The title of the window was 
“Woodland Tones”, and the color featured 
was brown. A natural finish etched 
panel, embellished with real oak leaves, was 
suspended from the ceiling by bright cop- 
per chains and carried the copy in dark 
brown lettering. A sepia-toned photograph 
of a California forest scene was fastened to 
one end of the panel. Background panels 
were light tan, and the floor 
with cocoa brown carpeting 
“Fashion paints this picture of 
Pasadena” read the copy on the large dis 
play card for Display Director Louis Craig's 
interesting window at F. C. Nash & Co. in 
At one side, suspended from the 


flanked by two papier mache 


suits with 
photograph Ms 


wood 


was covered 


you in 


Pasadena 


Autumn Colors Featured In 


story in Los 
most of the 


OLOR is still the big 


Angeles 


major 


displa with 


building entire 
fall hues 


promotion ot 


stores 


promo 


tions around groups of new 


Ohrbach’s annual French 


biggest fashion 
The 


various leading 
French 


fashions was one of the 


Los Angeles store, in co 


events in 
operation with women’s 
presented the 
American reproductions in a 
showings at the Beverly Hills hotel, the 
Hillcrest Country Club and Santa Monica's 
Kabat-Kaiser Institute with all the proceeds 
going to charity Display Director Bill 
Meissner devoted all of his windows to the 
Fach of the big Wilshire boulevard 
windows French 
studio, with a window set in the background 


clubs originals and 


their 


series of 


event 


portrayed a designer's 


raming a painted scene of Paris. Two 


tone pink paper was used on the walls, and 
background framed 
with drapes and valance in a colorful, mod 
print. Three mannequins were stand- 
ing in a group on one side of the window, 
while a fourth chair on 
the other side. Individual display cards for 
mannequin gave the name of the de 
signer as well as the price of the merchan 
dise. The seated figure held several fashion 
sketches The 
near the seated mannequin, 
“Try on Paris. Original 
America and authentically 
you by Ohrbach’s” 
displayed in 
entrance ol 


the window in the was 


ern 


was seated on a 


each 


main reader, placed on an 
carried 


Paris 


easel 
the copy 
Designs flown to 
reproduced for Copies 
of the 
Ohrbach’'s 


originals also 


Oval 


were 
Room, the 


ceiling, was a giant postcard folder show 
ing familiar Pasadena sights in full color 
A wooden mail box, its base partly concealed 
by a autumn 
placed at an angle to balance with the post 
folder Suggested accessories 
grouped on the floor and fastened to the 
mail Iwo mannequins, placed at the 
opposite side of the window, 
in Nash’s suggested suits for 

Display Director Paul C. Smith did an 
interesting and attractive display for the 
J. W. Robinson Company's promotion of all 
silk regimental 
tical columns held a panel made of the 
various patterns of fabric used for the 
to the front of the 


spray of colorful leaves, was 


card were 
box 
were dressed 


tall 


stripe neckties. Two ver 
ties 


Fastened panel was a 


—Top, by Bill Meissner, Ohrbach’s. . . . Cen- 
ter, by Glenn Baugh, Silverwood's-Wilshire. 
.. . Left, by Louis Craig, F. C. Nash & Co., 


Pasadeno— 
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—Right, by Paul C. Smith, J. W. Robinson 

Company. . . . Center, by Ernest C. Nardini, 

Broadway-Crenshaw. . . . Below, by Harold 
Kelly, Desmond's— 


coat of arms done in relief Two shirt 
forms were used in the window, one on each 
side of the central prop. Each of the forms 
was placed on a large drum. In the imme 
diate foreground was a chart showing the 
various regimental stripes offered and ex 
plaining them. 

Display Director Ernest J. Nardini did a 
tasteful dining room scene in Bermuda 
Modern for the Broadway-Crenshaw’s an 
nual fall home furnishings sale. The walls 
were painted a light pastel to accent the 
darker and more vivid colors of the furni- 
ture. The deep red of the upholstery was 
picked up in the ground color of the splashy 
floral print draperies. In keeping with the 
trend toward simplicity in interior decora 


Los Angeles | ndows By JOHN L. COONEY 


tion when modern is used, bric-a-brac and 
additional decorative pieces were kept to a 
bare minimum \ square vase was used on 
the buffet, and a few dishes and a figurine 
on the china closet. The table was deco 
rated with a flower arrangement 

Brown was the featured color for Display 
Director Harold Kelly's window promoting 
“Fashion Park” and “Kuppenheimer” suits 
at Desmond's. Dark brown cut-out letters 
against the light background spelled out 
“Fernwood Browns for Fall”. The manne 
quins were arranged in groups so that the 
large window was broken up into several 
individual displays, each with its own props 
and accessory groupings as pictured. Live 
ferns fastened to a length of tree trunk 
served as the main prop in each of the 
individual groups Light green carpeting 
covered the floor, and the lighting was pri 
marily amber. 

The following displays are not illustrated 


[Continued on page 89] 
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N these days increased purchasing —Myron H. Buehrer, authority in the power 

tools field. In this article he discusses power 

tools for the display shop — their importance 

their uses, and the order in which they should 
be purchased— 


power and high-geared, rapid merchan 


dising technique the display shop has 
t 


become ; y important part of every 
partment 0 F well a specialty 
utilities other mecerned with 
People v ste look at displayed n very important part of the filing cornet 
chandise at y a dozer teps % ror was a large collection o1 DISPLAY 
the merchandise itself Phe displ as ¢ WORLD. “Indispensable!” said many of 
distinct advantage over newspaper ail the workers.) Next door to the displa 
radio, and television advertising i at shop there should be a carpenter's shop, t 


presents the merchandise | ized and m which members of the display shop have free 





all its natural colors folloy latu Access harmony must exist, to 
ally The more ople yo i stoy ) } play shop, the advertising 
more you can sell merchandising departments, and the f: 
Ideally, most displ i vork on linator if effort and energy are 

a three-montl n-advan dul ct oO When these various groups 
ally, though, and contrary t leal nost work geth in frequent conferences 
hops are trapped special an will originate, many kinks 
motions, | nl rm campaigi las nu Il he ironed out ahead of production, thus 
demand ro and rload preventing needless waste Above all, the 
purchas« no les th er display shop must be considered as essential 
! an 

rush 

thing 


work 


Suggested Power Tools For 


° 
groun { t nging hior and ideally and as completely as possible so that signs and details that 1 I modern 
fancies of tov t iz it will be able to meet the problems which world of imagination. You can not trans 
Just | t window 1 interior are bound to occur late ideas into realities without the proper 
howing 1 ) with 3 1 ther ‘ Located where there are loading and un machinery Saws, jointers, drills, and other 
has it been found th ; nspi loading facilities, an efficient shop should equipment must transform the ideas into 
become incomparable ! ions ‘ ified he at least 50 by 75 feet These dimensions meaningful displays 
disp sho u Th ‘ provide a 15 by 15-foot area for the paint Practicably, there should be at least 3 
through haphazaré ollecting kk and sign shop and a 10 by 15-foot area for feet of space between the machines, and 
ordering. Indeed, it is tl i { ul the designing board. With the exception ot the machines themselves must be of a size 
economica anning careful planning the filing corner, the rest of the space is large enough and powerful enough to turn 
that allow ) ‘ owing divisions \ devoted to several assembly and work table out perfect units units that will be 
paint and sign shop, a designing and ireas and to the wood and metal-working — both serviceable and eye-appealing. On cor 


a filing « t ng ough, it was machinery necessary to produce all the tix rect machinery, various materials are less 
found in ledo shops investigated that a tures, props, and settings all the de apt to be splintered and split Because 


—A 25 by 5-inch 
jiq saw, left, is one 
of the handiest 
tools for the dis- 
ploy shop— 


—The second ma- 
chine to be pur- 
chased, according 
to Buehrer, is a 
10-inch circular 
saw, right— 


SMES SIP - S3' 
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The Display 


most department stores budget-bound, 
the initial cost of the machines must be 
the only cost. Machinery that frequently 
needs new parts and expensive repairs can 
not be considered. Versatility, also, must be 
taken into account. Sturdy scenery or 
fragile fantasies all must be created — 
often alternately, always regularly, and there 
is neither time nor temperament among dis- 
play personnel to bother with a shop which 
can not produce both types of materials 
And, with the right machinery, once-used 
props can be camouflaged, turned into ex- 
citing new props. 


are 


DISPLAY WORLD 


—A drill press with a 15-inch swing, S-inch 
capacity, has many uses around the shop— 


Still another advantage of adequate ma 
chinery is found in the fact that unusual 
creations, real attention-attractors, are fre 
quently turned out by people who, without 
machines, would be mere workers. Occa 
sionally a correctly equipped shop will open 
the door to undiscovered talents This is 
not to say that carpenter John is an un- 
awakened genius, but here is an illustrative 
example: In Toledo, a store carpenter, using 
many of the tools described in this 
created a Christmas display which 
tional acclaim and recognition in many pub 


article, 
won na- 


lications 

What, then, are the large machines which 
consider 
A study of the uses to 
display 


most display shops necessary to 
efficient production ? 
which power machines are put in 
shops in Toledo disclosed that a definite 
pattern should be followed concerning the 
order in which they should be 


The sequence is predicated on the scope ot 


Shop 


usefulness to the average shop 

(1) A 24 by 5-inch jig-saw is the handiest 
of all tools when cutouts, letters, show 
cards, counter displays, ornamental scrolls, 
contours, profiles, and silhouettes are de- 
sired. When you work with metal, 
plastic, or fibre board, a jig-saw enables you 
to do a good job of edge sanding, internal 
and edge filing, as well as ripping and cut 
ting off of sheets, bars, tubes, and rods 
With a jig-saw you can produce displays at 
little more than the 
used. Such a tool 
about $150 


purchased 


wood, 


cost of the materials 


can be purchased for 


—Left, a 14-inch 
band saw with a 
band sander- 
grinder and filing 
attachment comes 
next— 


—A b-inch jointer 
mates possible 
perfectly square 
edres, rabbetting, 
and beveling plain 
edges— 
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be added is 
unquestionably a 10-inch circular saw for 
ripping and cut off (straight or bevel), 
doing edge and end sanding, and making 
straight edge moulding. A circular saw 
solves the problem of cutting grooves, rab- 
betts, and You can get such a 
circular saw for approximately $250. 

(3) For cutting plugs, morticing 
wood, sanding, grinding, or drilling, shaping 
edges, making internal threads, reaming, and 
champfering holes in wood, metal, plastics 
or fibre, a drill press is required. A 15-inch 
capacity drill with 
accessories, about $175 

(4) When floor and island displays, bases 

platforms built, the 
much easier if you have a 14- 
inch band with band sander-grinder 
and filing attachment. Ornamental scrolls, 
contours, cutouts, silhouettes, and profiles, 
as well as all sorts of backgrounds, can be 
quickly produced in multiples. Internal and 
external filing, sanding, and grinding are 
accomplished with ease. Counter and dis- 
ledges, and heavier 


(2) The second machine to 


tenons 


wood 


swing, 5g-inch costs, 


and portable must be 
job is made 


saw 


play cases, shelves, 


By MYRON H. BUEHRER 
Vice-President and General Manager, Boice-Crane Co., Toledo 


work invariably call for the use of a band 
saw — preferably one affording a 7-inch 
depth of cut. It shouldn't matter whether 
you are working in wood or metal, fibre or 
plastic Such a saw will cost anywhere 
from $150 to $300, but it is well worth the 
money. With it you can also do bevel and 
straight sawing and ripping, cut circles and 
wheels, cut off rods, bars, and pipes, and 
resaw wood to thinner dimensions 
(5) The requirements of the really efficient 
shop are completed by the addition of one 
tool a 6-inch for getting 
[Continued on page 93) 
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ew York Display Scene 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


was executed with a thick simulate a suburban station plattorm com- 

quality and was a very convincing plete with a slanting roof Each window 

likeness of the modern French painter's own was devoted to one specific station, so desig 

irk Picasso ceramics were displayed on nated by name on the suspended signboard 
ledge of the window, which was covered in the foreground 

a parchment tone leather ray gravel To further project the story, a replica of 

vered or slack v hosen as the the original store poster as used in each 

named suburb Greenwich, Garden City, 

Kast Orange was applied to the off-white 

backwall Each window was kept in the 

latticed knotty pine and_ included little 

lized dogs that fitted aptly into the 

Wood shavings were used on the 


nund served 


a board in the foregre 
y accessories. The card in the cen 
“if you live in the country and 
the city, these are your kind of 

perfectionists all the way, and 


hon 
—Upper left, by Louis Villela, B. Altman & 1" 
Co. . . . Upper right, by Henry Callahan, Le 
Lord & Taylor. . . . Lower left, by Winston 
Jones, Franklin Simon & Co. . . . Lower right, 
by Tom Russell, Peck & Peck— t! oof of the platform contributed a nice 


e everywhere”. Rightly dressed 
ue costumes, the girls had an air 
both satisfaction and anticipation of the day 


Bleached oak leaves « asually dropped on 
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—The two displays at the right are by Gene 

Moore, Bonwit Teller & Co. . . . Lower left, 

by Walter Spiro, Gertz, Jamaica. . . . Lower 

center and right, by Sidney Ring, Saks-Fifth 
Avenue— 


autumn accent. The off-white backwall was 
bathed in amber lights 

Golden were the decor 
Director Tom 
for presenting coats “With a touch 
Pec k «x Pec k 
these two colors tying up directly with those 
of the featured merchandise 

Grosgrain ribbons in the yellow and brown 


and brown 
Display 


yellow 
colors chosen by 
Russell 


of Beaver” in the windows 


were carried at an angle from the top of 
the window, through a central unit, and to 
the foreground An arrangement of dried 
eucalyptus leaves in their rich chocolate 
brown shades, combined with a minimum 
number of vellow field grasses, was centered 
with a modern adaptation of a dressmaker 
The form was finished in the golden 
with a the con 
which a large 
vad been pinned as for 
with 
mannequin on the 
with skirt, 


while her companion chose 


form 
yellow 
trasting 
gold costume jewelry 
decoration The 


and crossed sash of 


color, on piece ot 


golden yellow coat 


beaver collar worn by the 


left was completed brown shoes 
and accessories, 
an all-brown costume 

Interest in this whole composition was fur 
ther heightened by the functional accessory 
unit, installed in the left 
rectly back of the 
struction of this was such that glass shelves 
could 


cable 


hand corner di 


window glass The con 
round or square and in different sizes, 
be adjusted at 

The 
Bonwit Teller 
white beaded sheath with 
lined in satin The 
“Who but Norell?’ 

For this series of eight 
tions Display Director 
degree of calculation, 
nostalgic with the 
the ten-panel 
Alternate 
gested old fashioned lamp shade 
eloquently stated that the tubula 


levels on the 
dramatized in the 


varying 
single mannequin 
window next pictured wore a 
a cocoa wool coat 


white copy inquired 
Traina 
window presenta 
Moore, with a 


combined _ the 


Gene 
high 
The frame of 
blac k 


what sug 


modern 


screen was painted 


panels were hung with 


fringe and 


silhouette 
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with that era was once 

high fashion note 
The glimmering 

fringe were gold, 


and black and through a concealed arrange 


associated again a 


beads making up the 


amethyst, fuchsia. yellow 


ment kept in very slight motion. The 
alternated those 
beads 


were 
which with 
with the were inset 
frosted plastic The floor of the 
in black felt 
was finished in gray 

Also at 
streamer 
Most 1950 
what, in design 


panels strung 


rows of with 
window 
was covered and the backwall 

Moore spread the 
Now on View the 


Coats” in the 


Bonwit's 
messag 
foreground of 
could suggest a coffee table 
length The black 
metal frame was topped with clear glass 
On the end of the table a_ black 
easel held a photographic enlargement 


of generous and enviable 


right 
wirt 
of an eye The before an 
upright 
impaled by 


Mannequin pose d 


off-white panel Was 


} 


colored 


more or less 


maroon string which 
through a small cut out sec 


the eye of the photo 


funneled 
pupil of 
enlargement; the 


Was 
tion in the 
graphic string was carried 


taut to varying points on the panel and held 


The color of the 
blue, yellow, ete 
The mannequin wore a slate blue 
fleece topper and the backwall 
with blue lighting 

“Day 


nuts so 


tacks 


each 


by colored strings 


varied in window 


nubby 


was suffused 


long ensembles take their cue from 


nice and brown respond so 


well to surroundings and accessories” was 


the window message lettered in brown on a 


white card for a store-wide promotion in 


the fashion and accessory departments at 


Gertz, Jamaica 


Walter 


in a distinguished 


took his 
man 


Display Director Spiro 


cuc tor using 


nuts 


ner in a series of five windows to empha 
merchandise, 
one 


they consisted of a 


size the muted coloring of the 


were not confined to 
Rathe: 


interesting tones 


as the shades 
shade of brown 
simular to 


walnuts, 


variation of the 


se seen mm an assortment ot 


monds, Brazil nuts, ete 


} 


Betore a white brick backwall, ornamented 


a motif of leaves painted on in 
effect 


with green, 


an abstract was achieved for atmos 


[Continued on page go) 
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DJUPT FORANKBAT ¥, — 
“Maurer SOP reg 4 f 


European 


EWER than two dozen of the toy zebras, 
mules and dogs were used for this first 


display, and the result is the dramatiza- 
tion of the toys most effectively. Three 
small palm trees cut from paper are the 
only props used, their shadows and that of 
one of the mules being cast dramatically on 
the background by the spotlight mounted on 
the platform in the foreground. The spot- 
light casing has been striped to match the 
coloration of some of the toys This dis- 
play is by Vilmer Westerberg, Paul U. 
Bergstrom’s Department Store, Stockholm, 
and is reproduced here by courtesy of the 
American Swedish News Exchange, New 
York City 
Also from Paul U. Bergstrom’s comes the 
second display, one for pens made in Amer- 
ica. Here is another case where a mini- 
mum amount of small merchandise is used 
in relatively large space for a clean-cut dis- 
play in which the articles stand out em 
phatically 
Display at Au Bon Marche, in Brussels, 
Belgium, is not limited to window and in 
terior settings; it includes decorative treat 
ments, just as in many American stores 
where visual merchandising is interpreted 
as anything which meets the eye and which 
may have an influence on selling. The third 
photograph shows how Albert Moonens has 
used a metal framework to hold greenery 
with wicker framed photographs of room 
settings immediately above 
“Deeply anchored is the word Quality 
when applied to Swedish steel” is the slogan 


—At the upper left and center, displays from 

Paul U. Bergstrom's Department Store, Stock- 

holm. . . . At the immediate left, by Albert 

Moonens, Au Bon Marche, Brussels. . . . Di- 

rectly above, from a western Sweden store 
called EPA— 
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Displays 


used for the next display. It is from a store 
named EPA in western Sweden and is 
shown by courtesy of the American Swedish 
News Exchange, Inc., New York City 

The final four displays are from I. G 
Jacobsen Company, Odense, Denmark, and 
are part of that store’s Christmas settings 
last year. The tall lady seen first was me- 
chanical; at every half hour her dress opened 
as pictured here, lights were turned on the 
scene, and little figures representing the 
characters in “Sleeping Beauty’ danced 
around to the music of “Rococo Minuet” 
by Christian Danning 

At the upper right, a big shell covered 
with white paper napkins revolved slowly 
and the figures danced around to soft organ 
music The interior of the shel! with the 
organ pipes was illuminated by changing 
color lights Fancy flowers in gold, con 
taining spotlights, were used to illuminate 
the white glass stars 

Continuing the fairy tale theme, the store 
front was decorated with a large castle be 
fore which appeared the prince and princess 
from “Sleeping Beauty”. A large Christmas 
tree stood at the left of the scene, and the 
season's wishes were expressed on a scroll 
across the front at the right 

Another familiar fairy story was por- 
trayed in the final display, this one being 
based on the story of the princess whose 
skin was so sensitive that she could feel a 
single pea although it was buried beneath 
many mattresses 


—All the displays on this page are from |. G. 

Jacobsen Company, Odense, Denmark, and 

are indicative of the love of Scandinavian 

displaymen for settings on a giant scale for 

special events. All these are Christmas dis- 
plays— 
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In all windows 
identical functional displayers provided the 
means of arranging 
dise in colors sponsored by 


interiors as contemporary 
correlated merchan- 
House & 
den for the guidance of home decorators 


(sar 


bottom of this 
Dutch in- 
and 
was cherry, the 


The display seen at the 
Pennsylvania 


in cherry, 


page represented a 
terpretation 
peel. The 


avocado, 


avocado lemon 


open framework 


walls and lemon peel was the 
All three 
fabrics and decorative 
fitting complement 
period. In this 
given a choice of an 
rag 
emanating 


color scheme colors 
in the 


shown as a 


accent in the 

were available 
accessories 
for furniture of the 
ing the 
appropriate 


a modern 


group 
customer 

floor 
shag The 


was 
covering a rug of 
Irom 
so much color prohibited the dramatic light 
ing which 


aura 
Carson's windows 
Bradley, 

clear 


characterizes 
Clement 
employed only 


director oi 
lighting with 
manipulated to create flooded 


consequently 
display 
strong spots 
areas 
Windows at Marshall Field & Co 


where 


State St 


OMI 


moted on 


furnishings 


state 


were heavily pro 


street during October 


It was the furnish 
Brothers 


window hat brought 


month for a home 


ing jamboree at Goldblatt cele 


brated 


ion minds ) omem 


with six fasl 


ikers, while 
Carso wi scot oO, a recognized 
ndows to a in 


alette 


fashi oO . d w 
with \ s new 
temy 


fall p 
ordinarily 

Riven merch 
dising 

has been 

held 

that it 

thi late 

importance 
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John Moss is director of design, < 
developed in a two, t 
and more lat are tantasies 


nated 


series ot 

light 
and merchandise Phe 
first photograph shows one 


iree 


ire usually 
I 


four 
coordi 
with props 
display from a 


series of tour in all, of which the simple 


ylack basic dress gained new interest by 
leather, 


black 


with a 


natural 
little 
new heights 


accents of one huge jewel 


fur, or a splash of color Phe 


dress shown attains 
! t 


spiash Of COloOT 


props 
1 


{ lacy me 
dallions and an ascending balleor 


and the 
of chicken 
and black 
hite jewels mounted on a panel of 

blu tl i blue 


1¢ 
were confined to less 


wire flittered with gold and silver 


taded into palest 
orative s 
} ] 


long window but their 


illuminated the polished 


—Upper left and right, by John Moss, Mar- 

shall Field & Co....Center, by Reed Schlade- 

man, The Fair... . Left, by Clement Bradley, 
Carson Pirie Scott & Co.— 
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—Right and center, by Reed Schlademan. 
..» Below, by J. Boghosse, Goldblatt Brothers— 


white pebble floor and spread its scintillat 
ing beauty through the entire scene 

Moss used an entirely different mood to 
present “Gay Intrigue” hosiery by Schiaparelli, 
carried out by the high-fashion significance 
of a famous designer’s name and a thought of 
conspiracy. A masked intriguer entered the 
room by way of a gray ladder braced against 
a black side panel, to rob a wall safe where 
precious hose, jewels, and love letters were 
cached. Realism was implied by a framed 
painting, such as used to conceal a wall safe, 
which had been dropped to the floor as if by 
accident Secause the impression of an un 
seen hand denotes mystery, palm prints were 
employed as decorative touches along with 
floral sprays that lined the safe, and a bou 
quet arranged in a vase that was a hosiery 
form intriguingly set at the corner of a 
modern, low cocktail table to catch the eye 


Home-Minded By SHIRLEY WARE 


clouds. Photographic blow-ups of Patricia 





Stevens’ demonstrators used in clinics con- 
ducted by the store were stationed in varied 
perspectives to bring the beauty aids down 
to an earthly level. “You're as glamorous as 
a model with our new Patricia Stevens 
cosmetics” the copy stated and judging from 
the number of women who attended the 
clinics the promotion succeeded in implanting 
an uplifting feeling that brought results 


Hanging turned wood clocks, with dials 
in filigree copied from antique designs by an 
artist of the display staff, and gilded opera 
chairs were the sole props with which 
Schlademann dramatized “Billowy Bouffants 
for Glamorous Dancing Eyes” The clocks 
were timed to establish the social function 
for which the gowns were appropriate and the 
delicate shades were strikingly silhouetted by 

*p greet background ot seamless paper 
Black, green and gold squares spattered with 


The sheer merchandise was placed to create 
shadows on the feature card and on the neu 
tral cork floor 

Display Manager Reed Schlademann, The 
Fair, has been making good use of a per- 
forated background material to raise small 
items to eye-level. During the store’s com 
memoration of its 75 years on State street, 
this material in a variety of colors was an 
effective medium for presenting the many 
items required in a full-scale promotion. Ina 
recent setting Schlademann not only used the 


the punched-out disks 


| 
1 


board but founc 
value for floor ornamentation 

In introducing Patricia Stevens cosmetics 
Schlademann employed the material to hold 
shelves for the featured merchandise identified 
by painting the initials “P.S.” in magenta 
on the board. The scene (third photograph ) 
borrowed its decor of white, gray and magenta 
from the cosmetic boxes distributed through 
the window and enclosed in armillary spheres 
suspended by invisible wires like celestial 


bodies in a firmanent of magenta and gray 





40 


—The room dimensions are approximately 20 

by 40 feet. An interesting “S"-curve wall 

separates the showroom from office and work- 

room. Into the curve is set a platform for 
the display of fabric bolts— 


N our desk before us are copies of 
(>) some magazines describing altera 
tions for leading stores and show 
rooms ( ontemporary designers ourse lves, 
find pleasing 


treatments 


teatures 
and But as we went 
on looking for the “Blue Birds of Design” 


discouraged 


we expected to new 


attractive 


more 


we got more and 


Though all designs were more or less 


contemporary they seemed to be pale repro- 
ductions from the Bahaus style (1919) and 
the Paris World's Fair of 1937 

were partitions long, flat 


There made of 
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Showroom For Suitings 


By KIM HOFFMANN and STEPHEN HEIDRICH 
Designers, New York City 


blind 


army of 


boards set in Venetian fashion ver- 
tically, looking Ike an 
boards. There were long, flat, straight sofas, 
looking hard ironing 


There were big rooms cut up into long and 


ironing 


and stiff as boards 
ironing boards 
might call it 
floor 
rooms 
them 
them 
and 


size ot 
Style, we 
bare walls and 
balance of the 


narrow sections the 


The Ironing Board 
Large expanses of 
spaces make up the 
There is really nothing wrong about 
right 


correctly 


and yet there is nothing about 
either They are all 


according to one common denominator. Yet 


done 


phantasy, h and personality are miss 


ing 

While these 
favorite choice of some 
reflection of the 


armony 


interiors seem to be the 


researchers they can 


not pos vy be the general 


develo in design and display of today 




















It is our contention that the designer may 
prefer certain trends, shapes, and color 
schemes. However, he must not be carried 
away by his own idealism or overlook the 
personality of the merchandise and _ the 
atmosphere in which it will sell best 

If competitions for good designs were to 
be held, the jury should be composed in 
even parts of designers, store owners and 
consumers And one year should elapse 
after the alteration before the store is in- 
cluded in the judging. 

We believe that the design of a store or 
showroom is good when it presents the mer- 
chandise advantageously, when it allows the 
work of the firm to proceed efficiently from 
the administration point of view, and when 
the general atmosphere is favorable for buy- 
words, the must 


ing In other designer 














create beauty, efficiency and sales-potency. 

In this issue we are dealing with a show- 
room for suitings; the room dimensions are 
about 20 by 40 feet. Following the trend of 
today’s magazines we might have created a 
straight partition with the ironing board 
siding arranged in vertical Venetian blind 
fashion from point A to B, while a long 
flat sofa might have been placed against the 
wall from A to C or alongside the window 
wall, with displays ranging from A to C 
This, however, seemed somewhat banal and 
not conducive to any kind of stimulating 
atmosphere 

Instead we suggested an “S” curved wall 
which partitions the showroom from office 
and workroom. Into the curve we set a 
platform to dramatize the display of a row 
of fabric bolts. Fabric from two bolts has 
been rolled off to break up any possible 
monotony and to present the effect of the 
material in folds. On the same wall nearer 
the door two over-size clothespins are fas- 
tened to hold two more fabrics in folds 
These fabrics in conjunction with a plastic 
brick wallpaper from Katzenbach and War- 
ren offer an interesting background for a 
mannequin showing a tailored suit made of 
another fabric. Another straight platform is 
installed against the wall between the points 
B and E, immediately visible as one enters 
from the reception room 

The displays on the curved wall and the 
straight wall can be inspected from a com 
fortable group nestled in the corner 
between the points F - C-D 


sofa 


The showroom is planned for a represen- 
tative collection of fine domestic and im- 
ported suitings; the clientele who comes to 
inspect and to select expects comfort in re 
laxed surroundings 


—One section of the display space is given 
over to giant suspended spools set at different 
levels, with drapes of the fabric extending to 
the floor as pictured. The open door in the 
background leads to the office— 
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To stimulate their interest, an exchange- 
able group of ten photographs of well known 
personalities has been installed against the 
wall of the private office. Rather than scat- 
ter the photographs we incorporated them 
into the whole scheme in a more architec- 
tural fashion 

Touches of 
troduced by 


softness and pattern are in- 
a large curved window treat- 
ment and a tier-planned end table for 
flowers or plants. Except for a decorative 
candelabra bracket all lights are 
into the ceiling 

The private office, however small, offers 


reces sed 
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enough space for a comfortable desk and 
three chairs. 

While it that all interiors 
days bristle in chartreuse, dark green and 
red, we would like to remind our readers 


that the palette is not exhausted at that 


seems these 


—A group cf ten photographs of personalities 
appears as pictured above against the wall 


of the private office. . . . Below, at the right 
center is a row of fabric bolts; the material 
has been extended from two of them to break 
any possible monotony. At the extreme right 
two giant clothespins hold still other fabrics— 


point. We use color-rich schemes when 
tired of monotony. 

And when we have had enough red, green 
and black together it is good to remember 
that combinations revolving around one 
single color can create wonderfully relaxing 
interiors 

If we want cool build 
around a blue or a green As a 
matter of fact, blue and green together may 
turn out to be very attractive. The right 
electric blue with a purplish cast, the right 
emerald green and possibly a lime accent 

[Continued on page 97) 


effects we will 


scheme 


=<=— 
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by ii ehring 


Display Designer and Consultant 
New York 


Arrangement: 
at the Chr 


definite unit 


Properties: An |8th centu rved cherut pot 
inhted and ss Manneauin, at 
red in } focuses h ittention on the 


cherub 3 jr >d a 


Arrangement: oe k onsists of 


detinite 


Arrangement: 


Wspiay Ww 


Properties: 
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COMING UP 


Arrangement: This gala Christmas disg 
of one de > ur and it is meant to « 


ittention of the children. 


Properties: arge blue spruce decorated with 
Christmas baubles « gay lights serves to display 
j girl mannequins with wings 
sir shoulders are perched among 

1nd appear to be entranced by the 


Copy card is flanked against 


Arrangement: The father and 


up of three units reading from 


display is well balanced 


thre 


Properties: The 
tree with 


+ 


‘sf 


Poe API ’ 





ana oO sepa 
the mer 
1 smartness 


creates inter 


ee ee 


trates a ch ny 
wes a S 


\ \ 
rated with evergreens and bright 
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of the four applicants has indicated that he 
will participate in the Market Week pre 
sentations at the Hotel New Yorker if their 
membership is approved prior to the 
showing 

1949 and 
slightly ahead in 
but behind the 
reque sted The 
1949 show 


last 


open- 


1950 events finds 
total requests 
1949 figures in 
final count of 


varing the 
latter 
space 

space 

Based 


at the was // 


number of minute applications 
for space which probably be 
the NADI is 
members participate in the 


the New Yorker 
Additiona 


received 
80 and 85 
showing at 


will 


expecting between 


New 


showings at 


members in the York 
ct their their 
While displaymen 
situation it is the 
until time as all 
members can be guaranteed sufficient space 
under root 
suitable to the re- 
quirements of each exhibiting member. At 


own showrooms many 


have criticized this only 


possible arrangement such 


to combine all showings one 


with accommodations 
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Eighty Exhibitors Expected For 


f | ‘HE third annual Spring Market Week 
sponsored by the National Association 
of Display Industries will open at the 

Hotel New Yorker in New York 

Sunday, December 10, at 12 noon It 

continue 

Monday, 


at 3 


City on 
will 
from 8 a.m. to 6 p.m. on 
Wednesday and will 
December 14 
On November 1, 64 assignments of 
in the Hotel New Yorker had 
to members of the association as contrasted 
to 62 at the same 
Requests 


a pending status awaiting 


t ach day 
Tuesday and 


close p.m. on Thursday, 
spact 
been made 
last year for the 


other 


time 
from nine mem 
their 


rooms 


same eve 
bers are in 


selection of accommodations from the 


which remain available for occupancy. There 


are, also, four applications for membership 


have not been 


passed to the 


Fach 


in the association which 


completely processed and 


board of directors their approval 





the present tinie it is not possible to provide 
the privacy in a_ public that is 
secured from the use of a sample room in a 
hotel 
site on the part of many manufacturers, both 
for the 


building 
This privacy has been a prime requi 
protection of exclusive 


better 
interterence 


presentations 


and the servicing of buyers without 


irom outside distractions which 
difficult for 


Satistactory 


sometimes have made it either 


party to reach conclusions on 
the transaction 

No special events sponsored by 
the NADI at this Market Week 
except the meeting of the membership sched- 
uled tentatively for Saturday, 
at 12 This will be a special meet 
ing called to discuss all phases ot 
activity 
operations, etc 


will be 
De cember 


December 9, 
30 p.m 
associa 
Market 


presentation ot 


advertising, 


rhe 


thon 


Week 


future 


new members will be made at this meeting 


and such members as have left the associa- 
tion will be mentioned Results of the 
Visual Merchandising program 
will be presented together with future plans 
of the research committee 

Most manufacturers report that 
space requirements are based on the in- 
ability to produce samples for the Decem- 
This in turn is attributed to the 
pick-up ot business for the Christmas season 
which finds many plants far behind produc- 
tion schedules. Preparation of many lines 
will until the final weeks 
before the and finish, 
design and material will not be determined 
even then developing and 
will be during the first six 
even greater extent 


Research 


reduced 


ber show 


be delayed two 


show items such as 
Shortages are 
prime factors 
1951 to an 
than they are now 
Service for those attending the December 
Market Week will be much the same 
as in preceding events. Registration desks 
fiith and seventh 


months of 


very 


will be set up on the 
floors desks will be 
open until 5 p.m day 
from Sunday through Wednesday 

\ feature of the registration, in addition 
to the distribution of the directories of ex- 
hibitors and New York showrooms open, 
will be a suggestion box where all com- 
ments, inquiries, criticisms and other factors 
connected with the operation of the associa- 
tion in all phases will be accepted. This 
will be located in the elevator lobby of the 
sixth floor of the Hotel New Yorker and 
will be a locked receptacle where anyone 
with a gripe, an ax to grind, criticism, com- 
pliments, suggestions or any other item of 
interest to them individually or to the entire 
display industry may put their comments on 
will not be asked but 


These registration 


from 9 a.m each 


record. Signatures 


—Upper left, the Hotel New Yorker, where 

the December Market Week will be held... . 

Above, Herald square, a short distance from 

the hotel. . . . Left, the Terrace Room of the 
New Yorker— 
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Fifth Floor 
Austen Displays 
S. Liebmann Studio 
Abacot Displays, Inc 
Courtenay Mannequins 
Associated Displays 
H. H. Gould, Inc 
New Style Studio 
Frederic Weinberg 
Silvestri Art Mig. Co 
The Greneker Corporation 
Claude D. Adams Company 
Zaria Displays 
Brunn & Bertheim 
Shoe Form Company 
Leo Prager Inc 
Schack’s, In 
Plastic Fabricators 
William L. Baer Company 
A. Lutz 
Arkow-Lewis Associates 
Doerr & Associates 
Madisonia, Inc 
Reynolds Printasign Company 


By JOHN F. BOWMAN, JR. 


Decem ber Show Managing Director, National Association of Display Industries 


Adler-Jones Company 540, § 
Allied Display Materials, Inc 542, 5 
Radiant Glass Fibers Company 549, 55 
Frankel Associates, Inc 


Sixth Floor 

Columbia Display Mtls. Company. 601 
Timely Service, Inc 603, 604, 605, 
Vaughan Mannequins 

American Fixture & 

Mig. Company 611, 612, 614, 
L. A. Darling Company 
Mileo Mannequins 
Earl W. Gasthoff Company 618, 
Metal Goods Corporation 
Dave Starkman 
Moortgat Studios 
Gardner Display Company 
Park Lane Fabrics Company, Ine 
Sulkley, Dunton & Co., Inc 
Capital Merchandising Company 


[Continued on page 105] 


the type of source will be requ red That 
means that all items placed in the sugges- 
tion box must indicate whether the origi 
nator is a manufacturer, a display manager 
director, etc., or some other participant in 
the display field The NADI wants con 
structive ideas for improving its activities 
and this is one method whereby the usual 
restriction of “Don’t quote me but * will 
be eliminated 


Members of the association who will par 
ticipate in the exhibits at the Hotel New 
Yorker and have already been assigned 


space, together with the list of those whose 
requests for space have not yet been filled 
and the firms requesting membership in the 
association follow 


—Upper left, the famed Empire State build- 

ing. .. . Upper right, the “Old Lady” herself. 

... Directly above, the Metropolitan Museum 

of Art. . . . Right, Trinity church and Wall 
street— 





DISPLAY 


...on and off the record 





—Members of the display depart- 
ment of Schuneman's, Inc., St. Paul, 
at a farewell party for Wray Gil- 
liam, who was leaving for a position 
ot John W. Thomas & Co., Minne- 
apolis. Left to right, front row: 
Audrey Schultz, Audrey Sheahan, 
Betty Jean Fischer, Wray Gilliam, 
Carol Marty, Lee Hansen, and Ruth 
Theodorson. Back row, Richard Rey- 
nolds, Melvin Eastwold, Donald Allie 
ond Monroe Trapp. Ray Ullom, dis- 
play director, was not in the pic- 
ture— 


—Buz Beam, general agent 
for the Chicago, Milwau- 
kee & St. Paul, and John 
McCarter, sales represen- 
tative for Adler -Jones 
Company, Chicago, on 
board the S. S. Florida 
while en route to Havana 
on a business trip— 


Russell C. Kehrt, 
Pisolay director for 
Jenny's, Cincinnati 
ond Mrs. Kehrt were 
on vacation when 
this photograph was 
foken at Pottawatt 
omie Resort, Mich., 
but DISPLAY 
WORLD went along F 
in their luggage for Weg 7" —The sweepstakes prize in 
© leisurely perusal— sy > ets a local display contest for 
4 the fall opening in Salem, 
Ore., was awarded to 
Craig Carver, center, of 
Bishop's. At the left is 
James R. Beard, president 
of the Salem Retail Trade 
Bureau, and at the right 
is Bishop's advertising 
manager, Richard L. 
Cooley— 


Taking advantage of the 

sunshine, Kenne Aichorn, 

display director for Nat 

Greene, Detroit, works on 

a display prop atop his 

studio overlooking the De- 
troit river— 


—Tex Hutchison, wife of Chicago 
Display Club member Roger Hutchi- 
son, won the woman's trophy for the 
third time at the club's recent tour- 
nament at St. Andrews. On the 
right is Phil Goldberg, Schack's, Inc., 
who won the men's trophy for the 
second time. In the center is Lou 
Volz, president of the club and co- 
chairman of the golf committee— 
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VISIT OUR SHO-ROOMS 
SPRING MARKET WEER! 


(NOT SHOWING AT THE NEW YORKER) 








@ IMPORTED TROPICAL MATCH-STICK CURTAINS: 


Natural tan color. (In colors if you wish.) 1 ft., 3 ft., 6 ft., 74 ft., 8 ft. high. 
Any width to 50 feet. Smart for traverse track or form your own curves. 
For interiors, cases. Draw them across your glass when you trim. Attach 
to ceiling or walls. 


@ IMPORTED SPIRALS: 


Natural chip wood color, or dyed in blending colors. 10, 12, or 18 inches 
wide. 30 foot rolls. 


@ IMPORTED FISH NET: 


14 in. or 25 in. mesh fine thread. In rolls of 100 feet by 9 feet wide. 
In natural, or color dyed to your swatch. Easy to cut to your measure- 
ments. 

















Palm Trees — Bamboo Blinds — Poles — Japanese Lanterns — Wind 
@ Bells — Wind Chimes — Sand Blasted Roots — Driftwood — Ruscus 
Trees — Hedges in pastel shades — Foliages — Ferns — Flowers — 
Shells — Coral — Undersea Mosses — Blades. 
Special Orders Made From Your Sketches 
Write For Price List 


Visit “The House Of Naturals” 


ARTS and FLOWERS’ DISPLAYS Inc. 


*REG. U.S. PAT. OFF. 
MANUFACTURERS—IMPORTERS—CREATORS 


43 WEST 56TH ST., Near 5th Ave. NEW YORK 














abba bbb ~ 
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—Extended display windows, resembling over- 

size showcases, are an interesting part of the 

new Blackton store front. . . . Lighting is o 

combination of big domes of indirect light 
and recessed downlights— 


Blackton’s Novel New Store 


57th street branch of Blackton, 
Ltd., the latest unit of 
chain of intimate 


HE new 
Fifth 
the highly 


Avenue 
successful 
figure fashion apparel stores for women is 
shops in New 
meet the de 
shop 


beautiful 
Styled t 


accustomed to 


most 
today 


one of the 
York City 
those 


mand of luxury 


ping, this new shop holds a wealth of ideas 
on store design and merchandising 

On this well known fashion street, Black- 
ton will be a addition to the 
figure-conscious women of the world, for the 
firm has that good figure 
fashion begins with good figure control 


welcome 


always stressed 


store is only a part 
At the beginning of 


The new 57th street 
of the complete unit 
the year the will have an additional 
entrance and space on Fifth avenue, 
at which time lingerie, negligees and Black- 
ton's “Undermates” will be added. 

The new front, although small in 
scale because of the restrictions of the 
building columns, has been made unusually 
outstanding and assumes much larger pro- 
portions because of clever front de- 
signing. The use of projecting display win- 
dows, recessed bulkheads and vestibule wall 
materials bring about an 
from the usual store 
Gluskin is de 


store 
sales 


store 


store 


new 
departure 
Louis J 


areas, and 
interesting 
decorating 
signer of the new store 
Gluskin taken 

centuries old and_ style 
changing their appearance and application, 
has adapted them to use with modern mer- 
chandising The walls are faced 
with long, narrow tiles, glazed in rich tones 
of antique gold. The window frame which 

beyond the surface of the antique 
satin One win 
takes the effect of a large dis- 
play case rests on tapered satin bronze legs 
floor of gun-metal and ebony 
terrazzo The Blackton sign, glazed in a 
finish background of 
which are a soft statuary 


ideas 


which are 
and by 


products 
proven, 


has 


vestibule 


projects 
gold is finished in bronze 
dow which 


on a vestibule 


white satin has a 


horizontal fins 


[Continued on page 83] 


—Gluskin has applied a beautiful black lace 
pattern against a gold foil background, as 
symbolical of feminine fashions— 
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hangers, 
Snacesavers and 

accessories in 
wood, wire 

and plastic 


Look to Personality” for all 
your display hanger needs. 


GREATER STRENGTH 
LOWER PRICE 
DEPENDABLE DELIVERY 


Illustrated Catalog ““G” sent on request 


1440 Broadway, New York 18, N. Y. 
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Here And There 


of sparkling 


musi 

dent 

my 

blue and purpl 
giant champagt 


were tw tiny 


ose connect 


the 


i large grape 


ind wine 
across the 

was dressed 
b 
| 


| 
m pil 
1 pu 


turquoise chair entwined 


rrapes stood behind the 


moss sprinklec 
he floor 
Was ised in ¢ 


Week, drew 


ting above 


y Pattull Her 


and pink-mauve grape 
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rk ot 


Win 


the Mandarin 
Famous Specialty 


recently held 


} 
m « rt 


desig 


better 


irea tor 
is displayed in thi 
vn the department are 
m, whil 
rear ot 


ive brides 


room ts made of antique 
1 wall contains insets of 
screens The third wall 
designed cx position with 


ichly 
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budget 
botherin 


MASONITE HARDBOARDS 
helo your display dollars work harder! 


It isn’t easy .. . this business of keeping Big build-up! This “stopper” for 
the buyers happy ... and at the same time Your Weeiagnnd> Cyaan veep 
sh? “ je + tough, rigid Masonite Hardboards for 
preventing a lot of wild yells rom the base and back. Ducks are easily cut out 


comptroller’s office. with scroll or band saw. Or they can be 
shaped and painted separately for third- 


But — you have a wonderful ally in 
F , dimensional effect. 


Masonite Hardboards. 
These adaptable, versatile materials co- 
operate with you wherever you go... in 
windows, on counters, ledges, platforms, | 
shelves and shadow boxes. And they don’t || | ceed teed Just picture this exhibit 


take big bites out of your budget! drawing customers to your glassware section! 
Smooth, grainiess Masonite Hardboards take 


Masonite Hardboards .. . strong, dense 
beautiful finishes. Easy to keep clean, too. 


panels of wood-made-better . . . are easy 
to cut and fit, easy to bend. Durable, too. 
Use them for permanent walls and parti- CaeRiIGeRArOn, 
tions. They never split, splinter or crack 
and they're wohderfully receptive to all 





Dramatic Display ! it's prac- 
kinds of surface finishes. tically impossible to ignore this 
Be sure you have enough Masonite __ kind of “product glamorizing.” 
Hardboards on hand. They're profit —_*'#!4: frm Masonite Hardboards 
5 serve as permanent wall panel- 
makers .. . for the store—and for your tng, velence end skivh ond es 5 
department. changeable partitions. 


a me 


aseeinesisiill tities 


111 West Washington Street, Chicago 2, Illinois 


“Masonite” signifies that Masonite Corporation is the source of the produ 


Your lumber dealer has 19 different types and thicknesses of Masonite Hardboards to help you. 
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Heavenly Daze 


Pictured here are five of a battery of seven window displays 


used by Tom Watkins, Ellis Stone & Co., Durham, N. C., for a 
bridal promotion 
Ihe series had for its theme the phrase “Heavenly Daze” and 


the displays carried the heroine through the stages leading up to 


the wedding and on to the honeymoon 
lypical card copy for the windows read (upper right) 

Heavenly Daze ready for that heavenly day she'll say 

Stone’s capable bridal 


with not a worry in the world because Ellis 
wedding cares from the time she said 


department took over all her 
‘T will’.” 

Spotlighting emphasized t 
clouds of spun glass were combined with fleecy clouds 
ounds for an ethereal effect The garments were wired 
along with the 


he principal figure in each display, and 
painted on 


the 
to create the impression that they were drifting 
hreeze The windows wn here displayed travel wear for the 
honeymoon, the bridal outfit, lingerie, wedding gifts, and millinery 


for the honeymoon 
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Frostee Sno... Easy to Use... Low in Price 
Here is all you need Here is what it makes 


tt SNO BLOCK 


; 
° ia REALISTIC SNOW TEXTURE 
v FIRE PROOF * LIGHTWEIGHT 


hy! WA ek eee 
4 % . ae ~ 


¥ 


Pty rt 


(ath eee 2. \~11& ae CLEANS EASILY’ 174 ae bob O45 45) 


WORLDS MOST NATLIRAL 
LOOKING ARTIFICIAL SNOW 


"frostee”’ 


FIREPROOF DISPLAY PRODUCTS 


Stocked by Leading Display Jobbers 
in U. S. and Canada 


Made only by 


frostee SNO COMPANY 


ANTIOCH, ILLINOIS Life-sized igice made with Frestee Sno creates sensation. 





DISPLAY WORLD 





Crusader 
N RANCH ANY 


COME 


LIDS 


NOVEMBER, 1950 


English Firm Puts Display To Work 


By J. K. LESLIE 


Publicity Manager, Crusader Insurance Company, Ltd., London 


OON atter the end of the war, when 
commerce started to get back to normal 
field representative of Crusader In 


{ 


Ltd., informed us that 


surance Compal 


they were receiving many request 


estate agent (acting 
Crusader) to 
play material 
Here wa 
the publicit 
formiuinys 


civilian 


althoug! 
the ta 
tion ft 
house pure 
would alse 


transact 


It 
heavy 


idditional 


models of it were made from the prototype 


waiting list of estate agents and 


show. the 


a long 
brokers 


developed 


wishing to model soon 
briefly It 


true 


To describe “Crusaderville’ 


model town, a scale 


scale of 4 


vehicles 


m ota 
built to the 


a secti 
model mm to the 
and pe 


vehicles 1s 


road 
the road 
bigger 


foot, complete with 
Among 


bicycle not 


destrians 


} 


model than 


much 


average thumb nail 


The buildings themselves are the 


Anothe T 
| 


ot shops and 


in miniature feature 


is the row partict 


—Upper left, the model town display set up 
in a special all-metal weatherproof showcase. 
. . . Some of the details of the model town 
include a road accident (extreme left}, house 
destroyed by fire (center), storm damage 
from a tree limb blown across a roof (right) 
and an unattended bicycle (extreme right). 
. . « Below, two of the window displays used 
by Crusader; the arm of the bobby is ani- 
mated and swings back and forth— 


IS IN YOUR 
HANDS 


Pear day 


to 


Crusader 


ASK INSIDE FOR 


Crusader 


lla 
“y 


attractive are the shop windows which are 
fully and in 


miniature vacuum ¢ leaners, 


displayed which can be seen 


furniture, ladies’ 


dresses, radios, etc 

The 
course, without a reproduction 
office, in the window of 


display of 


model would not be complete, of 
of a Crusader 
which can 


literature 


branch 
be seen a insuratice 
and a showcard bearing the company’s Cru 
sader When it is remembered that 

only 1 by 


much 


emblem 
this particular window measures 
4 inch, it will be 
work was involved 
All very 
Well, 


always 


realized how tedious 


in the construction 


pretty you say but, so what 


model in its setting 
This 


again 


detailed 


passersby 


that 
Stops the 


proved 


fact has 


been over and over What 


then 

\ number o 
town, and each incident is linked 
cord to panel 
Crusader 


‘incidents’ are shown occu 


ring in the 
jored plast a display 
attention to 


examples, for 


by «x 
drawing protection 
To quote instance, sec a 


[Continued 


6 rusader’ 
INSURANCE COMPANY ['* 
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an important stop during MARKET WEEK 


Elegance in PLASTER — Featuring our Latest and Greatest 


Beauty and utility in WOOD — Collection of SPRING 
Craftsmanship in PAPIER MACHE DECORATIONS « PLANTS * 
FLOWERS + WIRE 


NOVELTIES * CUSTOM SETTINGS 


DECORATIVE PLANT Un. 


136 W. 24th St., New York 11, 


all are on display 


in our showrooms. 


VICTOR HAIDA DISPLAYS, in. 


149 W. 24th St., New York 11, N. Y. 











\  Pithe Registered U. S. Patent Office 

; Combined with 

MERCHANTS RECORD & SHOW WINDOW 
“Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 


H, C. MENEFEE, President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 


OUR PLATFORM 
1. The Promotion of Display. 
2. More Display Cooperation by Manufac- 
turer ond Merchant. : 
3. Advancement of the Display Business, 
4. Practical Service to the Display Profession 
and Industry. 


5 Greater Appreciation of Disploy's Power in 
Merchandising. P 








—< Independence of Our Editorial 
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The Display Job 
For The Year Ahead 
\ very 


well know 


ubordi 


the jol u r | ut new advertisi 

Mal l | 

neces 

protessi 

general 

plans 

the medium mus 

ind exper 
Third 


ene 

allot | 
urtment so th 
shed 
, 


1 
reasonable 


omethit 
If it 


percentage 


dey 
can € accompl 
sults within a 
increase the amount and 


The old 


for merely a 


watch 


sults idea of a display expend 


spring setting another fer 
third tor 
quated The 


to do something 


and Christmas is indeed ant 


budget must be 
week every 
Properties 


display created 
month ; 


must b 


every 


in fact, every day 


DISPLAY WORLD 


planned so as to be almost constantly in use 
Ideas must prevail in display just as in head- 
lines, illustrations and 
display must have an 
idea to create interest in the merchandise and 
the price. If the display does not sell, get rid 
of it quickly, just as you would a poor sales 
set a quota for 
meet put the things into a display 
will make it traffic. Don't be satis 
fied with any excuses or half-way results.” 


1951? Actu 


copy in ads 


idea, a predominating 


person each display to 
that 


attract 


Does this all sound timely for 
ally it was written by W. L. Stensgaard 
head of W Stensgaard & Associates, 
Chicago, for the National Retail Dry 
back in early 1932 
was nearing its peak. It was 
DISPLAY WORLD 's editorial 
March of that 
torial goes on to say 

“Mr. Stensgaard 
that 
as printer's 
establishment 
detinite 


Inc., 
Goods 
bulletin 
the depression 


Association when 


eprinted in 


column in year, and the edi 


would have us_ believe 


forceful displays are just as productive 


ink Every progressive retail 


controls its advertising with a 
but can » 


Certain stores have 


program, much 


learned the 


say as 
for display ? 


value of displays and these stores have dis 


play executives that 
display methods are 
than 


why 
more 


can prove 


better or 


certamn 
produc 
others 


definite 


display executives wh 


a schedule, a schedule just 


concrete as the advertising schedule. Such 


ictivities bespeak progressive retail organi 


zations; how many are there in your town 


Submitting Photographs 
For Publication 

Quite DISPLAY 
t s letters from 
How do | go 
| iphs to 


WORLD re 


laymen 


frequently 


dis} ask 


wh« 


about submitting display 


you for publication ?” 


aborate procedure involved. Simply 


DISPLAY 


send tt 


the phot 
i « 


incinnati 1 
photogr iph 


graph to 


WOR and 


Ievery received gets careful 


consideration for publication. Accompany th 


i letter if desired, 


of the 


setting out 


} ] ] j 
display, colors usec 
ny other particular points ot 


this same information can be 


heet of paper pasted lightly or 


graph. De 
backs of 


photo 


not write u 
photographs as_ the 
nay leave marks on the 


would 


face ot 


render it un 


it is not 

ived 
hundred display pictures are re 
ived by DISPLAY WORLD each 


obviously tl isnt r 


possibl 


*to use a 


regardless of their merit 


Several 


them all 
] 


ere vom tor 


chosen 


can be 


selected are usually ECAUISE 


ntain ideas which 
| 


used or 


y other because of 


displaymen 


general interest, or because they are 


good examples of certain display 


Phot 


techniques 
received, whether 
DISPI 


contest 


graphs published 


AY WORLD's 


and 


are entered in 
nternath 


chance of 


nal display have a 
a medal in their merchan 
end of the 
display 
Off the 

Pictures 
play are 


winning 


lise classification at the year 
Human 


the “On 


interest photographs for 
Record” ] 
showing displaymen at 
favored, and photo 
graphs are almost invariably published, sooner 

later 

In the 


and age are very 


welcome 


work or such 


same way, news items concerning 


The 
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display people are eagerly received. Changes 
of position, promotions anything per- 
taining to displaymen is ‘welcome. 

Grand Rapids “Survey 

Shows Display Waste 

Progressive Grocer 
nounced the results of a 
summer 
The 
Age, is as follows: 

Covering 59 per cent of the retail market in 
the Grand Rapids area, the survey was 
marily with display material 
to the manufacturers and adver- 
tisers, although points are made with regard 
to pricing, brand consciousness, and advertis 
ing—-trade 

Display materials 
per the 
cording to the survey. 

Among the given 
the other 70 per cent were 


has 

made 
Grand 
reported in 


magazine 
survey it 
grocers of 
summary, as 


an- 
last 
Rapids 
Advertising 


among 


pri- 
concerned sent 


dealer by 


and otherwise. 


were used by 


receiving 


only 30 


cent of them, ac 


grocers 


reasons for discarding 
1. More displays on hand than can be used 
2. Display not appropriate to a 
store 


3 Lack of 
the display 


particular 


stock with which to back up 


4. Display doesn’t jibe with store’s promo 
tion 


plans 

5. Display is difficult to use, 
6. Unwieldy display 

ment of merchandise. 

r Ae hy” 

job 


interferes with move 


display doesn't do a good selling 
easel backs are the 
displays (94 per 
and coupon were at the 
list per 


making use of 


Cards with most fre 


quently used cent), while 
recipe 
ot the 


cers 


bottom 


cards 
| cent of the gro 


with only 27 
them. 
their 
another, 


Questioned as to preference for 
cited 


following reasons for 


display over dealers 
quently the 
order ) \ 


now” 


use 
printin 
angle, brand identification, produ 


look, 


ariety, space tor 


suggested, display has dealer-mace 
has 

important 
displays were 


buying, 
Among the more 


reason for gadget to 


using particular 


directions and suggestions for use 
play 
Dealers 


terial no larger 


preter ecards of 


14 inches 
lich have 


than 2 


display 
than 12 by 
strips 


stiff ma 
and want 


their shelf good approval 
to be no more 


Forty-four 


inches deep, generally 


per cent ot the dealers pl 
except for 


average 


their displays one week ahead 
special pre 
plans three 


Brand 


where the 
weeks 


names are an 


motions, grocer 


to six ahead 
important 
indicated by the fact that only 
cent of the independents used local 
The A&P and Kroger chains, 
played their own brands, 25 
respectively 


factor in 
merchandising, 
3.5 per 
brands 
ever, dis 


and 21 


how- 
per cent 
per cent, 
Store Fixture Firms 
Form Association 
Fourteen firms in the 
formed the 


Pittsburgh area have 
Pittsburgh Store Fixture & Dis- 
Manufacturers Association. Officers are 
Kweller, Spearhead Cabinet Mfg 
Company, president; Paul Creen, Astorino 
Woodwork Manufacturers, vice - president; 
Kenneth Welch, Jr., C. Proessler & Sons 
Company, secretary, and A. J. Clemente, 
\. J. Clemente Construction Company, treas 
urer 


play 
Sidney 
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We are happy to announce a new expansion program — 


To Serve You 
Still Better... 


Natural Creations has completed the following additions to its already 
large facilities. in line with our program of better service to our loyal 
customers all over the country. 


A New Metal Shop... 100 feet long by 30 feet wide . . . Fully 
equipped to turn out the finest metal work available. 


A New and Additional Spray Room . . . 100 feet long by 40 
feet wide . . . Large scale production on all sprayed material, 
fireproofing. ete. 


4 New Shipping Department installed in a two-story building 
... 100 feet long by 62 feet wide . . . Insuring safe handling 
and prompt delivery under any conditions. 


A New Preserving Plant, now under construction . . . Featuring 
new processes and techniques in the treatment and preserva- 
tion of natural materials never before used in this country. 


Visit Our Showroom During Market Week 


Natural decor is more in demand than ever before . . . reflecting the casual, 
freedom-loving trend in modern fashions and displays. See natural materials 
translated with the help of our enlarged facilities into display units that 
glamourize your fashions . . . dramatize your store. You will also want to see 
our complete new line of metal displayers and fixtures . . . designed in accord- 
ance with the wishes of the country’s leading display directors. Make our 
showroom your first stop during Market Week well be looking forward to 


your visit. 


Natural Creations, Inc. 


LEXINGTON 2-2377 
233 FIFTH AVENUE (27th St) NEW YORK CITY 
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Sachs Opens Shop 
For "Moderns" 


\ “Shop for Y 
most of the 


Moderns 
floor, 
Stores in 
store at 35th street and Eighth avenue 
York City 

The shop has 


oung ccupying 


seventh has just been 


its main 


New 


opened by Sachs Quality 


several interesting display 
addressed essentially 


light-scaled mod 


characteristics and 1s 


to those who seek simple 


ern furniture at moderate prices Its in 


ventory encompasses turniture lor every 


Highlighting the collec 
open stock collection 


room in the house 
tion is the “Flexiplan 
which is ex 
clusive New York 
City and which makes its national debut in 
the store 


of interchangeable goods, 


Sachs 


Case 


with Quality in 


The shop has been given a crisp, pleasant 
in keeping with the 


Walls are shades of green 


setting, character 
of the 


and yellow 


quite 
furniture 
area covered in 
Although an 
department 


with one large 


a green and gray wallpaper 


uninte rrupted vista of the entire 
faces one on entering it, there are numer 
ous little dividers that 


These are of 


serve to separate the 


Various groups many ma 
Fish net 
bamboo screens, grass matting and movable 
slatted Cheerful 
rugs, simple modern lamps and reproductions 
Matisse, Utrillo, 


clear, hat 


terials string, vertical blinds 


wooden frames scatter 


of paintings by Picasso, 
O'Keefe and others all contribute 
monious notes to the presentation 
handled by Alfred 


been re 


color 
The installation was 
Auerbach Asse 


Sachs 


wciates, which has 


tained by Quality to assist in the 


merchandising and promotion ot the new 


venture 


Price Joins Doerr 
As Representative 
Associates, Portsmouth 
announces the appointment of J. I 
Ir. as Northeastern 
will work out of the 
York City office at 328 
Plan establishment of a com 
! 1 


plete design and sales studio at the location 


Olio, 
Price 
representative Price 

New 
street 


Doerr and 


recently opened 
Fast 34th 
call for the 
leling is now. undet 


and extensive remo 


way 
A, re 
studied at Syracuse 


Biarritz 


Price 


ident ot carsdale N i 
universit and in 
iniversity He is a 
and its allied fields 
Price-Harvey Adver 
served as its president 

| 


France at 
udvertising 


inded the 


trom 


vutl 


Eisen Joins Weinberg 

As Representative 
Frederic Weinberg 

announces the additior 

of sales representative 

New England 


ented 


the capacity 
the Midwest 


formerly rept 


and 
Kisen 
Chicago 


Acrylite Products, Inc. 
1545 Inwood Ave. TR 8-7403 


FINEST IN DISPLAY FIXTURES 


Plastic — Wood — Metal 


Your New York BUYING GUIDE 


Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 





Allied Display Materials, Inc. 
65 Madison Ave. MU 5-6487 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 


David Hamberger, Inc. 
115 West 31st St. PE 6-0464 


MANUFACTURERS OF DISPLAYS 
Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





Arts & Flowers Displays, Inc. 
43 West 5éth St. Cl 7-6848 


ARTIFICIAL FLOWERS and FOLIAGE 


Display Novelties and Accessories 


A. Lutz 
3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Bliss Display Corp. 
460 W. 34th St. BR 9-5750 


DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 


Magnani Mannequins 
236 West 40th St. 


MANNEQUINS 
Ladies’, Misses’ and Children’s Models 


PE 6-3593 





Bois Smith Studios 
228 West 39th St. LO 4-6454 
WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 


Maharam Fabric Corp. 
130 West 46th St. LU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Bonafide Display and Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS and FOLIAGE 


Original Creations for Better Displays 


Messmore & Damon, Inc. 
1461 Park Ave. TR 6-3530 


MECHANICAL DISPLAYS 


Papier Mache, Industrial Exhibits and Dioramas 





L. J. Charrot Co. 
36 West 37th St. 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 


WI 7-1687 


Natural Creations, Inc. 
233 Fifth Ave. LE 2-2377 
FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — "It's a Natural” 





Colonial Decorative Display Co., Inc. 


70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Thomas Pace Co., Inc. 
506 West Broadway GRamercy 7-0778 


ARTIFICIAL FLOWERS 


Decorative Display Novelties 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Bert Greenbaum Werner Leburg 


Result Displays, Inc. 
503 West 33d St. LO 3-5900 


PLASTIC TRAYS AND HANGERS 
A quality product priced right 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 


Display Settings, Novelties, Units 


Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





The Display Equipment Corp. 

147 West 37th St. BR 9-8450 
Manufacturers and Distributors of Exclusive 
CORONET & WINDSOR 
MANNEQUINS 


U. S. Mannequin Mfg. Co. 
10-15 46th Ave., Long Island City IR 6-3378 


ARISTON MANNEQUINS 


A Complete Line of Mannequins 








Frankel Associates, Inc. 
218 West 47th St. Cl 7-0060 
DISPLAY FABRICS & ACCESSORIES 


127 N. Dearborn St., Chicago; 
424 Book Fildg., Detroit; 819 Santee St., Los Angeles 





D. G. Williams, Inc. 
498 Seventh Ave. 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 


LA 4-4069 


It’s Always MARKET WEEK in New York 
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It’s always 


PHOTO-MURAL 


Perfect window background 


WINTER, SPRING, 


SEASON 


i 


Bhi 


vi . 
owe 8 treet 
gy gr: * 


” 


er CE ee 


SNOW SCENE WITH ROAD 
In Cool Ice Blue 


No. 14—4 panels . . . $44 complete 


Used by increasing numbers of leading stores 
everywhere, Photo-Mural Fabric ends costly con- 
struction — may be used season after season, 
fresh-looking and always in good taste. 


14 DIFFERENT MURALS 


to fit every season 


In addition to the 4 scenes illustrated the following 
scenes are stocked for immediate delivery: 


Rustic Woodland Scene, College Campus (Back-to- 

School), Nautical Summer Scene, Woodland with Brook, 

Garden Scene, Stairway to Opera House (Paris), Arc 

de Triomphe (Paris), The Acropolis (Greece), Snow 

Scene, Winter Wonderland with Brook. 

CHERRY BLOSSOMS IN WASHINGTON 
In Shades of Pink 


DECORATIVE DISPLAYS s7-s7 ard se. scopeth Lt. wy. 


the unit proved on a fifty-fifty cost-sharing Actual 
cost of the display is slightly over $10, but 
cost to the delivered complete, 


$5 


Write Today for Complete Catalog 








In tests in dealer windows, basis 
to have 


cardboard display pieces taking up five times _ the 


Point-Of-Sale Displays 
Feature Color, Motion 

\mong 
leased by 
retail stores are the fol 


higher stopping power than full-color 
icaiai point-of = dealer, 
is much window area, according to a spokes 

man tor the Polaroid Corporation, Cambridge, 
~iggboiroe Mass. Selection of the flashing-light type of 
display follows a long search for a unit that 


Polaroid 
, ' Stead op would funnel into local dealers the customers 
in OO seconds” is now being used by : hey 
Designed as a permanent bling wiser Say 


national advertisers t 


\ three-step, two-piece display unit to pro- 
mote the sale of spices has been designed and 
made for D. L. Slade Company, Boston, by 
the Natick, Mass., division of Robert Gair 
Company The display is made of “Tuf- 
board”, a new and extra strong folding paper 
developed by Gair. The three-step 
allows the display of a large 
(more than 50 boxes) in a 
10% inches. Since the 
in size, the design had 
such as to afford maximum display 
appeal from any angle in the store. Letter- 


owing 


illuminated display flashing 


camera sales message Snap 


print 
ree i sche ba vad seen national advertising in 
a ht zee CIC ad ie s 


identification 


television The 
with brilliant red 
a polished blonde oak 


‘ zines, newspapers and on 
symbol tor the dealers, the dis pal 
display is a plastic panel 
lettering 


insurance policy against the board 


he life of 


play carries an 
hazards that short 
illuminated display pieces. If the 
watt bulbs burn 


mounted in design best 
variety of spices 
only 17% by 


vary 


sometimes cut . 
base. One end of the base holds a mounted 
A steel bracket is supplied 


so the camera itself can be mounted securely 


flasher unit 
Polaroid picture. 


or any of the three / 
postcard to the company brings a new set of 
Wiring ts designed to 


out, a space 
spice packages 
above the illuminated panel. Spill light from to be 
illuminates the camera The 


bulbs at no charge 


remaining lights in service while the bulbs size 


keep the 
the new bulbs are on the way 


is 6 by 16 inches. The unit is offered dealers 


ing is bright blue on white and has sufficient 
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SHOW WEEK 
FABRIC 


for beauty and economy 


VACATION SCENES 


DISPLAY WORLD 





TROPICAL BEACH SCENE 


In Tones of Green 


No 8—5 panels . . . . $55 complete 
Complete Window Background 


“il 


Each Panel 100" high, 42" wide 


NOW 
ONLY 


PER 
PANEL 








See the Complete Line 
at the Show 


* Room 727 x 


HOTEL NEW YORKER 


NEW YORK SKYLINE 
In Rich Blue and Dark Gray 
No. 5—5 panels ........ $55 complete 


ORDER DIRECT or FROM YOUR JOBBER 


DECORATIVE DISPLAYS 57-57 63rd st. Maspeth, LN. Y. 


and modern displa dows f« 











offset the when design will be featured 


the entire unit is assembled. 


strength to spice packages r the main store and the North build 


Van der 


for the same two divisions. R 


methods will tell the story 
People”, display 


Northern Ireland’s main industries, develop don 


of “Land and the ing, while ¢ 
particular 


Spice cartons Linder directs interior 


Hern- 
display for all 


generally are stored on back shelves and are with a 


moving the 


emphasis o1 


hard to see; merchandise from continues as head of 


achievements and craftsmanship 


the shelves to the counter places the product ments, 


within the customer's reach and is a reminder 
to buy 


British Exhibition Scheduled 
For Both Indoors And Out 

Theme of the “Ulster 
exhibition, to be held at Castlereagh, will be 
the economic vitality of the country and 
the British people’s confidence in the future, 
according to W. M. de Majo, coordinating 
designer. It will cover an interior area of 
25,000 square feet and an open air space of 
more than 80,000 square feet. Contemporary 


Farm and Factory” 


The story of linen will be told in a dra 
1 


matic three-dimensional display technique 


An original, manually-operated weaving 
latest 


indoor 


loom will be featured, together with 


machinery The second part of the 


exhibit will be devoted to agriculture 


Assignments Changed 
At Woodward & Lothrop 


Hans Berger, of the Woodward & Lothrop 


display staff, has been made display manager 
of the Washington 
Bethesda 


branch at 
George Payne has charge of win 


store’s new 


Woodward & Lothrop stores. 


Sal'ey Heads Display 
For High's, Atlanta 


High's, Atlanta, 
ment of Al E. Salley as 
1945 to 1949 
with Collin’s, Inc., in charge of display for 
the firm's stores in Norfolk, Newport News, 
and Wilmington, N. C. From July, 1949, to 
March, 1950, he was with Rich's, Atlanta 
He has been connected with display and 
advertising work for the past #0 years 


announces the appoint 


display director 


From Salley was connected 

















VIRGINIA ROEHL 
DISPLAY NEWS SERVICE 
47 West 57th Street 
NEW YORK 19, N. Y. 
Pi a oh 3-8 6:66 


Complete 
photographic files 


Window 
and Interior Display 
Service for Department 


Stores and Specialty 


Shops — mailed weekly 


Reprints 
always available 


at moderate prices 


Studio Still Lifes 


Complete 
information and samples 


sent on request 
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Imposing Civic Display 


rs | ‘HIS year Argentina is commemorating 

the year of the centenary of the death 

of her national hero, General Jose de 
San Martin,” reports Oliver Blackler, adver 
tising manager of Harrods, Ltd 
Aires The event culminated in the month 
of August and in particular on the 17th 
f that month with great pomp 


1 


ie homages 


Buenos 


nation 


military reviews, religious 
ions, and similar affairs 

ds’ tribute to this great commemora 
form of an imposing dec 


of the 


iken the 
heme embracing the whole 
tage on Calle Florida, the 
ping street he ilustrati 


give you an idea of the dec 


consists of ten plaster figures, 


feet high, of a San Martin g 
1 


San Martin Grenadier Regiment 


in Argentina and on gala 
on duty at Government 
original 18th century uniform 

“The original idea and pro 
our advertising department, the 


from which the plaster casts were 


} 


Argentin 
background, base and erecti 


vy a_ well-known 


out by an outdoor advertising 


' 
electric‘ans 


nm were 


llum'nation was by the store's 


oration which 
each about 11 
renadier rhe 


still exists 


occasions and when 


House still uses its 


ject was from 
original figure 
made was 
sculptor, the 
carried 
firm, and the 


own staff ot 
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See us during 
MARKET WEEK 
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THE MISS FROM MANHATTAN! 


OS yn pints the ees Spt ag ete 
Mp se , FES oan SEH RH ergs . ‘4 
Fy PY Roy ‘aa : ms sae, 


a! 


a 


A new line created and sculptured 
by BLAIR HAMMOND 


For the “second glance’’— the first step to sales... 
For the new note in fashion, softly feminine, 
designed to allure... 
DON’T MISS THE MISS FROM 
MANHATTAN! 
See this new, eye-catching line today. 


Manhattan Mannequins, Inc. - 119 Prince st. - New York 12, N. Y. 
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Jobbers!! 
SEE US 


(34th and Broadway) 


A Private Showing for Jobbers Only 


SPRING FABRICS — NOVELTIES 


KAYTEE 
Ribbon & Fabric Co. 


WEST 26TH STREET, NEW YORK Ciry 
Telephone: WAtkins 4-8277-8-9 


133 


WE CATER TO JOBBERS ONLY 
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| Double-Adhesive Tape 
Has Display Uses 

A thin, transparent tape with adhesive on 
both sides for “invisibly” mounting cards 
and streamers on display windows or other 
surfaces was made nationally available this 
month. The tape, “Scotch” brand double- 
coated cellophane tape No. 666, has a trans- 
parent pressure-sensitive adhesive that does 
not bleed into or discolor fine papers, it was 
announced 

For window cards, the tape is placed on 
the edges of the card, on the printed side. 
A red plastic liner on the tape is then 
peeled off, exposing the other adhesive side 
of the tape, and the card is then placed on 
the given surface It sticks immediately 
upon contact 

The tape has a 4%-mil thickness, a tensile 
strength of 20 pounds per inch of width, 
and “excellent holding properties against 
both horizontal and vertical strains”, it was 
announced. It adheres to paper, glass, wood 
and metal surfaces, and to most plastics 

It is provided in a 1296-inch roll, in 
various widths, according to the producer, 
Minnesota Mining and Manufacturing Com- 
pany, St. Paul Distribution is through 
paper jobbers. Sample rolls are available 





| three major 
| ucts, Inc., 











CHANGING COLORS 
CREATE ATTENTION 


For Your 


CHRISTMAS DISPLAYS 


Five automatic color changes per minute add 
color harmony and interest to displays and 
exhibits for theatres, churches, schools, show 
windows or ballrooms 

Sturdy and compact, with full Universal action 
bracket, the BEST Model 155-13” Color Wheel 
uses GE Par-¥ and R-40 lamps on 110 V 
cycle current. At your dealers or write 


BP he. et 
SE; Best Devices (olnogge™ “e' 
3459 W. 140th St. $1 9.75 
CLEVELAND 11, OIG 


List price with Plastic Wheel com 
plete with lamp, including excise tax. 


$20.91 








JOBBERS 


We specialize in high quality, low price, women's and 
children's 


MANNEQUINS 
For particulars write 
Royal Mannequin Corporation 
254 Waliabout Street Brooklyn 6 N.Y 


FOIL PAPER 
26" WIDTH — 25 ft. - 50 ft. - 100 ft. 


and full ream rolls. Carried in stock 
in 3B colors. 


R. A. OHLHORST 
454 Broome Street, New York 13, N. Y. 








on request 


Models Inside Plastic 
Dramatize Products 
Enlarged models set in transparent plastic 


| cubes make clearly visible the fine details of 


products of Tinnerman Prod- 
Cleveland, manufacturer of nuts, 
clips, and clamps The form a 
striking and dramatic exhibit on display 
shelves in the reception room of the new 


$2,000,000 Tinnerman plant 


models 


The models are each enlarged four times 


actual size. Constructed of steel with a 
satin-finished chromium plate, they are con- 
tained inside 


mounted on cylindrical “Plexiglas” bases 


6-inch cubes of “Plexiglas”, 


This method of exhibiting Tinnerman fas- 
teners gives an esthetic touch to their func- 
tional form Not only are the plastic cubes 
dramatic in appearance and easy to handle, 
but they also permit Tinnerman plant visitors 
to view the fasteners from all angles 
Decker Arranges For Output 
Of Iridescent Pearl Flake 

The Decker Corporation, 103 East Glen 
side avenue, Glenside, Pa., has completed 
arrangements for the purchase of the en- 
tire output of iridescent pearl flake from 
Pearl Products, Inc., of the same _ city. 
Decker is offering this item to the trade in 
its original form and also processed in 
various vehicles to permit its application to 


cloth, paper and plastic 


COMING UP! 
Children’s Book Week 
Thanksgiving Day 
Christmas Seal Sale 
Golden Rule Week 
World Christmas Festival 
Bill of Rights Day 
Pan American Aviation Day 
Christmas Day 
New Year’s Day 


Nov. 19-25 
Nov. 23 

Nov. 27-Dec. 25 
Dec. 3-10 
Dec. 15 
Dec. 15 
Dec. 17 
Dec. 25 
Jan. 1 





© STOP 


© IMPRESS vee 


® SELL 


SPRING OPENING ©@ DEC. 4th. 


YOU ARE CORDIALLY INVITED TO APPRAISE AN ACRE OF SPRING 
AND EASTER DISPLAYS IN OUR SHOWROOMS ... ONLY TWO 
“a BLOCKS FROM THE HOTEL NEW YORKER 


p< BLISS DISPLAY CORPORATION 


DIVISION OF VISUAL MERCHANDISING 
460 WEST 34th ST. NEW YORK I, N. Y. 
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Animation Motors 
& Special Mechanism 


Quiet @ Wide Speed Ranges e@ 
Dependable 


y 





Skeleton Turners: 
For Display Builders ; 





VUE-MORE 


ELECTRIC DISPLAY TURNTABLES 





— 3 DIFFERENT MODELS 


. 25 Ibs.-75 Ibs.-250 Ibs. 


Wy, 


CONVERTIBLE 
TIER 
STRUCTURES 
From 8" to 


23" in 
Diameter 

















cal outlets. Provision for Wall and Ceil- 


All units available with rotating electri- 
ing Mountings. Guaranteed for | Year. 
N 





Send for Descriptive Literature 


rte vv 
Illia l al aS lal ad ohh ASS AS oS od oS ot 


MFO. BY 


PRODUCTS CORP. 


$08 BROOME ST NY 12. NY 


VESPLAY WORLD 


All-Mirrored Props 
Used For Display 
[ { 


se of all-mirrored furniture to achieve a 


soft, glamorous characteristic of 
today's 


ture ot 


emphasis 
fashion 
Saks 
Ne Ww 
iitec 


were selected by Sidney 


offerings recent tea 
Fifth Avenue 
York City 


tables 


Was a 
window dis 
Mirrored cock 


mirrored 


play Ss, in 


tail and « and all 


screens Ring, dis 


play director, as variety of 
in smoked 


support for a 
items. All 
reflective q 


cosmetic and accessory 


finish, the soft iality of 


the mirrored 


mirror 
pieces re-emphasize the de 


inherent in this rchandise, 
them 
oft harsh reflection 

Asked for 


turniture 


tails type of me 


making easily discernible vet devoid 


comment on the use of all 

in display, Ring 
relation to 
no better 


mirrored pieces 
stated that, handled correctly in 
the merchandise, there is medium 
of emphasis than the all-mirrored prop 

All mirrored items used in the Saks-Fifth 
\venue windows were chosen by Ring from 
furniture lines of the New 
Company, Inc., 315 East 47th 


York City 17. 


the mirrored 
Era 
street, 


Glass 


New 


Specialty Shop Appoints 
Gus Davoulas 

Wilma New York City 
shop, has named Gus Davoulas display man 
Phe display 
handled on a 


Gowns, specialty 


store's was formerly 


Davoulas had 


ager 


free-lance basis 


been with C. & A. Brenninkmeyer 
Window Installers Committee 
Meets In New York City 

The 


Advertising, Ine 


Window 
consisting of 
repre of the United 
States, met at the offices of Window Adver- 
New York City, October 13-15 
Nearly all Eastern Window 
Inc \s also attended 

In view of the intense interest evidenced 


commiuttec ot 
Associates 
SIX Zé 


cooperative 


sentatives trom nes 
tising, Ine 
Advertising 


sociates 


window displ 


point-of-sale 


by national advertisers in 


installation and advertising 


discussion at the meeting centered = on 


various methods for extending the service 


Industry problems also were given = con- 


sideration 
In the 


photograph below, standing, left to 
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L. D'Oro, New Haven, Conn.; Frank 
DD. Ritchie, Newark; Paul Oakler, Pitts 
burgl Miss McManus, New York City 
Samuel J. Hanick, Philadelphia; H. P 
Buffalo; V. E. Carroll, 
Myers, Louisville; E. G 
WAI, New York City; iL. E. Clark, 
Houston; Mary Knapp, WAI, New York 
City; J. E. Potter, WAI, New York City 

Seated, back row: Mrs. L. D'Oro; Mrs. 
S. Frederick Sansone, S. Frederick San 
New Haven; W. S. Newhouse, Mrs 
Newhouse, Memphis; Frederick L. Wertz, 
president, WAI, New York City; L. Spear 


Sol Fisher, Chicago 


Gallisdorter, Roch 


Melvin H 


ster; 
Jones, 


sone, 


Martin M. Matthews, 
Milwaukee; W 


Seated, foreground 
Washington; Leo Brunner, 
G. Weber, Kingston, Pa.; Sol Taylor, New 
York City; L. Clements, Mrs. Clements, 
Boston, and Al Kaplan, New York City 


NRDGA Sponsors 
Display Contest 

Winning entries in the annual display con- 
test sponsored by the National Retail Dry 
Goods Association's Sales Promotion Division 
and Visual Merchandising Group will be 
awarded suitable certificates at the yearly con- 
vention to be held at the Hotel Statler, New 
York City, January 8-12. There are 62 dif- 
ferent merchandise each of 
three different store volume groups: Class A, 
up to $5,000,000 volume; Class B, from $5,- 
000,000 to $15,000,000, and \ 
000,000 volume and over 


classifications in 


$3 
Class C, $15,- 


stores of the 
group 


member 
} 


Entry is limited to 
NRDGA,. Judging will be 
of experts to be announced later 

Full details of the contest 
from Irving ¢ Eldredge, in 
NRGDA at 100 West 3lst street 
City 1. 


done by a 
obtained 

the 
York 


can be 
care ot 


New 


City Display Moving 
To Larger Quarters 

Formerly Broome 
New York City, City Displays, Inc., 
ing to new and larger quarters at 842 Sixth 
avenue. The firm is going into 
production on a complete line of window dis 
garment racks 


> 


located at 322 street, 


is mov- 
larger 


also 


play stands and 
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REYNOLDS PRINTASIGON CO. 


608 SO. DEARBORN ST., CHICAGO 5, ILL. 
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Be sure to see the full display 
of revolutionary money-saving 


amplex 
swivelites 


Market Week ° Dec. 10th-14th 
Room 732 ° Hotel New Yorker 


AMPLEX SWIVELITES are exactly what you've always wanted. They 
bring you a system of display and accent lighting that can be adapted 
to any requirement . . . efficiently, economically, and with amazing 
speed and ease. 

Every one of the Amplex Swivelite features is the last word in design 
and construction. The unique swivel sockets, for instance, permit any 
positioning of light with mere finger tip control. The streamlined 
hoods have improved airflow ventilation that prolongs lamp life. 

But visit the display in Room 732, Hotel New Yorker, during the 
National Association of Display Industries’ Market Week You'll 

quickly see how the exclusive features and remark- 
able adaptability of Amplex Swivelites can save you 
time and money and help give your display lighting 
fullest effectiveness. Amplex Corporation, 111 Water 
Street, Brooklyn 1, N. Y. 
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Baltimore Display Industries 
Buys Williams Fixture 

Baltimore Display Industries, 7 South 
Hanover street, Baltimore 1, announces the 
purchase of the William Fixture Company 
2 South Liberty street The latter com 
pany for the past 22 years has been well 
known for its fixture business William 
Applefeld, of the Williams Fixture Com 
pany, is retiring from the display business 
because of ill health 

According to Mack Baron, vice-president 
of Baltimore Display Industries: “In taking 
over the entire stock, good will and ex 
clusive fixthre franchises our company is 
enabled to substantiate its claim as the 
largest display and fixture organization 
throughout the South Four experienced 
salesmen cover the South Atlantic states 
carrying the leading display, fixture and 
mannequin lines of the country 


Water Color Process 
Described In Folder 

Iddings Paint Company, Inc., 45-30 38th 
street, Long Island City, N. Y., has re 
leased a folder describing in detail the 
company’s line of “Aqua-Process” silk screen 
colors. Said to have all the brilliance and 
soft flat finish of the finest showcard colors 
“Aqua-Process” enables the use of water 
as a color thinner or to wash out the screens 
afterward. There is no odor, no fire hazard 
and no danger of working with toxic ma 
terial The colors dry in from 15 to 20 
minutes. Copies of the folder will be sent 
on request 


Display Direction Change 
At Gunther Jaeckel 

The direction of window and interior dis 
play has been added to the duties of Helen 
Halvorsen at Gunther Jaeckel's, New York 
City She also directs advertising and 
fashion publicity. Georgine Thomsen, who 
had been in charge of display, is now with 
James McCreery & Co 


Jules Mayer Representing 
Greneker Corporation 

Formerly with Decorative Plant Corpora 
tion, New York City, Jules Mayer is now 
representing The Greneker Corporation and 
Visual Merchandise Displays, Inc., in New 
England, upper New York State, parts ot 
Pennsylvania, Ohio, Maryland, Delaware 


and New Jersey 


Wilkins Joins Firm 
In Oklahoma City 

L. L. Wilkins, for some years display 
director for Maas Brothers in St. Peters 
burg, Fla., has joined the display firm of 
E. B. “Jack” Castle, Oklahoma City. At 
one time Wilkins was with Kerr’s, of the 
same city, for about 20 yearg 


| Leo Pence Returns 


| To Beall's 

After an interval of ten months spent 
with Droege & Blankschein in LaPorte, 
Ind., Leo B. Pence has rejoined Beall’s, Inc., 

| Muncie, to take up his old duties as display 

| and advertising manager for the Muncie 

| and New Castle stores. His headquarters 

| will be in Muncie 
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MANIKIT 


CONTENTS 


. White pine case and 
palette 


. Madisonia patching 
powder 


3. Two patching knives 
4. Coarse and fine sand- 
paper 
. Madisonia manikin 
glue 
. Four skin lacquers 


. Two bristle lacquer 
brushes 


. Solvent 


. Madisonia wig 
lacquer 


. Tempered steel 
scissors 


. Bobby pins 
. Plastic wig hood 


3. Touch up lip color 


tance os * FIRST AID FOR MANIKINS # 


brush 


Manoa Mona Fast - Simple - Complete 


. Waterproof pocket 
apron 


Eee ee MANIKIT for the first time provides you with everything neces- 


8 sary to make immediate on-the-spot repairs to your manikins. It 


SEE US 


ROOM 538 é 
MARKET WEEK who have tested the contents on 50,000 manikins. 


was developed by MADISONIA, America’s Largest Refinishers, 


MANIWASH MANIKIT $15.00 


Madisonia's Own Manikin Cleaner 
$3.25 per gallon Jobbers Inquiries Invited 


MADISONIA, 164 W. 25th St. New York 1, N. Y. 


+ (€) Mail us Manikits @ $15.00 

' © Mail us gallons Maniwash @ $3.25 

¢ ] Send information about your refinishing service. 
Sore. 

+ Addres 


New York—164 West 25th St. Los Angeles—312 East 3rd St. } City and State 
Chicago—1125 West Lake St. San Francisco—577 Howard St. 
Dallas—1209 S. Indus. Blvd. Factory-on-W heels 
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Keep your SHIRTS & PAJAMAS neat 
and clean with HENRY'S Low Priced 
. ‘ = =| 


your wares 
onthese 

New One 

Piece Trans- 
parent Molded 
Plastic Trays. 
They have “pull- 
out” handle and 

size card holder, 

and sliding rails 

on bottom, that 
prevents scratch- 
ing. Dress up your 
shelves . . . Dis- 
your merchandise 
correctly! 


Shirt Tray 
16" long, 
10/,"" wide 


WA fh 


NOW available: 
Henry's Rainbow Plastic 
Sock & Tie Trays. 

* 


Pajama Tray: 
16 long; « 12" wide 








We are the leaders in the Plastic 
Hanger Field, making over 60 
in hangers; and a new line 
of Plastic Sock and Tie Trays and 
Stock Boxes. We are as always, 
equipped and ready to serve you. 








JOBBERS INQUIRIES INVITED! 


THE HANGER KING 


The HENRY HANGER CO. of AMER Inc 


450—7th AVENUE, N. Y BR 9.0852 





| succeed Nunan 
|} in Dallas 











USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 

USED DISPLAY EQUIPMENT 
FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch 
CASH WITH ORDER 
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| Catalogue Devoted 


Entirely To Racks 

B. R. Sieve, president of The Fixture 
Mart, Inc. 314 West Jackson boulevard, 
Chicago 6, has announced the release of a 


| 20-page catalogue devoted entirely to display 


} racks 


Copies will be sent on request 


Klein Is Elected 
By Dallas Group 


The October meeting of the Dallas Dis 
play and Allied Arts League was held in 
the auditorium of the Dallas Power and 
Light Company. 

Previous to the voting for officers, Eddic 


| Nunan, president, asked that his resignation 


he accepted because of lack of time to give 
the office. The voting resulted in the reten- 
tion of all other officers and in the election 
of Vic Klein as president of the League to 
Klein is an exhibit builder 
He is especially known for ex- 
hibits built for the Dallas Health museum 
ind the State Fair of Texas. He asks that 
all members of the League submit sugges- 
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tions on making the club more interesting 
and entertaining 

A committee was appointed to plan a 
Christmas dance, the place and date to be 
announced at the next meeting. 
Ornamental Fountain 
For Display 

A portable electric water fountain for dis- 
announced by the Samuel S. 
Gelber Company, 162 North Clinton street, 
Chicago 6. It includes a bow] 17 inches in 
diameter by 4% inches in height, available 
in polished, lacquered copper or stainless steel, 
and a centerpiece in ebony black or forest 
green. The flow of water is controlled by 
adjusting an ornamental decoration at the 
top. No plumbing connections are required, 
the same water being used over and over 
The 110-volt AC motor is especially 
moisture and is non- 


play use is 


again. 
treated to withstand 
radio interfering 

Also featured by the company is a tiny 
recirculating pump that delivers 480 gallons 
per hour at 2-foot head and 18) gallons per 
hour at 10-foot head 


TRADE PERSONALITIES No.91... by Zab hoe 





——— 


¢ ~ 
S, Bey ere 
ee 


AFTER 4 YEARS IN 
THE ARMY (MASTER 
SERGEANT) RETURNED 
TO MERCHANDISE 
PRESENTATION WORK. 
FOUNDED RESULT DISPLAYS 
IN 1947, ORIGINALLY 
SPECIALIZING IN PLASTIC, 
BUT NOW COVERING 
THE ENTIRE DISPLAY 
FIXTURE FIELD. 


HOBBIES: HUNTING 
AND FISHING. 





MasoreDd IN ADVERTISING AT NEW YORK 
UNIVERSITY. ENTERED THE PRINTING BUSINESS 
WN 1932, BECOMING INTERESTED IN PACKAGING 
/AND POINT OF SALE ADVERTISING. 

IN 1941 WAS AWARDED ONE OF THE 
LARGEST PACKAGING CONTRACTS EVER PLACED 
IN THE CHAIN STORE FIELD. 


President, RESULT DISPLAYS, INC., NEW YORK CITY 
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Old King Cole wants you to see this great new idea in 
animated display! See how one unit of OKC built mechanism 
can be the basis for easily interchangeable, 


fully-sculptured “center of attraction” performers. 


Truly dynamic display showmanship . . . it sets a gay tempo 
for store promotions . . . creates a happy buying mood for 
every season ... carries the star role in any production 


you plan. And the low cost will be a most pleasant surprise. 


O13 King Cole Displays 


CANTON, OHIO 
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Macy's Presents 
Color Palette 

An impressive display of a more or less 
permanent nature has been set up in the 
domestics department of R. H. Macy & Co., 
New York City, to dramatize the story be- 
hind the “Horizon Tint” palette just de- 
veloped by Martex towels 

The underlying theme of these 17 tints — 
that they are all interchangeable to permit 
1,001 decorating ideas — has been cap- 
tured in this display by means of a series of 
“terry trios” that tell the story of just a 
few of the striking color schemes of which 
the palette is capable. These trios appear 
in illuminated cabinets beneath the sales 
counter of the large L-shaped corner in 
which the installation has been set up 

A festive air is given the entire display 
by means of 17 pennants on top of the wall 
cabinets, each flying a different color. Be- 
neath, various styles of monogramming are 
shown against small squares of terry, indi- 
vidually framed The bins of the wall 
cabinets have each been stacked with Mar 
tex towels in a different color, so that as a 
shopper casts an eye along the cases she ts 
able to encompass the entire range of 17 
colors in the “Horizon Tint” palette. Letter 
ing in the display calls attention to “a 
color concert by Martex : 17 new ex 
citing colors.” 

T'wo wall cases that flank the entrance 
carry out the same theme under the head 
ing “Invent a new color scheme for your 
bathroom with these Martex horizon tints.’ 
Water color renderings of exceptionally 
smart bathrooms have been mounted on 
tripod easels on which are draped towels in 
the colors depicted in the schemes 

Macy’s also devoted large newspaper ad- 
vertisements and five 34th street windows to 
the installation Each of these windows 
featured the individual towel colors as well 
as characteristic combinations of which the 
collection is capable 
Display, Sign Group 
To Have Dinner 

The sign and display industry will hold 
its annual dinner on behalf of the Federa- 
tion of Jewish Philanthropies of New York 
on Tuesday evening, December 5, at the 
Hotel St. Moritz in New York City. The 
event will climax an industry-wide drive in 
support of the Federation's $20,000,000 cam- 
paign to expand the services of 116 member 
hospitals and social service institutions 

Heading the Federation's sign and display 
division this year are Murray Goldsmith, 
M. Goldsmith Co., chairman; Max Maharam, 
Maharam Fabric Corporation, treasurer, and 
Arthur Cohen, Decorative Displays, Inc., 
associate chairman 

Goldsmith explained that the Federation's 
1950 effort was dedicated to “wiping out the 
waiting lists”. “We can be proud of the 
part our industry plays in bringing Federa 
tion help to 480,000 men, women and chil- 
dren,” he said. “However, there are many 
thousands more who wait By our in 
creased generosity this year we can make 
possible fuller use of existing facilities so 
that those who wait for help may receive it 

not next month or next year but now 
when they need it.” 





a 


NOVEMBER, 1950 DISPLAY WORLD 





FLOAT DECORATIONS 


Immediate shipments made. 


Over 100 Beautiful Float Designs — 


America's Most Complete Line of Float Decorations. 


CATALOGUE OF OUR 100 FLOAT DESIGNS SENT FREE UPON REQUEST. 


We manufacture our own beautiful float decorations! 


CHRISTMAS DECORATIONS 


Acetate Foil Feathers—24" - $3.00 Red Velvo Poinsettias—18" stem 
Acetate Foil Sprays—18" trimmed 1.50 Duplex Crepe Poinsettias 


Acetate Flowers—24" stem 6.00 ee 
Acetate Wreaths—12" dia., trimmed...Ea.  .75 Red Metallic Poinsettias—18" stem. . 
Giant Chrysanthemums—24" siem, 


Aluminum Foil Poinsettias—18" stem, 
3.00 all colors 


glass bead centers, all colors 
Aluminum Foil Poinsettias—18" stem, Smaller Chrysanthemums—18" siem, 
2.00 all colors 


pep centers, all colors 


CHICAGO ARTIFICIAL FLOWER CO. 


3520 WEST FULLERTON AVE. CHICAGO 47, 
ALbany 2-656! — Dickens 2-4155 


.Doz. 1.00 
3.00 


1.50 
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DISPLAYS 


mM 


For the decorator who is looking for 
something different... for something that 
will enable him to better translate his wil AE 
Mah Rew 
4 We Wd in 


D | 6 LO N WALLPAPER Extraordinary 


DI-LON is sunfast, washable, durable, and very 


dreams and ideas into eye stopping displays. 


Opens up new and unlimited opportunities, 


Choice wood grains, warm leathers, interesting **SY © work with. Every decorator should keep 


marbles, cool raffias and other unusual patterns, 
offer an assortment that makes practically any 


display possible. 


an assortment of patterns on hand at all times. 


Write for literature, samples and 


nearest source of supply. 


THE DI-NOC COMPANY .¢ 1700 LONDON ROAD, CLEVELAND 12, OHIO 
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MACY'S N. Y., > INSTALLS 


cnernananary rE 





No longer a display man's dream, 
the idea of hanging merchandise at any height in any position 
is now POSSIBLE, PRACTICAL AND QUICKLY DONE! Hanging 
objects can be moved instantly back, forward, left, right, up or 
down to suit the design of the window. All the dramatic tricks 
of the stage are at your immediate command with the Seel- 
ingrill. The Seelingrill permits you to trim heavy yet look light 
and airy . . . and all of this NOT IN 10 HOURS PER WINDOW 
BUT IN 1 HOUR! (Proven by actual time study tests.) 


SPECIFICATIONS: Seelingrill is a spot welded grill of Y%4” 
square steel, laid out in 6” squares. 


Ceiling Toggles — - 
(6 required for 3’ x 6’) 
(9 required for 4’ x 8’) 


ORDER TODAY 





460 W. 34th St., New York 1, N.Y. 
BRyant 9-5750 
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Gardner Displays Appoints 
Voshi To Art Department 

The appointment of Victor O. K. Voshi to 
the art department has been announced by 


| Gardner Displays, Pittsburgh. Voshi, who 


has led a colorful life in Europe, has been 


in this country only a few weeks. He is a 
| graduate of the Real-Gymnasium at Szom- 
| bathely, Hungary. After four years as a 


teacher in Budapest he became a cartoonist 


| for several local publications, then was one 
| of the principals in an art studio; during 


this time he became noted for his illustra- 
tions for children’s books 

Shortly after the German occupation, 
Voshi left Budapest and was later sentenced 
in absentia by the Nazis to 15 years’ im- 
prisonment. When the Russians “liberated” 
the city and Voshi returned he was forced 
into the Communist work brigades and spent 
five months in this type of concentration 
camp. Upon his release he returned to car- 
tooning for publications but upon being 
ordered to join the Communist party he 
fled first to Vienna and then to Salzburg, 
where he did cartooning for the official 
paper of the American occupation forces. 
While in Austria he was the winner of the 
International Refugee Organization's poster 
campaign 


Former Displayman 
Opens New Firm 

Charles D. Hubert, Jr., formerly assistant 
display manager of Watt & Shand, Lan 
caster, Pa., has gone into business together 
with his wife, Romaine, for the manufacture 
of seasonal display items for the store and 
florist trade. They are also doing free- 
lance display The new firm goes under 
the name of Charles-Davids and is located 
in Lancaster. 

Hubert has a background of some 26 years 
in display and last year took first prize in 
a county-wide competition for the design of 
new Christmas decorations for the city. 
His company will specialize in wood, wire, 


| paper and styrofoam products 


Mother Ones Sis 
Adorn State Street 

Formal decoration of Chicago’s famous 
State street for the Christmas season got 
off to a good start on November 1 but the 
Mother Goose characters which will be the 


| principal part of the display will be hidden 
| from public view until the day before the 


traditional Christmas parade on November 
18 Colorful red and green bags con- 
ceal the figures. Also appearing as part of 
the decoration are 32 candy canes and eight 
reindeer, all held over from last year. 

Silvestri Art Mfg. Company, Chicago, did 
the figures Total cost of decorating the 
street is said to be about $40,000. 


Good Reception Given 
Nylon Santa Set 

Immediate and favorable response has 
been given by the display field to the nylon 
Santa Claus beard and wig set announced 
a short time ago by Meyer Jacoby Company, 
34 West 20th street, New York City. Com- 
pletely flameproof, the nylon hair can be 
easily washed, recombed, recurled, and will 
not fade 
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to capture hearts... 
and stimulate SALES! 


See our_Resort, Spring and Easter Displays Wissen 
ROOMS 542-543 


NEW YORK-N-A.D. I. MARKET WEEK <+- DECEMBER 10 thru 14 


HOTEL NEW YORKER 


ALLIED DISPLAY MATERIALS, we. | 


65 MADISON AVE. cor * NEW YORK 16  « wesr 








CPR (i ee e inspires an intriguing 


new collection of practical display decorations 
Inspect the line in 
ROOMS 618-619 e HOTEL NEW YORKER 
December 10-14 


VALUE IS A HABIT 


with 


Earl W. Gasthoff Co. 


DANVILLE, ILL. 
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Clear Plastic 
Tray Size 
10” x 15” x 3A" 


Triple Your Sales 

Double Your Selling Space 
Made of Venetian Maple Blond Finish. A new method of adding impulse 
buying to any department in your store. Available in units of 6 to 20 


Trays. Price from $29.00 up, complete with Trays. Write for free folder 
of specifications and prices. 


SOLD THROUGH YOUR FERS * FIXTURE DISTRIBUTOR 


Or inquire ARROW DECORATING & FIXTURE CO + PHILADELPHIA 40, PA 




















“i a . Jeune € Naturelle + a Petite Gomme ‘ 


jie. DECEMBER 10-14 
612 * 614 * 615 NADI MARKET WEEK 
NEW YORKER HOTEL 


\e( | HH Il J MANITIKINS by KORRECT-WAY 


KEHOE DISPLAY FIXTURE CO. 


541 MARKET STREET ya oU eh ieemmer Valse) 4, i. 
MR. WM, E. KEHOE, exclusive Korrect-Way distributor 


’ 








| 
| 
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"Railroad Empire” Presented 
At Foley's, Houston 

They were working on the railroad at 
Foley's, Federated Department Store in 
Houston, on October 22. 

“They” included top executives from five 
major railroads, and members of the Houston 
Model Railroad Club, who gathered for a 
preview of the spectacular “Railroad Em- 
pire” in Foley's huge vista window. 

Guests at the preview included some 55 
enthusiastic adults and a dozen starry-eyed 
children, who had been invited for a close- 
up view of the Lionel display. 

Designed and created to celebrate Foley's 
and Lionel’s fiftieth anniversaries, this 
giant toy train display furnished top enter 
tainment for both age groups. 

One energetic train spirals its way up an 


| 8-foot Christmas tree to disappear into a 


mass of clouds at the tip-top, and then 
reappears racing its way back to the bottom. 
The train repeats its run every ten minutes. 
Made especially by Lionel for the exhibit, 
the cost of this unit alone amounted to 
$1,700, due to the fact that the rails had to 
be handmade to provide a_ scientifically 
graded increase 

Major attraction for the kids and grown- 
ups alike was a “magic” 6-foot train, which 
disappears completely in a 20-inch tunnel 
Only when the caboose enters the tunnel 
does the engine emerge from the opposite 
end The track leading into the tunnel 
curves down into the mountain and is es- 
pecially banked and electrically-gauged to 
make the illusion possible. 

Eight automatic trains travel through the 
display, along with four manually controlled 
trains Among the 150 pieces of train ac- 
cessories in the exhibit are switches, con- 
trollers, block signals, stations, bridges, 
towers, coal and lumber loaders, a cattle 
loader, oil wells, beacons, light towers, rail 
crossings, signals, road lights, and even 
tiny bill boards. All these units are elec- 
trically wired (6,000 feet of electric wire 
has been used) and are operated by remote 
control 

Five automatic trains curve and wind in 
and around the hills and mountains on tv.o 
tracks 30 feet long. The track is especially 


| designed and wired with timers, switches, 


controls and block signals to permit the 
operation of the speeding trains without let- 
ting any one train get nearer than 4 feet 
to the other regardless of how fast it 
travels 

In a concealed compartment in the tallest 
mountain, an operator is stationed with a 
4 by 5-foot control panel. From his control 
board, which contains over 50 switches and 
buttons, he can operate every train and ac 
cessory in the exhibit. The two main rail 
lines and the freight yard lines are so de 
signed that the operator can bring every 
train into his control room for service or 
adjustment, with the exception of the tree 


| train, whose engine must be serviced every 


hour 
Construction of the display required 1,120 


| square feet of plywood, 100 gallons of glue, 


300 yards of Kraft paper, 740 square feet of 


screen wire, and 2,000 feet of | by 2 and 


| 2 by 3-inch boards 


Approximately 750 man hours were used 
Pr 


| in building the layout 
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BOIS SMITH STUDIOS 


228 West 39th St, N.Y.C. 18 


LA 4-4492 
PRESENTS—A versatile papier 


mache unit 


HEIGHT, 28" 
WIDTH, 19" 





. Flocked cushion with seven pins for Milli- 


nery. 


. Waterproof metal container supplied con- 


verting unit to a vase for fresh or artificial 
flowers. 


. Half Papier Mache Egg supplied for 


Easter Promotion. 


COMPLETE UNIT IN ANY COLOR 


$75 








.. when you compete with the sun 


Unless there’s as much light inside the window 


as there is outside, the glass acts as a mirror... 


the whole display effect is often lost—especially 


in the daytime. Century ‘Fresnelites’ will add 


dramatic punch to your windows and minimize 


distracting reflections. Order yours today! 


CENTURY LIGHTING, INC., 521 WEST 43RD STREET, NEW YORK 18 © 626 NORTH ROBERTSON BOULEVARD, LOS ANGELES 46 











) COLOR-LITE 
) Translucent 
| COLORED 


PLASTIC 
CHANGEABLE 
LETTERS 


No special 
variety 





and mounting strip. 
lighting required. A 
of colors and sizes. 


FREE! 
Write today for catalog and 
prices, 


Wagner Siga Senuce. Duc 
207 $. Hoyne Avenve 
CHICAGO 12, ILLINOIS 











USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 

USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 








$3.00 Per Columa Inch — CASH WITH ORDER 
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Fabric Presentation 


LARGE portion of the drapery depart- 
A ment at Lord & Taylor, New York 

City, has been given over to a dra- 
matic presentation of “Achievement” fabrics 
made by the Moss Rose Manufacturing 
Company, Philadelphia The collection, 
which includes upholstery and drapery fab 
cloths and prints, 
advertising and 
addition 


rics as well as casement 


has been given 
Fifth 
to departmental displays 

Pillars down both sides of the 


newspaper 


avenue window displays in 


department 


—Three of the dramatic interior displays of 
"Achievement" fabrics as used by Lord & 
Taylor, New York City. . Above, left, a 
motif of the cascaded fabric is picked up by 
the small wooden horse on the table. 

Near the entrance to the department the 
fabric is shown draped over a “rough hewn" 
wooden fixture as pictured aot the upper right. 
. . . Below, free form fabric cutouts are com- 
plemented by a third fabric draped beside 


each narrow panels upon which are 
draped several Moss Rose fabrics together 
with a loop rug of complementary color. At 
the entrance to the department is a central 
display of three fabrics draped over the 
bars of a “rough hewn" wooden fix- 
ture. On either side of the column in the 
background are with fabric 
held in a closed fist, while a second fabric 
is draped across the forearm. To one side 
are three large panels against each of which 
two fabrics cut in free form 
while a third fabric cascades the 
full length to the floor. A series of paint 
each named, forms a vertical border 
on the left side of each of these panels. A 
loop rug on the floor and either a_ table 
or chair complete the ensemble — modern 
and traditional chairs being used in the 
settings to demonstrate the adaptability of 
this fabric group to any decorating period 
The paint colors are echoed on column jack- 
fixtures, each side of which is 
differently painted. At the end of the first 
week of the promotion Lord & Taylor 
expressed themselves as ex- 
with the sales response 


carry 


cross 


wooden arms 


are posed 
shapes, 


colors, 


ets or aisle 


executives 
tremely pleased 
This is the that the 
launched its fall drapery 
Moss presentation 

Edgar Tallman is interior display director 
for Lord & Taylor 


store has 
with a 


second year 
season 


Rose 


Banks Leaves White House, 
Joins Sears, Roebuck 

\. Banks, 
White 
has announced his resignation as of 
l He is joining Roebuck & Co., 
assistant to Findley Williams, 
of Sears’ store planning and display 


visual merchandising di 
House, San Francisco 
January 


rector for The 


Sears, 
Chicag is 
director 
division 

The White 


} 
replacement tor 


House has not vet selected a 
Banks interested in 
receiving applications for the position. They 
should be addressed to J. L. Sherk, vice- 


president and general manager 


and is 
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SHORT ON MATERIAL? 
TURN TO 7¢KWO00D , 


...the perfect, economical replacement for expensive, hard- 
to-get lumber, plywood, metal, chipboard and the like 


Light, but strong ... rugged and rigid .. . easy to work, without any preliminary finishing. 

hard to hurt . . . that's Tekwood®. Incidentally, if you have special color requirements, 
A tough kraft-paper-and-hardwood “sandwich” we can match any color you specify on orders for 50,000 

that combines durability, versatility and economy. square feet or more. Ask us to quote prices on this 

That’s Tekwood. service. 

If you're having trouble getting materials for con- 


For large jobs or small . . . for ““workhorse’’ chores 
struction of large displays or small, check into Tekwood 


or glamor assignments . . . Tekwood gives you good 
appearance, long service-life and quick construction of 
attention-getting displays. It’s self-hinging when scored 
and partially cut. It die-cuts easily and accurately. And A letter will bring you full details on specifications, 
the smooth surface takes print or paint readily .. . prices and availability. Write today. 


UNITED STATES PLYWOOD CORPORATION 


55 West 44th Street, New York 18, N. Y. 
Manufacturers of Tekwood and Weldwood® Plywood 


Tekwood is a patented product—U. S. Pat. No. 1997344 


and see how well it meets your requirements. Once 
you ve tried it, chances are you'll never use anything else. 














Double Motion Used 
In "'Gyro-Tron" 
An unusual motion display device has been | 
placed on the market by the Minerva Inter- | 
Continental Display Corporation, 11 West 
42nd street, New York City 18, under the 
name of “Gyro-Tron”. It consists of a base 


supporting a 15-inch vertical mirror which 

revolves while an 8-inch display platform on ¥ 

the face turns in a horizontal plane rhe b A 
unit is 18 inches overall in height and is 


1134 inches front to back. It is tested for 
loads up to 3 pounds. Literature will be sent "eP f ” "P / 
oa p to J pounds e's La iS; mme CNaturelle La Petite Femme” 


by the firm on request 


| 
| 


Hvorslev Becomes Member 
Of 20-Year Club 

Andrew Hvorslev has become a member of | 
the Twenty-Year club of Ohrbach’s, New 
York City. Display manager for the store a Rooms 6ll DECEMBER 10-14 


Hvorsley was presented with a gold watch. 


dice. 612 + 614° 615 NADI MARKET WEEK 
NEW YORKER HOTEL 


For Price Fabrics 


Gordon Price, Price Fabrics Company, 
announces the removal of the firm to larger | | 
quarters at 236 West 55th street, New York MAN _ ‘ - 
City The company was formerly located J MANIKINS by KORRECT-WAY 
at 67 West 44th street 
Delbol Leaves Position 
With Greneker 
Robert Delbol is no longer connected with 
The Greneker Corporation and Visual Mer- 
chandise Displays. Inc., New York City. He 
had represented the firms as a salesman in | 
the New England territory. 
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SEE : America’s Largest and Fastest 
F Selling Moderate Priced Line 
OF 


ARTIFICIAL FLOWERS, 


FOLIAGE & SET PIECES 
For SPRING 


FOR THE DISPLAY JOBBING TRADE 
On the Fourth Floor of the 


HOTEL McALPIN 


34th STREET and BROADWAY, NEW YORK CITY 


Consult Directory for Room 
ON DECEMBER I], 12, 13, AND 14 


Manufactured and Imported by 


BERNARD SCHWARTZ & CO. 


29? HOWARD STREET NEW YORK 13, N. Y. 

















USE THE INTEREST 


AND EYE APPEAL 
OF 


REED and RATTAN 


FOR 
ARRESTING DISPLAY IN 
WINDOWS AND INTERIORS 


Stop in and say hello during Market Week at 
the Hotel New Yorker, Dec. 10 thru Dec. 14. 
We'll be in Room 53! as always. 


A. 1A iz, 


3 West |8th Street a New York 11, N. Y. * CHelsea 2-6264 
Ul 
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ENGLISH FIRM PUTS 
DISPLAY TO WORK 


{Continued from page 54] 


house which has been completely burnt out. 
This is linked to a display panel which says 
“This was a home, but the owner was pro- 
tected against loss through fire and other 
causes by a Crusader inclusive policy — is 
your home fully covered?” 

Next we see the figure of a small child 
crossing the road in danger of being knocked 
down by a passing motor lorry. The caption 
of this incident reads “Safety first! Has 
your child read the Crusader Road Safety 
booklet about the Ten Little Colored Boys”? 

The remaining incidents cover the other 


| classes of business transacted by the com- 


pany 
The success of “Crusaderville” made us 
realize the opportunities offered by window 


| display, and we immediately set to work 
| creating other units, the first of which were 


introduced to the company’s field staff at 
the annual sales convention held at the 


| Connaught Rooms, London, in January, 1948. 


The field staff were each issued with a 
loose-leaf brochure giving full details of the 


| displays available, and the representatives 
|} were quick to realize the opportunities 
| offered. 


All applications for displays are made to 
the company’s publicity department at head 


| office, from where they are dispatched either 
| by railway passenger train service or the 


publicity department's own motor van. If 
the display is a complicated one, such as 
the model town, it is always sent out in 


| the company’s van and a member of the 


display section of the department goes to the 
location to assemble and set it up in the 
window In most cases each display is 
loaned for a period of three weeks 

Since the time when the idea of window 
display was first introduced to the field 
staff, new designs have been added to the 
range at frequent intervals 

Our display activities are not confined to 
window displays, and stands are sometimes 
taken at exhibitions. 

For the past two years we have exhibited 
at the more important agricultural shows, 
among them being the famous Bath and 
West, and Royal counties shows. This year 
we had a stand at the combined Royal 
counties and Sussex county agricultural 
show held at Bognor Regis. 

The main theme of the displays was “the 
seven ages of modern man”; with the aid 
of blown up photographs this depicted 

(1) The baby 

(2) The schoolboy 

(3) The young single man 

(4) The married man 

(5) The family man 

(6) The middle aged man 

(7) Retirement 
Each photograph was captioned with an 
appropriate insurance message 

With the lifting of the ban on the use of 
electricity for display work, an animated 
unit has been designed to advertise our 
cycle insurance. It is fitted with an electric 
animator which moves the policeman’s arm 
up and down in a way calculated to catch 
the eve of the passersby 

These units are proving extremely popular 
and are being shown in the windows of 
cycle dealers who act as our agents for 
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this particular branch of our insurance 

It may be of interest to point out that all 
of the above displays have been created and 
the prototypes made by the display section 
of the company’s publicity department 

Please do not run away with the idea that 
we have hundreds of these displays — we 
have not, but what we have are attractively 
finished and soundly constructed in wood 
and/or plastic. Each display piece has its 
own wooden container, each specially made 
and fitted with padding to take its par- 
ticular display. These are somewhat ex- 
pensive, but have been found to be very 
worthwhile the cost, as they do enable the 
units to travel extensively with a minimum 
amount of damage 

Above all, the units are fulfilling their 
purpose, i. e., bringing before an ever widen- 


ing circle of the public the name Crusader | 


insurance 


100,000 Fluorescent Posters 
Made Up For "Bird's Eye" 

A major development in printing fluores 
cent color has been employed successfully 
for the first time for General Foods Cor- 
poration in a run of 100,000 “Birds Eye” 
posters. Lithographed in I. S. Berlin's ultra- 
modern new plant in Chicago, daylight fluo- 
rescent “Day-Glo” colors were applied by a 
high speed process, employing — special 
bronzing powders 

Glowing “Birds Eye” displays will attract 
attention at 100,000 frozen food counters and 
retail outlets throughout the country. The 
daylight fluorescent punch headings glow in 
eye-compelling fire orange against a con 
trasting black background. Designed by R 
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—AMERAD 


IN APPEARANCE * QUALITY * SERVICE 
| BRUNO’S Vari--Shape Mannequin Wigs 


You're sure to be satisfied| Why? Because Vari-Shape Mannequin 
Wigs are superior in quality . . . And not only that . . . Vari-Shape 
wigs are stylishly coiffured . . . attractively finished . . . and long in 
value. So... step up your displays; give them a promotional boost 
with Vari-Shape wigs. 





Massa, and supervised for General Foods | 


by R. C. Stock, these displays introduce 
“Day-Glo” bronzing to the general public 


These daylight fluorescent powders are the | 


joint development of Switzer Brothers, Inc., 
of Cleveland and Lawter Chemicals, Inc., 
of Chicago The glowing “Birds Eye” 
poster, measuring 26 by 65 inches, shows 
three children holding school slates which 
display the legend “Here's Where You Buy 
Birds Eye”. The balance of the poster is 
lithographed in four non-fluorescent colors 


Larger Space Taken 
By Ledo Displays 

Larger quarters at 195 Grand street, Brook 
lyn, are now occupied by Ledo Displays, 
which had been at 120-10 15th avenue, 
College Point, L. L. The comparatively new 
company specializes in designing, constructing 
and installing displays and services stores 
within a radius of 90 miles. Props can be 
rented or bought outright from Ledo. A staff 
of eight is maintained by the firm, principals 
of which are Mortimer Dodds, Paul Lebediger, 
and Antonio DeFilippo. 


Austen Display Announces 
Territory Assignments 

Austen Display, New York City, makes 
known that Berg G. Lerner is no longer the 
firm's representative in the Southwestern 
states. This territory has been taken over 
by Jerry Schoenfeld. The company’s repre- 
sentative for the Southeastern seaboard terri- 


tory is Harry A. Lerner. 
’ 


No Measuring Necessary 


Designed with a special rubber base, Vari-Shape wigs fit absolutely 
snugly and securely on the skull. No Need For Measuring! Come in 
any color desired. Request new style chart. 


Write for Descriptive Literature or Further Information 


HERZBERG-ROBBINS, INC. 
457 West Broadway, New York 2, N. Y. 


"Specialists in Mannequin Wigs and Repairs". Years of 
skilled experience assure you quality work at bargain prices. 








SEE AMERICA'S MOST COMPLETE LINE 


OF 
SCATTER ITEMS 
FLOOR COVERINGS 





PAPIER MACHE 


VISIT US DURING MARKET WEEK AT THE 
HOTEL NEW YORKER, DECEMBER 10-14 


ANKERUM MFG. CO. 


19th AND ARCH STREETS PHILADELPHIA 3, PA. 

















@SALESMAKER for FLOOR or WALL 


Electrical Merchandiser. Does just whet the 
nome implies — INCREASES SALES. 


e 7 MODELS 


Cerries from 5 ibs. to 150 Ibs. No Oiling— 
No Maintenance required. Guorantee Tag 
on each unit. 


e YOUR WINDOWS 


The Gateway to your Counters. Life in the 
Window means Action at your Counters. 


re eal 


e@ FIRST COST YOUR ONLY COST 


Operates on less than ‘2c a day. 
in—Never Stops to Attract—Stimulates— 
Sells—IT HAS NO EQUAL. 


< pu 


© RETAILER 
WHOLESALER 
MANUFACTURER 
NATIONAL 
ADVERTISER 


@ WRITE—-WIRE—for our illustrated Colorful Bro- 
chure, How to Increase Sales. Read the 25 
names of outstanding users—Dept. Stores, Chain 
Stores, Manufacturers. 


sas @ WE INVITE the INQUIRY OF 


INDIVIDUALS, FIRMS, COR- 
PORATIONS, interested in se 
curing an exclusive SALES 
FRANCHISE You sell — we 
drop ship 


NEW — No. 150! — Our 


MORGAN-LAPHAM 


1775 BROADWAY, GENERAL MOTORS BLDG 
NEW YORK 19, N.Y 


Telephone Circle 5-739 


illuminated unit. 











Plug it | 
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Mannequin Repair Kit 
Finds Ready Market 
Madisonia, New York City, America’s 

largest mannequin refinishing firm, after ex- 
perimenting for a year has released “Mani- 
kit”, a first aid kit for figures. Its purpose 
is to give the displayman the tools and 
materials to make immediate repairs to 
straggling hair or broken fingers which can 
not wait for the regular check-up, or to a 
mannequin when it is chipped on its way to 
the window. 

“Manikit”, just a weeks old, was re 
well that the original stock has 
completely sold out and orders are 
being accepted on a one-month de- 
schedule. Each kit contains such 
items as patching powder, patching knives, 
special glue, four skin lacquers, brushes, wig 
lacquer, tempered steel scissors, wig hood, 
lip color, rouge and puff, and “Maniwash,” 
others. The kit is contained in a 
wooden box and includes in its work 


few 
ceive d so 
been 
now 
livery 


among 
sturdy 
materials an excellent palette and a water- 
proof pocket apron. Each “Manikit” is 
accompanied by a booklet of detailed in 
structions for the repair and maintenance of 
manufactured in New 
Manikins, Inc., at 164 
street, and is being dis 
Madisonia’s branches in Chi 
Los Angeles and San Fran- 
are being considered for 
cities in which Madisonia does not have its 


mannequins. It is 
York by Madisonia 
West 25th 
tributed by 
Dallas, 
Jobbers 


also 


cago 


cisco 


own factories 


Stensgaards Preview 
"Alice In Wonderland” 
W. | 


display 


Stensgaard, head of the Chicago 
that Mrs 


and Sig Purwin, vice-president and art di 


firm of name, Stensgaard, 


rector of the company, several days 
recently at the Walt Disney studio in Holly 


picture 


spent 


wood, previewing Disney's 
“Alice in Wonderland”. The 
work for six and 


new 


picture has 


been in years has cost 


ALICE 
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more than four million dollars. It will be 
released some time in 1951. 

Shown in the photograph are, in the 
usual order, Roy Disney, president of Walt 
Disney Productions, Mrs. Roy Disney, W. L. 
Stensgaard, Walt Disney, Mrs. W. L. Stens- 
gaard, Kathy Beaumont (who will do the 
voice of Alice in the picture), and Roy 
Disney, Jr. 

Of the display tie-in, Stensgaard says: 
‘We are now busily creating our designs 
and models for retail display properties 
using these Walt Disney colorings and de- 
signs as created for ‘Alice in Wonderland’. 
We predict this will be the greatest and 
most exciting display promotion of all the 
various shows we have had the pleasure of 
using in connection with retail display pro- 
motion. We will make our premiere show- 
ing of the promotion for spring and Easter 
and it will be shown in our exhibits at the 
Market Week in New York City in De- 
cember.” 


“Cutawl" Manufacturer Requests 
Photos For Publication 


For many International Register 
Company, manufacturer of the “Cutawl” 
cutting machine, has issued “Cutawl Helps” 
booklets in an effort to show what can be 
done with the machine and to pass along 
these ideas to the display field 


years 


The company reports that it is anxious to 
obtain recent photographs of good examples 
of cut-out with the “Cutawl”. 
These will be considered for use in the 
company’s 1951 issue of “Cutawl Helps” 


work done 


Displaymen who would like to have photo- 
graphs of their work included in the book- 
let should write to International Register 
Company, 2622 West Washington boulevard, 
Chicago, sending a glossy print and a short 
summary of how the “Cutawl” 
Captions will give proper credit to the com- 
individual submitting the photo- 


was used, 


pany or 
graphs 


ee 
ALICE in Honder 
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BLACKTON'S NEW STORE 
[Continued from page 48) 


bronze. The lighting is a combination of 
big domes of indirect and recessed down 
lights and seems to give the whole front a 
sparkle and brilliance like that of a fine 
jewel setting. 

The store interior is divided into a selling 
salon and fitting area, both unusual in 
themselves because of their unusual treat- 
ment and smart design. 

The re-occurrence of lace in smart femi- 
nine fashion each season has prompted the 
designer to introduce a lace motif in the 
fixture design, on the principle that no 
material or pattern could be more appro- 
priately related to intimate apparel than a 
fine lace. To produce this effect, Gluskin 
has applied a beautiful black lace pattern 
against a gold foil background for the cases 
in the brassiere section. An unusual feature 
of these cases is the fact that although the 
bra merchandise in plastic trays is com- 
pletely concealed from the clients’ view, by 
simply rotating the upper section of these 
cases the trays can be made to face the 
store and make this case a unit for ex- 
posed selling. So Blackton prepares for the 
type of selling best suited to the wishes of 
its clientele. 

The cases in the junior brassiere section 
are designed as smart furniture pieces with 
merchandise kept in drawer sections. Each 
section is a low suspended unit projecting 
from a recessed light cove in the wall; the 
finish of this section is bleached walnut and 
ebony lacquer 

A curved wall with a _ wainscoting of 
bleached walnut encloses the area of the 
corset salon. The salon selling cases are 
circular display drums of a clear plastic 
material resting on a square platform of 
verde antique marble. The entire case is 
supported on bronze tapered legs in a satin 
finish. 

A new idea in fitting rooms is presented 
with the introduction of a powder room- 
foyer at the entrance to the fitting rooms 
The fitting room entrance is walled on one 
side with long, narrow tile’ glazed in 
tangerine Against this is a> projecting 
flower box of bleached walnut.; Adjoining 
this tile wall is a smartly designed vanity 
of carved wood in antique gold under a top 
of white marble \ large wall of mirror 
in a rose tint provides a flattering reflecting 
panel. The fitting rooms covered in a beau- 
tiful scenic wall treatment and rose tinted 
mirror disguise the fitting room partitions 
and give the feeling of outdoor spaciousness 
throughout. 

One of the novelties of the store is the 
circular ceiling light cove out of which 
hangs an informal grouping of ivy leaves, 
which in effect creates a feeling of softness 
to an otherwise hard line of the ceiling cove 

The lighting throughout the store is a 
continuation of the store front lighting 
which consists of large domes of indirect 
lighting and recessed down lights 

Color treatments include carpeting of dusk 
green, walls of desert tan and daffodil yel 
low and the ceiling in Morocco gray. The 
fitting rooms, which are completely apart in 
color scheme, are finished in horizon blue, 
dusk orchid, foam green and midnight aqua 
The store is to be air conditioned and have 
music by Muzak. 
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Our Apologies 


For not showing our sparkling new line for Spring and Easter 
at the Market Week in New York City next month. There are 
four star reasons why we can't make it: 


showrooms to extend our facilities to serve you 
still better. Drop in and see our New Look. 


We have been remodeling our entire plant and 
zg 


We have been establishing a retail store to make 
fine decoratives available to citizens of the 
Omaha area. 


We have been rushing like mad to take care of 
all your orders for the Christmas season just 
ahead. 


And last but not least, we have been preparing 
a really sensational line for Spring and Easter, 
1951. It is one you'll be glad to see. 


So although we can not show in New York in December, you will soon 
have an opportunity to see this new and outstanding line when our sales- 
men take the road for next year. Thanks for waiting. 


OLTMANNS 


1405 DOUGLAS ST., OMAHA 2, NEBR. 


Designers and manufacturers of artificial flowers 
and decorations. 











SIGNS FOR EVERY NEED 
CHANGEABLE LETTER, NAME 
STRIP OR CORK! 


Write today for Acme’s FREE folder, 
“Selling Through Suggestion”, and the 
latest Acme catalog on directories and 
bulletin boards for department stores 
and menu boards for cafeterias. There 
is no obligation and no salesman will 
eall. 


37 EAST 12™ STREET 
“Abd NEW YORK 3, N. Y. 


* |BULLETIN COMPANY| 
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RESEARCH UNDERSCORES 
“ARROW" DISPLAY 


v Pe, alan [Continued from page 29] 


most efficient operation. As a preliminary, 
| this company formulated extensive data on 
| sales planning for the retailer of men’s 
wear, which, incidentally, is recommended 
af TGA <c tans Gon. by Cluett, Peabody, and was developed for 
Hand Tacker. Holds strip of ; many years under Cluett, Peabody's auspices. 
140 stapies. Drives fast as ; | This planning includes the store fixtures 
<a | and cases, built to special design for flexi- 
° " i bility, so that departments might be changed, 
Your Fall, Winter and Holiday display and expanded or pert according to needs 
Sign work — are you prepared to do it quickly, from season to season. 

efficiently, effectively? Yes! If you're equipped Basic fixtures are designed in modular 
with this Hansen combination — the one-hand units, with bases for stock and removable 
Tacker and Vest-Kit shown. tops which give varying uses to the one set 
With this Hansen Tacker and Vest-Kit you can of fixtures. Auxiliary tops or units are 
trim windows or tack signs, doing a | available. With the use of such fixtures it 
complete job without waste of time or is very simple to push bases together and 
BELOW — Hansen Vest-Kit, £f Ne gts” P mass the fixtures in back-to-back order for 

packed 5 Kits per box. Pack- © ort without back-trackin fo . s 
7 g r front of the counter selling during slower 
od 1.000 egies por ber of staples. Tacker is self-contained : bie sia . 
its it fits vest pocket ’ periods or tor special promotion, or to re- 
. ready for repeated use. Vest-Kit is arrange them in line formation for back of 
as near as the vest pocket, with a | the counter selling in peak seasons. In 
convenient supply of staples. other words, to adjust the department to 

Without this Tacker and Vest-Kit meet seasonal and promotional needs 

your Fall, Winter and Holiday tacking Display comes as the lead point in the 
equipment is not complete. Tacker | three key features of the fixtures; accord 
and Vest-Kit do teamwork — a com- ing to the planning guide, these are (1) 
bination every display and sign man effective display, (2) maximum stock capa 
should have! Request Booklet T-40. city, and (3) modern appearance. Note is 


made that “the best made fixture will not 
produce the best results unless it is properly 
designed for the item unless it is located 


; if 
SEN }) A.L. HANSEN MFG. co. in the right space.” 


5041 RAVENSwWOOO AvE CHICAGO GO ILL | in 





the flexibility program, stress is laid 


on the findings of sales percentages tor 








various items from season to season. De- 
ME partment spacing and arrangements are to 
— be judged accordingly, and displays de- 
Wwe signed to take advantage of those sales 
1 trends 





Statistics for 1949 compiled from the men’s 
furnishing divisions of department stores’ 
data reveal, for example, that 33.9 per cent 

| of the department's jewelry business was 
done in December, and further that for the 
entire year jewelry accounted for 2 per 
cent of the department's overall sales. 
Mufflers showed 74.4 per cent of their sales 
in December, yet were 0.8 per cent of the 
| total departmental sales for the year 





The three major events in the men’s wear 

section for 1949, namely Christmas, Easter, 

| and Father's Day, showed upswings in fancy 

shirt sales. However, the overall picture 

indicated business done for the total year 

FINER QUALITY ATA LOWER PRICE! |} in the dress shirt block, which includes 

| white and fancy shirts, accounted for 25.6 

Bases and uprights finished in NEW ice blue No. MD59 | per cent of the year’s business for the de- 

enamel. Adjustable height wire clamps finished pap partment. Sport shirts came second, with 

in rust resisting “Silvertex” plate. Substantial 7" 10 13 neckwear third, and underwear almost equal 
round bases. Made entirely of steel. | to neckwear 

$y using such figures as a_ barometer, 


CHOICE OF ALL SIZES valuable floor and display space can be 


planned to give emphasis to bread-and- 


$g%5 dozen butter items Reripee 


TWELVE PACKED TO A CARTON Lengthy Western Trip 
For Ralph Adler 
Ralph Adler, D. G. Williams, Inc., New 


ART R. COHEN COMPANY York City, left the latter part of October for 


Modern Display Equipment a month’s visit to the West coast and the 
No. MD60 Southwest. He will meet with the firm’s rep- 
810 Penn Ave. Pittsburgh 22, Penn * 10.23" sate r ally seclaa h a scien 
9 . Penna Adjustable 12° to 23 No. M078 resentatives and clients in that area. 
Adjustable 15” to 29° 
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Versatile Backgrounds 
From "Patent Panels" 


Of interest to all in display are the new 
“Patent Panels” introduced to the trade this 
month by the Patent Panels division of 
Wisconsin Studios, Milwaukee “Patent 
Panels” are available in single or double 
sides, may be ordered in a variety of sizes 
and finishes, or made up to the specifica- 


—One man can easily erect the background. 

Each panel is set on a patented clip, a clip 

at the top tapped in place, and the free- 
standing unit is complete in seconds— 


tions of the purchaser Each panel or 
double-sided screen is an independent unit. 
Through the use of a patented clip device, 
the panels or screens may be joined together 
in series, resulting in a flexible unit which 
may be set up in a variety of positions 

The displayman can insert the patented 
clips with his fingers, and needs only a 
screwdriver to remove them. This makes it 
possible to erect a display background, take 
it down, or re-arrange it in a matter of 
minutes 

The vertical edge of each “Patent Panel” 
has a round “nosing,” which permits com- 
plete flexibility of the unit when several 
panels are joined together, and prevents 
warping. The panels are sturdily constructed 
with white pine framing. Main surfacing is 
of tempered “Masonite” and the rounded 


“nosing” which binds the edges of each panel | 
is of 134-inch pure white pine, sanded 


smooth 

Complete details may be had for the ask 
ing from Patent Panels division of Wis 
consin Studios, 822 North Fifth street, Mil 
waukee 


Cooper Union Arranges 
Leather Exhibit 

A number of possible uses jof leather in 
display may be picked up from an exhibition 
of “Leather in the Decorative Arts” which 
will be opened on November 15 in New 
York City by the Cooper Union museum for 


the arts of decoration. The exhibition will 
continue through January 13! and will be 


open week days from 10 a.m, until 5 p.m 
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Durins Maret WeeK 
PLEASE BE SURE TO 
VisiT OUR THREE 
Floors OF DISTINCTWE 
DisPLAY EQUIPMENT 


IW THE EVENT THAT You DO 
NOT WIS/T MARKET WEEK 
WRITE FOR OUR CATALOES 
ON LADIES, CHILDREN, MEN 
MANNEQUINS, ALSO MILLINERY, 
METAL FIXTURES AND FORMS, 
PLASTIC ACCESSORIES ANO 
DISPLAYERS 














Styrafoam Decorations 
for all Seasons 
ROOM 650 - N.A.D.I. SHOW 


Jobbers Inquiries Invited 


NESBIT INDUSTRIES, Inc. 


1823 Milwaukee Ave. Chicago 47, Ill. 



































STAPLING MACHINES 


SERVE INDUSTRY 


T-32 GUN TACKER 
FOR TRIGGER-RATE-SPEED- 
TACKING 


1001 Uses — Tacks even to solid oak 


@ Sturdy all steel construction with chrome 
finish 

@ Holds 150 staples 

@ Same machine takes 3/16", '/4'', 5/16" staple 


sis Price $9.50 


SAVE TIME 
SPEED UP PRODUCTION 


P-22 HAND STAPLER 


"Reaches into hard to get at Places'’ where 
ordinary staplers are inaccessible. 


ideal for tagging, labeling, making boxes and 

many other uses 

@ Sturdy all steel construction with chrome 
finish 

@ Holds 150 staples 

@ Same machine takes '/4"° and 5/16" staple 


sites 
Price $6.00 
DESIGNED FOR HEAVY-DUTY 
INDUSTRIAL STAPLING 


NATIONALLY ADVERTISED 
Priced for Dealer Profits 
Guaranteed Staple-Repeat Business 


WRITE FOR COMPLETE INFORMATION 


ARROW FASTENER CO., INC. 


30-38 Maujer St., Brooklyn, W. Y. 
Dept. D.W. 











PLASTIC « « « 
e e DISPLAY « « 
e e ¢ FIXTURES 





ROOM 


729 “LICO” 


“America's Largest Line” 


LUSTRA-CITE INDUSTRIES Inc. 


225 West 28th St. New York City 











@ PLEASE MENTION DISPLAY WORLD 
WHEN WRITING ADVERTISERS @ 
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Display Contest Report 


S DISPLAY WORLD’s first annual in- 
ternational display contest swings into 
the final six weeks a total of more 

than 2,000 entries has been received. 

With the end of October the total had 
reached 1,950, representing stores and busi- 
nesses in all parts of the world and of every 
size and type—from banks to department 
stores to national advertisers. 

The contest will close at midnight, Decem- 
ber 15, and the results will be announced 
in detail in the January issue, out January 
15. 

Selected as winner of the monthly gold 
medal award for October is a display by 
William S. Grover, display director of H. & 
S. Pogue Company, Cincinnati. It was in- 
stalled in connection with a campaign on 
behalf of the Cincinnati Symphony and also 
won first place in the department store class 
in a local display contest 

In addition to Grover, the following have 


—This is the institutional display used by 
W. S. Grover, The H. & S. Pogue Company, 
on behalf of the Cincinnati Symphony Orches- 
tra season for 1950. It was awarded first 
prize in the department store group in a local 
display contest and has been selected for the 
DISPLAY WORLD gold medal award for 
October— 


been awarded gold medals for the best con- 
test entries received each month: 

January, John Nugent, Halliburton's, Ok- 
lahoma City; February, Elmer C. Diehl, 
The Bon Marche, Sacramento, Calif.; March, 
Solly Sollenberger, Neiman-Marcus, Dallas; 
April, Randolph H. Irwin, Sears, Roebuck 
& Co., Baltimore; May, Frederick B. As- 
mussen, The Myer Emporium, Ltd., Mel- 
bourne, Australia; June. Clement Kieffer, 
Jr., The Kleinhans Company, Buffalo; July, 
Harold McLaren, The Bon Marche, Se- 
attle; August, George T. Robey, Arthur A 
Evarts Company, Dallas; September, H 
Edel, The Belfast, Johannesburg, South 
Africa. 

There are 103 merchandise or service 
classifications in the contest, and beautiful 
gold, silver and bronze plaques will be 
awarded for the individuals who compile the 
greatest number of points in the contest— 
points being awarded for the top three 
places in each classification. Thus a first 
place award for the display of 
sportswear, for example, will consist of a 
gold medal and three points; second place 
will receive a silver medal and two points, 
while third place in the same classification 
will receive a bronze medal and one point. 


women's 


The monthly gold medal awards have no 


bearing on points. They are a monthly 
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award made for the best display entered 
during that period of time. 

There are no restrictions on who may enter 
the contest. Any displayman in any store 
is eligible. It is not necessary to be a 
subscriber to DISPLAY WORLD. The 
whole purpose of the contest is to stimulate 
interest in better display and to encourage 
displayman to do a still better job for their 
stores. 

Entries may be submitted at any time and 
in any number until midnight, december 15. 
Complete rules and merchandise classifi- 
cations appear in the back issues of the 
publication. 


Suggests Use Of Ribbons 
To Aid Displays 

George A. Taffel, president of Taffel 
Brothers, Inc., New York City, points out 
that the use of ribbon in display can easily 
help glamorize the merchandise shown and 
give an added sparkle to the window or 
interior setting. 

He suggests: “Use wrappings to supple- 
ment dispiays. Add two or three distinct- 
ively wrapped boxes to your window dis- 
plays. Place beautifully wrapped boxes on 
counters along with other displays. 

“Use wrappings as a store decoration. For 
a window display of gift items, cover the 
complete backdrop with the same patterned 
paper being used for wrappings. Another 
simple idea is to cover flat-topped window 
props with a particular wrapping suitable 
to the occasion, as well as spreading the 
paper under the merchandise displayed on 
counters and shelves. 

“Refer back to last year’s display for the 
special event you have in mind. Decide what 
can be done to spark it up and individualize 
it with a ribbon, card, extra decorations, or 
a combination of all these. 

“There is a ribbon on the market for 
every significant event which will help you 
glamorice your windows for the particular 
occasion you have in mind.” 


Point-Of-Purchase Session 
Set For Chicago 

Discussion and demonstrations of the use 
of point-of-sale display advertising will fea- 
ture a meeting at the Hotel Morrison, Chi- 
cago, November 15, under the sponsorship of 
the Chicago Federated Advertising Club 
The program is being developed by the Point 
of Purchase Advertising Institute, New York 
City. 

A luncheon will feature the showing of the 
Institute’s recently completed sound-slide pre- 
sentation of “Point of Purchase Advertising” 
The speaker at the luncheon will be Carl V. 
Haecker, of RCA Victor, Camden, N. J., 
one of the directors of the Institute. 

Those at the luncheon and visitors during 
the afternoon will see an exhibit of window 


and counter displays produced by Institute | 


members, including displays involving mo- 
tion and sound 
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Yes, your window and indoor display worries 
are ended with Patent Panels. Now, with the 
snap of your fingers, you can achieve rich, 
sales-compelling background effects in endless 
variety — thanks to the patent clip method of 
joining Patent Panels . . . so simple, so fool- 
proof that anyone can set up this background 
display in a jiffy! Available in sizes to fit your 
requirements, single or double-sided, in gor- 
geous wood finishes or plain, unpainted. 
@ Patent Panels are self-supporting, only 
fastening hardware is the Patent Clip. 
@ There is no end to the variety of positions 
in which these panels may be set. 
@ Patent Panels make an excellent back- 
ground screen for product display. 


@ Available in single or double sides, in 
plain, or rich wood finishes. 














Program committee for the event is made | 


up of H. FE. Zipprodt, Zipprodt, Inc., who is 
western vice-president of Point of Purchase 
Advertis'ng Institute; Paul Godell, Arvey 
Corporation; Don Ozmun, Chicago Card- 
board Company, and J. K. Gould, executive 
secretary of the Inst‘tute; all but the last- 
named are from Ghicago. 





Our New SPRING Line is Ready For YOU! 


It is an honor to again present to you our 
new and beautiful Spring Line which will be 
shown during NADI DISPLAY MARKET WEEK in 


ROOM 724 
HOTEL NEW YORKER - DECEMBER 10-14 


We shall be happy to see our many display friends. 


BOTANICAL 


DECORATIVE SUPPLY COMPANY 
31 SOUTH FRANKLIN STREET CHICAGO 6, iLL. 

















DINGLEMAN 
PRODUCTS 


509 West 56th Street 
New York 19, N. Y. 
Tel.: Cl. 5-5447 


A Division of Feder industries 


XMAS BACKGROUNDS 


Patterns to suit all 
types of store windows 


Noseam paper 53" and 107" 


processed in beautiful tinsel effects 
for eye appeal. 


NEW YEAR SPECIALS 


4"-6" Metallic Gold Stripes 


" 
on any color 107" no seam paper 


Balloon Pattern 6"-8" 
Balls Hit and Miss Arrangement 


See your local jobber 











WANTED 


a 


ANIMALS DESIGNED BY ose 
FROM GENUINE FUR SKINS THAT 
MAKE THEM LOOK ALIVE. 


FREE Catalogue—Write Dept. D 


GLAD TOY......; 


110 West 17th Street. New York 11, N. Y 
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—Eddie Nunan, president of the SDA... . 


Hotel Adolphus, Dallas, scene of the 1951 


Conference— 


A Conference 


By EDDIE NUNAN 


r’S all set . you can mark April 29-30 
May 1-2, 1951, on your calendar, for 
they are days you will long remember as 
the dates for the 1951 Southern Display 
Association display Conference to be held in 
the Adolphus hotel at Dallas. With the 
enthusiastic support of Dallas displaymen, 
businessmen and the Dallas Chamber of 
Commerce, plans are under for the 
biggest and best display conference ever 
held. Yes, that’s a mighty big statement, 
but we're staking our reputation and putting 
forth all of the know-how, ingenuity and 
hard work that this fashion-conscious, cos- 
mopolitan merchandising center of the great 
Southwestern empire can muster 


and 


way 


“Big D", as Dallas is known, is honored 
and proud to be host to the 1951 Confer- 
ence, and you can rest assured that we will 

put ona 
never 


do everything in 
the likes of 


our 
which 


power to 


show you've seen 
nation’s 


programs 


items by the 
educational 


top manu- 

featuring 
displaymen 
and business executives, with valu 
able prizes, and = entertainment as only 
friendly “Big D’ headline 
with 


Display 
tacturers, 
the country’s 


most prominent 


contests 
can present will 
never a dull 
There'll be 
wives), for 
merchandising markets 
displaymen 
benefits of 


a program moment tor 


four full days something for 


all (including the Dallas with its 
and 
and 
this 


tabulous stores 


chance for man 
to reap the 


Besides the 


offers a 
great 
hundreds of dis 


igement 
onterence 
laymen and manufacturers who will attend, 
business leaders 
that they 
learning more 
»! 


sent to 
ountry so 


invitations will be 


entire may 
opportunity of 
first, most direct way to se 


1 
reputation for doing things 
intend to not only 


make it 


las a 


1 
ig way, and we live 


that re but to even 


nore well 


putation, 


known by putting on a unique 


innovations and features 


will be a 


with 
presented. It 


onterence 


never before Con 


ference large in entertainment, large in 
factual information, large in features, and 
so large in magnitude that it will make 
“Big D” bulge at the seams Two com- 
plete floors of the block-wide Adolphus have 
been reserved for the show. The Grand 
Ballroom (2,000 capacity) has been reserved 
for the entire four big days. We are en- 
thusiastically tackling this project in a big 
way from every angle, for we want it to be 
long remembered and we promise you 
that it will be! 

With tentative plans almost complete, 
room data, floor plans and other necessary 
information will be sent out in a few weeks. 
\ll of us will be working during the next 
six months to give you a display Confer- 
ence that will be rewarded to attend 
and that will add to the progress and pres- 
tige of the Southern Display Association and 
the display profession 

“Big D” eagerly awaits you in ‘51! 


you 


Tom Lee Is Named 
To Campaign Committee 

Thomas B. Lee, president of 
Ltd., New York City, has 
member of the Public Relations committee 
of the 1950-51 New York campaign of the 
Arthritis and Rheumatism Foundation. He 
will be in charge of special events 

Helen Murphy, advertising manager of 
Lord & Taylor, will be in charge of ad- 
vertising and display for the campaign 

The Fe opened its nation-wide 
campaign on November 14 fer $2,000,000 to 
research, clinics, care, 


Tom Lee, 


been named a 


yundation 
be used for and re 
habilitation for the 7,500,000 Americans who 
suffer from arthritis and rheumatism 
Moore Takes Over 
At Lincoln Store 

Formerly first assistant to William Auld, 
resigned, Marlo G. Moore has been appointed 
display director at Gold & Co., Lincoln, Neb 
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COLORS FEATURED 
IN LOS ANGELES 
[Continued from page 37) 

At J. W. Robinson Company, Paul Smith 
used a series of five windows on the store’s 
promotion of “Banker's Grey and Pumpkin” 
A large shadow-box formed the background 
for the two mannequins An over-size 
papier mache pumpkin was placed in the 
shadow-box and filled with gray foliage and 
cattails sprayed a pumpkin shade. A stuffed 
gray and pumpkin hued pheasant added to 
the seasonal attraction of the windows 
Overhead spots were used on the manne 
quins, with additional illumination being 
furnished by the reflection off the light 
colored back wall of the shadow-box. 

“Separates — Extravagant in Color 
Modest in Price” was the title used by Bill 
Meissner for a promotion of sportswear at 
Ohrbach’'s, with emphasis on the new fall 
colors. Square and rectangular construc- 
tion board shapes in various sizes were 
painted in brilliant colors and silhouetted 
against the background which was washed 
with violet light — a color achieved by care- 
fuily blending red and blue in the large 
light well. 

Display Director William Lambert, for 
3arker Brothers’ fall home furnishings pro- 
motion, used the theme “Beacon Hill 
18th Century Furniture of Distinction.” 
Lambert did not attempt to show a room 
setting. Instead, a large buffet was set 
against the back wall. An ornate porce 
lain clock with a pair of matching porce- 
lain candelabras were placed on top of the 
buffet. Hung on the back wall above the 
buffet was a large mirror with the typical 
18th century lavishly decorated frame. Also 
hung on the back wall was a length of 
damask drapery fabric, which was allowed 
to fall to the floor and extend out under 
the drum-top table and one of the two 
chairs. Other 18th century porcelain and 
ceramic pieces were placed on the table, on 
a small platform near the table and on the 
floor. 

A major Los Angeles event was the 
American Legion convention, suitably hon- 
ored at J. W. Robinson Company with a 
series of six windows. Paul Smith used a 
woven wood panel with a large American 
Legion insignia in relief set in the center 
Wide navy blue ribbons were stretched from 
the insignia to the edges of the panel 
Drums and bugles were placed alternately 
in the four squares formed by the division 
of the ribbons. A larger drum placed on the 
floor served to hold the accessories suggested 
for wear with the dresses worn by the two 
mannequins 

“Fashion . . attuned to the Autumn 
Bride” was the copy used by. Bill Meissner 
for his autumn bridal window at Ohrbach’s 
Doves made of fiber glass and decorated 
with gold crowns and sequins surrounded 
the bride and her two attendants The 
background was a simulated wrought tron 
lattice made of wood and painted brown 











Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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Every Milo Mannequin is a 
SHOPPER-STOPPER 


Review them at the 
HOTEL NEW YORKER, ROOM 617 
From December 10th thru 14th 


See the Mannequins that turn 


passers-by into customers. 


We're receiving old friends and 


making new ones at our showroom 


MILEO 


MANNEQUINS 
7 West 36th Street, New York 18 


PHONE: Wlsconsin 7-7618 Just off Fifth Avenue 














SOMETHING NEW!! 


@ Sleek plastic shells, 1/16" thick, 
24" high, 4%" inside dia. Fits 
most shirt and clothing forms 

@ In colors of your choice, avail- 
able in stock: rich metailic 
gold, silver or rust 

@ Store signature in color of your 
choice 

@ ONLY 85¢ EACH! Plus cost of 
silk screen which would not ex- 
ceed $8.00 

@ Minimum order one dozen 

@ IMPORTANT Please include 
sharp black and white repro- 
duction of signature desired 

(PATENT PENDING) 


McGOWEN PLASTICS 


P. O. Box 2021 Lansing 11, Mich. 








ONE wre Lag CE 
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You can depend on 


This TURNTABLE 


PROVEN 
BY 
20 
YEARS 
OF 
USE! 


Precision built throughout. Friction drive 
allows display to be stopped purposely or 
accidently without damage to gearing or 


motor. Finest ball bearing. Truly de- 
PERFORMANCE ers « 


Counts! 


Ruggedly constructed, 
gearing resists wear indefinitely under con- 
tinuous operation. Use of spiral geor drive 
affords smooth, effortless, transmission of 
power from motor to revolving turntable. Re- 
duction gears sealed in oil for quietness and 


efficiency. 


ART R. COHEN CO. 


810 PENN AVE. 


Model No. 500 


Complete $24°° 


With A.C. 18-watt current consumption 
motor of balanced load capacity of 200 
Ibs.; 12" diameter aluminum enclosure and 
8 foot heavy duty UL approved cord and 
plug. Shipping weight 15 pounds. Speed 
3 R.P.M. Overall height 5%”. 

Electrical contacts for illumination $10 
additional. 


heat-treated steel 


Available in AC- 
DC Universal mo- 
tors, slightly ad- 
ditional. 


PITTSBURGH 22, PA. 
Member NADI 











EVERGREEN 


ROPING 


For STREET or STORE Holiday Decorations 


Per yard 


LAUREL ROPING ape 


250 yards, per yard 14 
500 yards or over, per yard sta 


WHITE 


Per yard 


PINE ROPING. 


16 


250 yards or over, per yard 14 


HEMLOCK ROPING 


Per yard ; 
250 yards or over, per yard 14 


SOUTHERN WILD SMILAX 


(F. O. B. Packing Plant in Ala.) 


Per 60 Ib. case (Covers 600 sq. ft.) $7.50 

5 cases or over, per case 6.50 

Per half-case . , 4.00 
These are Natural Fresh Cut Evergreens (Not Preserved), and should be 
erected soon after arrival. 


EXPRESS SHIPMENTS ONLY. Order from this ad. 


Prompt shipments. 


CAROLINA FOLIAGE CO. 


Guaranteed Stock. 


MOUNT AIRY 
NORTH CAROLINA 











NOVEMBER, 1950 


NEW YORK DISPLAY SCENE 


[Continued from page 35] 


phere through a nicely balanced composi- 
tion of antique scales, spice boxes, piano 
stools, measuring containers and other such 
implements which may have been used in an 
old time store. To continue the established 
mood, the usual window rug was removed 
from the floor of the window to reveal the 
original floor boards, which for this occa- 
sion were stained to look worn. Leaflets 
obtained from a nut importer were freely 
scattered on the floor and all of the mean- 
ingful grocery store props were partially or 
generously filled with the assortment. 

Rather provocative in setting were six 
windows executed by Display Director Sid- 
ney Ring at Saks-Fifth Avenue, featuring 
an “anthology” of footwear. Each of the 
20 different styles appearing in each win- 
dow was individually highlighted. 

Each setting was visualized as a series of 
floors in a hotel corridor with the partially 
opened little door of each room revealing a 
sleek shod foot just ready to step out. Of 
the 21 miniature doors in each display, one 
door was significantly closed. The back- 
wall or “corridor” was finished in a soft 
pink or pastel green wallpaper and one color, 
soft pink, green or natural, and one period 
design for the doors were confined to each 
window. 

The little doors were such faithful repro- 
ductions that many of the detailed features 
were hand carved. 

Attention was well directed to two events 
in the Saks-Fifth Avenue windows when the 
headline read “Prized Silks By Sophie... . 
Inspired by The World Silk Congress”. 

For this occasion Ring in the series of six 
windows created a row of foct-wide wire 
panels, with one letter of the store designers’ 
name worked into each. The panels were 
flocked in gray and slightly angled so that 
one could easily read the name “Sophie”, 
for example. 

The richness of color and the opulent 
quality of the silks interpreted by the de- 
signer in the costume of the mannequin was 
continued in the luxurious lengths of draped 
fabric in the same color — this making 
background for the accessory grouping and 
for the International Silk Poster, with its 
contrasting design of butterflies. Dramatic 
lighting further highlighted the natural ele- 
gance of the setting. 


National Ribbon Develops 
Point-Of-Sale Unit 


Described as an unusual ribbon counter dis- 
play and a compact ribbon department, a five- 
color all-metal ribbon cabinet developed by 
National Ribbon Corporation, 444 Fourth 


| avenue, New York City, sells as it displays 


It holds a complete assortment of gift-tying 
and decorative ribbons, the bolts revolving on 
rods to prevent loss of stock and to make it 


| easy to dispense desired lengths. An 18-inch 


ruler is at the bottom of the cabinet for easy 
measuring, while a safety cutter at the side of 


| the cabinet provides for convenient cutting 
| The unit is furnished free by National Ribbon 
| with an order for every-day or Christmas 


assortment. 
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Knox Hats Using Dogs 
For Point-Of-Sale Display 

An unusual touch in counter and window 
display is being used for this Christmas 
season by Knox Hats through the employ- 
ment of life-like fur dogs holding in their 
mouths Christmas ball ornaments contain- 
ing Knox giit certificates. A large quantity 
of the dogs has been ordered from Glad 
Toy Company, 110 West 17th street, New 


York City, and the puppy is being made the 
sub/ect of Knox national advertising in con- 
sumer publications. 

Ben Ross, head of Glad Toy, announces 
that the dogs made by his firm are now be- 
ing placed on the market for retail display- 
men. A great variety of the animals is 
available, all made of genuine fur. Each 
dog is hand-finished and hand-barbered for 
proper contour and no two dogs are ex- 


actly alike. Many of the dogs are available | 


in blankets, harness, collars and leashes. 


Ross points out that posing a dog with a | 


display mannequin gives a touch of natural 
ness to the entire setting. 


Spray Several Colors At Once 
With New Industrial Finish 

Through the use of “Plextone”, a new 
multi-color industrial finish, several colors 
can be sprayed simultaneously from a stand- 
ard spray gun, according to J. L. Ledeen, 
sales manager of the Plextone Division of 
Maas & Waldstein Company, 438 Riverside 
avenue, Newark 4. 

“Plextone” is multi-colored; the multiple 
colors exist separately within the finish and 
do not merge or blend. Upon heing sprayed 
they create an interlacing color network 
which is extremely pleasing to the eye. 
Among advantages claimed for the product 
is economy, since the preliminary prepara- 
tion of many types of surfaces is reduced 
or eliminated; toughness; hiding power, 
the nature of the color pattern tending to 
conceal surface flaws, and washability with 
soap and water. 

The finish is offered in a number of solid 
colors which may be intermixed by the 
user, or may be ordered pre-mixed at the 
factory. Many new color effects are pos- 
sible, including simulations of marble, 
granite, leathers, cork and the like. “Ple#- 
tone” can be used on wood, wallboards 
metals, paper, cement, etc. Full details will 
be sent by the manufacturer on request 
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AMERICAN 
MODEL FORM 
COMPANY 


38 GREENE ST. 
NEW YORK CITY 


CAnal 6-8259 
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——= THE & FEATURE 
eo . 


MAKES EVERY... 


mannequin 


YOUR 
VERY BEST 
BUY! 


Write for information 


about S, S, 


























Also special cut-outs and trade 


produced for quantity orders 


UPSON 


CUT-OUT LETTER 
Alphabets 


IN STANDARD FONTS 


They 


THE UPSON COMPANY 
42911 Upson Point, » New York 
Mail samples and descriptive literature om Upson 


cut-out letter alphabets. 
NAME. 


FIRM NAME 
ADORESS__ 
city 
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LOOKING FOR 
A CAREER 


Build a career in this well paying, uncrowded 
profession. rn every phase of window trim- 
ming and interior display. Study under out- 
standing fectulty. Practice in full length windows 


CURRICULUM 
Cloth, Crepe Paper and Painted Backgrounds, Drug 
Windows, Mens Wear, Children's Wear, Women's 
Ready to Wear and Speciaities, Small Wares, Window 
Design, Mannequin Draping, Interior Display, Lighting, 
Show Card Writing, Silk Screen, Papier Mache Fabri- 
cation, Prop Construction. 
FACULTY 

MARC BIELER, Bonwit Teller, Phila 
ERNEST R. BUCHANAN, Formerly Baker Sigr Co. 
JAMES FEE, Strawbridge and Clothier 
SAMSON FREEMAN, Art Dept., Phila. School System 
RUDOLPH CARCIA, Formerly the Spielman Co 
FRANK HANNA, Formerly Chromart Co 
EDWIN J. HEITMAN, Art 
ROBERT KRAIN, Display Co 
JOSEPH MAIDA, Formerly M 
WILLIAM McBLAINE, Formerly Srowning-King Co 
NORMAN MOORE, Formerly R. H. Macey Co. 
WILLIAM B. MURRO National Display Institute 
CHARLES A, NUGENT, Fermerly The Blum Store 
ELWOOD R. SULOFF, Penna. State College 

@ Approved for Veteran Training 

@ Free Placement Service — over 85% of gradu- 

ates placed in well paying positions 


“The Nations Center for Display Education” 


School System 


617 CHESTNUT ST., PHILA. 6, PA. 


Write for Descriptive Booklet 


For Better Display Use Flexible 


SLEEVE 
FORMS 


e USE THE BEST 
e PAY NO MORE 
e THERE'S A DIFFERENCE 


PALAZZO 


SLEEVE FORM MFG. CO. 


$4) SIXTH AVE NEW YORK CiTy 11 


@ PLEASE MENTION DISPLAY WORLD 
WHEN WRITING ADVERTISERS ® 


DISPLAY WORLD 
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incoln Display Night 


- VERTURE to Autumn” was the 
theme selected for this year’s annual 
Fall Window Display Night in 


Lincoln, b., with local displaymen having 
much to do with the plans and execution of 
the event 

All downtown their 
30 on the evening of 


windows 


Septem- 


stores had 
veiled until 7 
ber 12, tincovering the displays at a 
signal 

“The 


given 


crowds viewing the windows were 


very orderly and the quantity held up well 
until past 11 p. m.,” reports Walter B. 
Ducker, display manager for Magee’s. 
“Many people apparently wished to avoid 
the opening night crowds and came down on 
Therefore the three fol- 
greater 


subsequent nights. 
lowing evenings showed up 
than average window-shopping crowds.” 
Tom Healey was chairman of the event, 
while committee members were Leonard 
Hines, Dick Ernesti, Lee Schwartzkopf, Don 


much 





NOVEMBER, 1950 DISPLAY WORLD 





Sanders, Walter Ducker, William Auld, 
Herbert Dorn and Don Whitmer P 

Practically all the principal stores had 
special displays for the occasion, but space WHEN THE CHIPS ARE DOWN .. . 
prevents showing more than two of the 
windows here. At the top of the page is 
one of the displays by Ducker Magee’s 
devoted their 17 windows to fashion en 
semble displays, arranging men's and 
women’s apparel alternately “Pegboard” 
was used as background panels. The pan- 
els were painted in colors to contrast, and 
to complement the clothing. Cardboard full 
sheets in the same colors as the panels were 
used on the floor further to unify the group 
ing. 3rightly colored golf tees and yarns 
were employed to form line designs on the 
panel upon which the window cards were 
mounted. Card copy read: “Overture to 
Autumn ... Masterworks of Fashion 
arranged for you by Magee’s.” A_ geo 
metrical treatment was used in the place- 
ment of accessory merchandise 

The other photograph is of a display by 
Herbert H. Dorn, at Hovland-Swanson’s, 
where fashions by Irene, Adele Simpson and 
other well known designers were featured 
“Fall Fashion Exposition featuring Cinne 
bar” was the theme. sackgrounds were 
painted dark rust, thus giving an overall 
picture of the dominant shade. The papier 
mache trees and birds were in tones of gray / iS ALWAYS A WINNER! 
to black, highlighted with rust. There were 
black wood chips on the floor. Three bubble 


machines mounted over the mar . filled | 
the is ae ask teak wade ney NO MEASURING REQUIRED 


i eae Don’t gamble when spending 


pre ie your appropriations! Try a 
SUGGESTED POWER TOOLS Multi-Fit Wig on any manne- ee ee 
FOR THE DISPLAY SHOP oe oe ee SS UNCONDITIONALLY GUARANTEED 
transformation to new sparkling 
life and beauty. 


[Continued from page 33 


truly square edges, rabbetting, making ten Multi-Fit is the latex-base quali- FITS ANY MANNEQUIN 
ons, | and bevelling plain edges When ty wig that fits any mannequin TO PERFECTION 
making shadow-boxes, frames, display cases to perfection. 
and built-in fixtures, you'll be aware of the 
importance of a jointer. A good one can be That's because each inch of it is 
had for $90. molded and shaped by the DON'T GAMBLE. 

When a display shop is equipped with hands of skilled craftsmen, BUY MULTI-FIT AND BE SURE! 


these machine tools, there is no limit to the using the finest of materials. 


creations it can accomplish 
, , ‘ Contact your jobber for new illustrated wig style chart. 
Whether the director is aiming at the 


magnificent or the usual, simplicity or 

sophistication, the net result is interesting M U L T i - F { T WwW H G Cc @] ° 

settings that turn lookers into stoppers, and 

stoppers into shoppers. And it all adds up 35 WEST 36TH STREET, NEW YORK 18, N. Y. 
to more business and more profits. Un 
usual displays bring unusual returns 











A well-planned display shop will be ready ii € c hi 

for anything which may come. Display de l A Thrilling — ye atching 
: ’ , eee 
signing in the past few years has shown a P STIC BEAUTY IN MOTION 
refreshing change of pace. Designers have ee DISPLAY ee 7 
proved that the world of Alice in Wonder eee FIXTURES FOR YOUR LOBBY OR STORE DISPLAY WITH AN 
J 

land is not the only world of the imagina ADC Revolving Electric 
tion. Every day they create window and ROOM BY . 
interior displays which make the fables of Christmas Tree Holder 
the fairy-tale world seem pale and uninter 729 “LICO” A sensational attraction that will lend distinction 
+4 y genious schemes anc F duz to your holiday decorating scheme. Easily turns a 
esting Ingeniou heme and «individual decker ealeitan wp te ak tee erie tee 


flair produce breath-taking treatrnents. There times @ minute. 


ps ' “ 
oduce merica's Largest Line 
is no limit to what can be produced in Ame 9g salient thamnsieahiadiienitiniaiaal 


display. Displays can be entertaining and LUSTRA-CITE INDUSTRIES Inc. Automatic Devices Co. 


gay — or demanding and thought-provoking 
225 West 28th St. New York City 116 N. 8TH ST ALLENTOWN, PA 




















But to produce the very finest in display 








props and settings, adequate shop equipment 





is necessary. This is one phase of display 


production that comes first on the display » @ When Writing Advertisers Please Mention DISPLAY WORLD » » 


1 


director's list 
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CHICAGO DISPLAYS 
(Continued from page 39] 


gold dust contributed elegance as a floor 
| decoration. 

In commemoration of its 75 years on State 
street the Fair reviewed the history of its 
merchandising career with interior and win- 
dow displays depicting the growth of Chicago’s 
famous shopping center. The original trade 
mark of The Fair appeared on a fringed 
banner announcing store-wide value events 
“ce, Femme Naturelle “ ‘ oa Pilite Gemme 43 and in all advertising and store displays. The 
theme “A Penny Saved is a Penny Earned”, 
correlating all displays, was evolved from the 
fact that E. J. Lehmann, founder of The 
Fair, was the first merchant to break down 
the dollar, thus saving customers pennies. A 
total of 48 early models of penny banks 

CR =p borrowed from a_ collection owned by a 

eee Rooms oll DECEMBER 10-14 Chicago bank decoratively stressed the theme. 
: cot ae For each window a blown-up photograph of an 

612 ™ 614 ss 615 : NADI MARKET WEEK antique penny bank cet a prop. Free 


standing panels and shadow-boxes suspended 


NEW YORKER HOTEL from the ceiling with ribbons were fashioned 


of perforated background material to support 
the myriad items included in a_ store-wide 
MANIKINS by KORRECT-WAY promotion. Reed Schlademann directed all 


display for the event as well as the installation 

- of a month-long exhibition at the Chicago 

Historical Society. The museum in selecting 

ART R C0 H EN C0 the exhibit was influenced by the authenticity 

. s 8 of the costumes furnished by the display de- 

artment, and the fact that The Fair has re- 

810 PENN AVENUE PITTSBURGH, PENNA. iad in the same location for the past 75 

years — a notable record in view of the 

gradual northward movement of the city’s 
merchandising center. 








MR. ART R. COHEN, exclusive Korrect-Way distributor 





J. Boghosse, display manager at Goldblatt 
Brothers, solicited the attention of that vast 
army of young cowboys by staging a welcom- 
ATTRACTIVE : ing to Lone Ranger fans. Saguaro cacti, steer 
skulls and a portion of a prairie schooner 
built in the display department publicized the 
i A K 0 N FE L EA V a mn Lone Ranger’s personal appearance in Chicago 

\ at a rodeo and sold Western togs to the 
young fry who are always in the market for 
paraphernalia to duplicate such a scene in 
their own backyards. (Not illustrated). 











FOR 


At the same time Boghosse was welcoming 
SPRING DISPLAY Lone Ranger fans he made a bid to the 
matured version of a two-gun hero by staging 

/ a compelling hunting scene. A duck blind, 
flying ducks, decoys in water made of crushed 
+4 A BO N Ee LEA F cellophane, seaweed, cattails, and birch trees, 
ew all mellowed with amber lighting made the 

SKELETON setting designed to induce customers to check 
up on their hunting needs. Only the bow of 
the hunters’ white boat was visible, anchored 


ALL COLORS, per 100 $6.00 ; on the shore where “Everything the hunter 


needs when the birds fly . . . sure-action shells, 
With Natural Butterfly, a real sportsman’s gun, and warm clothes” 


were displayed for easy selection 
per 100 $10.00 The following displays are not illustrated 
Kerman’s is a ladies ready-to-wear shop 
AA i Y A F L Oo Ww E R A N D ry] oO Vv E LT Y Cc re) I N Cc which has just embarked upon a display pro- 
%e * | gram because dramatic display has proved to 
Manufacturers and Importers the management its ability to sell merchandise 


39 EAST 28TH STREET NEW YORK 16. NY. In previous years displaying its wares has 


been a matter of merely standing mannequins 
in the windows. Recently the three selling 


WINDOW DISPLAY USE THE floors were remodeled and a modern all-glass 

Opportunity Exchange front was installed, but display still remained 

MATERIAL per cee SRS aa tet static with no attempt by the store to capitalize 
POSITION WANTED POSITION VACANT | | ©" ‘ts Sreatest asset. 


BECKER SIGN SUPPLY co. USED DISPLAY EQUIPMENT FOR SALE During National Wine Week Kerman’s 
19-321 N. Paca St. Baltimore 1, M@ $3.00 Per Column Inch — CASH WITH ORDER was asked to share its windows to publicize 
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the annual festival. A representative of the | 


industry and a free-lance displayman devised 
a theme for the two windows which stressed 
“Elegance in Taste” in what American women 
wear and in what they drink — with the re- 
sult that periodic seasonal changes are now 
planned. 

One of these windows centered display 
around an antique English chest, circa 1757, 
loaned by a Chicago luggage manufacturer. 
The chest was filled with wine bottles and, 
as the center unit, gained height through a 
wire map of California. Filling in the un- 
usually large display area were grapevines 
that provided graceful curves to frame the 
suits and coats in autumn’s favorite wine 
shades. A valance of fall leaves concealed 
the ceiling lights and cut down the window’s 
height. “Treasures from our American Vine- 
yards with treasures in color for our Ameri- 
can Women” was the copy written in old 
English script to complement the antique 
chest. 

Customer interest in the fine arts war- 
ranted another tie-in for the type of women’s 
wear sold by Peck & Peck. This time David 
Wensel, display manager, selected the Fine 
Arts Quartet to dramatize dresses and coats 
suitable to wear at such performances. As 
was the case in the former “Back to Art 
School” promotion, the participants paid all 
expenses involved in renting the gilded chairs, 
musical instruments, and stands. Realism was 
effected by suspending the instruments from 
the ceiling with wires, in the exact positions 
musicians assume while playing the four in- 
struments. Four mannequins.and two blouse 
forms with accessories were grouped around 
the ghost orchestra and the Fine Arts Quar- 
tet received publicity from a placard announc- 
ing its concerts. Displays of this type repre- 
sent the resourcefulness a displayman employs 
to stretch the budget. 

A highly dramatic presentation of Roman 
red occupied Mandel Brothers entire State 
street facade with a splendor that rivaled the 
glamour of the Middle Ages. The promotion 
of red coats and dresses with black accessories 
was inspired by Revlon’s new lip-kit, “Where’s 
the Fire.” The fervid feature of the cos- 
metics was graphically interpreted at Mandel’s 
by painting the white walls with concealed red 
lights and filtering the “flames” through red 
and black louvred screens that opened and 
closed intermittently. Classicism was denoted 
by a black bust of a Roman warrior wearing 
a gold helmet, and a black lance angled across 
a corner to hold the copy card announcing the 
lipstick color and its costumes color adapta- 


DISPLAY WORLD 








tion. The displays were at their best at night | 


when the entire State street frontage appeared 
to be ablaze. Their pictorial impact unques- 
tionably classified the merchandise as luxury 
items. John Cooper is fashion coordinator for 
the store. 


Boice-Crane Announces 
New Band Saw Models 


New models of band saws mounted on 
individual open type floor stands have just 
been developed by Boice-Crane Company, 
Toledo. The addition enlarges to 12 the 
total number of 14-inch band saws in the 
30ice-Crane line 

Free descriptive literature will be sent to 
anyone addressing Boice-Crane Company, 
896 Central avenue, Toledo 6 





| 


THE REYBURN MANUFACTURING CO.,INC. 


FACTORIES: PHILADELPHIA 32, PA. 7 ROVERSFORD, PA. Ma TERIAL? 

















FORM PADS 


Make Suit Draping Simple 
— Save Valuable Time — 


SEE YOUR JOBBER 


TANZER DISPLAY CO. 


6 WALNUT STREET EVERETT 49, MASS. 
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Attract Crowds 


WITH THE 


Complete 100 year old 


MINIATURE HOME 


Furnished with Priceless Antiques 


@ 11 Rooms—A real home 
@ 24 ft. by 8 ft. by 6 ft. high 
@ Like 100 years ago 


NOW OFFERED FOR STORE 
PROMOTIONAL USE. 


On a Rental Basis 





ra —— Hoge hg acto por peed —Artists and artisans at Old King Cole Displays, Canton, Ohio, have been working ‘round 
usual attraction. the clock during the past weeks applying the finishing touches to the “Howdy Doody" Christ- 
mas spectaculars that many major department stores will show this season for the first time. 


Perfect for anniversaries and The scenes are in full form, sound and color— 
commemorations. 


WRITE OR PHONE ; 2 : 
Masculine Mannequin originally purchased by Lord & Taylor for a 


LUX MEMORY DOLL HOUSE Done In Steel Wire Father's Day display. The demand for the 
mannequi as been s “spre iF 
WHITE BEAR LAKE, MINN. Real news to store owners and buyers aeeese has been so widespread tt a 
: , : é ; : Ferris-Shacknove has incorporated it into 
Phone: Mahtomedi 3660 interested in promotion of men’s merchan . 
: < out » the regular line. 
dise is the introduction of “Mr, Live Wire 
by Ferris-Shacknove, New York display The mannequin can be taken apart at the 
studio neck, shoulders, hips, and wrists, for use in 
The unusual male mannequin, a companion separate displays of such haberdashery as 


of “Miss Live Wire” who made her appear ties, shirts, underwear, slacks, handker- 
ance earlier this year, is a completely new chiefs, and sox. “Mr. Live Wire” is size 40, 


application of formed steel wire It was has a gold finish, and wears clothes well. 


Sy fa 


BA NNIVERSARY. 


Hirenremrnrnnme eset its cami 








FOUNDED 1844 

24 FADE-PROOF COLORS 
TWO WIDTHS 
107" and 92" 


Distributed exclusively by 
Display Jobbers 


Sample Swatches and Price List 
on request, 
Complete stocks in New York, 
Chicago, San Francisco 
Butler Houses. 


Address all inquiries to 


BUTLER PAPER NEW YORK 
CORPORATION 
247 Park Ave. Tel Plaza 3-7860 —By Edward Levush, this is one of the displays used by the Philadelphia branch of Lane 
New York City 17 Bryant for its fiftieth anniversary. On the raised stage is a figure in a gown of 1900, while 
modern fashions appear in the foreground— 
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1951 Fabric Trends 
In Dynamic Scene 

In collaborating on the ninth edition of 
“Fashions of the Times,” Virginia Pope, 
fashion editor, and Abe Feder, designer and 
stager of the show for the New York Times, 
evolved a dynamic scene presenting a pre- 
view of forecast trends of the entire fabric 
market. 

Highlighted with costumes designed in 
selected trend fabrics, the scene gave an un- 
usual preview of 1951 in this annual gala 


tribute to the fashion industry. The show. 


ran from October 31 through November 3. 
One hundred and twenty fabrics from 79 


makers were displayed on a huge backdrop | 


of a series of panels, imposing in height and 
method of lighting. Turning on enormous 
hinges, book fashion, the panels revealed 
fabric trends with one theme treated on each 
panel. As a panel was highlighted, a model 
wearing a specially designed costume stepped 
into view, showing the close collaboration 
between designers of textiles and costumes in 
creating forecast trends. 


Steiner Move To Increase 
Production Facilities 

In order to improve its service to the field, 
Steiner Plastics Mfg. Company, Inc. is 
moving to a new plant at Pratt Oval, Glen 
Cove, N. Y., on the north shore of Long 
Island. This company, which is in its 
twenty-fourth year, has specialized in the 
fabrication and forming of thermoplastic 
sheet materials on a custom basis 

The new plant was built in 1946 and its 
acquisition will triple the firm's manufactur 
ing space to 75,000 square feet, will multiply 
present production by three, and within a 
year will double the number of employes 

In order to maintain and increase present 
rates of delivery while the new plant is 
swinging into operation, Steiner will make 
the move over a period of a year, maintain- 
ing present offices at 47-30 33rd street, 
Long Island City, until the end of 1951 


Promotion Received 
By William Hupe 

Succeeding Joe Barranti, who has been re 
called to active duty in the armed forces 
William Hupe has been promoted to as- 
sistant display manager jor Lane Bryant 
Pittsburgh 


SHOWROOM FOR SUITINGS 
[Continued from page 41) 


and some white will create startling effects 
and yet the contrasts are al! within one 
small section of the rainbow. Or let's take 
our showroom once more and build another 
more or less warm but monotone scheme 
Dark brown, near-black sofa upholstery, 
café au lait (one third coffee, two thirds 
milk) curtains, beige carpeting and some 
rust-red armchairs. This is more conserva 
tive and yet there is enough contrast be 
tween the near-black, brown, the rust-red 
and beige 

A last variation may be black for punch, 
lime for counter-point, ochre for warmth 
and gray to bind all colors together Set 
off in the correct artificial lighting, each 
color will become meaningful and perform 
its part in making the ensemble appealing 
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and its new showroom at 


118 FORSYTH STREET 


PHONE: WaAlker 5-071! 


NEW YORK CITY 2 





OUR FIGURES SELL BY THEMSELVES 











CRESCENT 
QUALITY 
SIGN AND 

DISPLAY BOARDS 


eee 


COLOR 
STIFFNESS 
WORKABILITY 


NON-FADING 
NON-BLEEDING 


a Procu A of 


CHICAGO CARDBOARD COMPANY 


666 WASHINGTON BLVD. CHICAGO 6 ILLINOUS 
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the Light 
that never 
LL 


ee fO 


ports are Underwriter listed. 
for Displays. 


gvaranteed Flasher that will also cut costs 


\ Send for copy of Bulletin No 50. 





HAFTSON *FLASHER now listed by Underwriters Laboratories, Inc. 
You can now secure Flasher Display Cords in which all component 


Manufacturers of Flashers, Motion Units, ond Fluorescent Lighting 


A request on your letterhead will bring you o free sample of a 


~ 


make your display 
PAY! 


a HAFTSON *FLASHER 
sells your display at 
night as well as day 


"PAT. PEND. 





HAFT « SONS, inc. 


BROOKLYN 31, NY 


MAin 44-2848 








Made By The 12 Display Form Co. 


SUPERB FORMS 


@ MORE THAN 100 DIFFERENT 
ITEMS 


e@ PAPIER MACHE GUARANTY 
@ SEVEN FINISHES 
e@ ANY COLOR 


Sold Through Jobbers Only 


119-121 AVE. D 
NEW YORK CITY 











Chis most cunlial invitation to 


styled by Cow 


ROOM 529 HOTEL 





PLEASE ACCEPT 


Market Week, December 10-14 


whee we are introducing a new and exciting 


line of modere plastic display fixtures 


visil us during 


NEW YORKER 








44M 








PLASTIC FABRICATORS 


URRAY STREET NEW YORK 7 NY 





ATTENTION 
JOBBERS AND DISTRIBUTORS 


We manufacture and steck a large line of Kew Bee 
Kut window display floor materials Write for new 
catalogue with large jobber discounts 

6th Street 


National Sawdust Co., Inc. p.ctise t. NY 





EXQUISITE SMALL FLOWERS 


For Show Case and interior Trims 
Produce display effects impossible with regular 
lines of display flowers. Unsurpassed beauty 

Tremendous Varieties in Stock 
MILTON S. AHRENS, INC. 
Importers — Mfgs. — Exporters 
56 W. TH ST. NEW YORK i8, W. Y. 
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Display Installers 
Start Campaign 

An intensive national] campaign to acquaint 
top management in consumer industries with 
the advantages of professional window dis- 
play installation is being launched by a group 
of Eastern companies. 

The drive, which opens this month, will be 
conducted primarily through trade publica- 
tions and is going to stress the point that 
window display, like any other advertising 
medium, can only be effective if it is en- 
trusted to experts. 

According to David Piel, advertising and 
merchandising consultant who has been re- 
tained to handle the campaign, only a frac- 
tion of all display materials sent directly from 
advertiser to retailer ever finds its way into 
the window; yet, the Nielsen Drug Index 
establishes conclusively that proper window 
display increases sales 41 per cent, whereas 
sales drop 24 per cent in non-display stores. 

Piel points out that professional window 
display installation not only eliminates waste 
of display materials, but is a guarantee to 
the advertiser that his displays will be placed 
only where they are effective in building 
sidewalk circulation and high readership. 

The initial sponsors of the campaign are: 
Margolis Window Display Company, 672 
West Baltimore street, Baltimore; S. Fred- 
erick Sansone Company, New Haven, Conn. ; 
Rileigh Window Display Service, Inc., 621 
Market street, Kingston, Pa.; New Jersey 
Display Service, 969 McCarter Highway, 
Newark; Matthews Display Service, 928 
Fifth street, N.W., Washington; Hanick 
Display Service, 138 South Third street, 
Philadelphia; Pittsburgh Display Service, 
200 Federal street, Pittsburgh; Dis-Play- 
Well, 60 East 10th street, New York City. 

Invitations to participate are now being sent 
to display companies all over the country. 


Changeable Letters, Numbers 
Provided By “Movietex" 


Plastic letters and numerals which can be 


affixed to a plastic background simply by 
pressing into place are being offered dis- 
playmen by Plastic Fasteners, Ltd., 50 Sta- 
tion Road, London, England. Black, red and 
green letters are obtainable, for use against a 
clear, cream or black background. The latter 
is furnished in any size up to 54 by 24 
inches and can be cut by scissors as desired; 
smaller pieces can be joined by means of 
transparent pins. The letters can be re-used. 
Descriptive literature is available on request. 


Henshey’s, Santa Monica, 
Appoints Beltz 

H. C. Henshey Company, Santa Monica, 
Calif., has named Laurel Beltz as display 
manager. H. A. McCormick, formerly with 
the Broadway Department Store, Los An- 
geles, is assistant. 
School Of Industrial Art 
Holds Annual Exhibit 

The fourteenth annual art exhibit of the 
School of Industrial Art, 11 East 79th street, 
New York City, is being held at that address 
during November 8-December 30. Included 
are advertising, costume designing, sign and 
showcards, silk screen process, fashion illus- 
tration, sculpture, and window display. 
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Daniel Coffey Joins 
Brooklyn Store 

After operating his own display business 
in New York City for the past two years, 
Daniel J. Coffey has joined the Brooklyn 
store of Lane Bryant as display manager 
At one time Coffey was in charge of display 
for Arnold Constable, and Martin's, Brook- 
lyn. 

He succeeds Marvin Klein, who resigned 
the Lane Bryant post after five years with 
the store, and who has not announced his 
plans. Klein was once with the Boston 
Store, Chicago, and with Sears, Roebuck & 
Co. in Louisville and Jacksonville, Fla. 


Weather-Proof Cardboard 
Introduced By Chicago 

Under the trade mark of “Out-Dor”, Chi- 
cago Cardboard Company is introducing a 
cardboard which is said to be completely 
weather-proof. Samples and complete details 
will be sent on request to the company at 
666 West Washington boulevard, Chicago. 


STATEMENT OF THE OWNERSHI?, Bera 
MENT, Cee ae pose ETC., REQUIRED BY 
THE ACT OF CONGRESS OF AUGUST 2%, 
Co, AND MARCH 3, 1933 
of DISPLAY WORLD, published monthly at Cin- 
cinnati, Ohio, for October 1, 1950. 
State of Ohio, County of Hamilton. 

Before me, a notary public in and for the state 
and county aforesaid, personally appeared Nathan 
Silverblatt, who, having duly been sworn according 
to law, deposes and says that he is the secre 
tary and business manager of DISPLAY WORLD 
and that the following is, to the best of his know! 
edge and belief, a true statement of the ownership, 
management, etc., of the aforesaid publication for 
the date shown in the above caption, required by 
the Act of August 24, 1912, as amended by the Act 
of March 3, 1933, embodied in section 537, Postal 
Laws and Regulations 

1. That the names and addresses of the publisher, 
editor, managing editor, and business managers are 
Publisher, The Display Publishing Company, 407 E. 
8th Street, Cincinnati, Ohio; editor, R. C. Kash, 
407 E. 8th Street, Cincinnati, Ohio; business man- 
ager, Nathan Silverblatt, 407 E. 8th Street, Cincin- 
nati, Ohio. 

2. That the owner is: (If owned by a corpora 
tion, its name and address must be stated and also 
immediately thereunder the names and addresses 
of stockholders owning or holding one per cent or 
more of total amount of stock. If not owned by a 
corporation, the names and addresses of the indi 
vidual owners must be given. If owned by a firm, 
company, or other unincorporated concern, its name 
and address, as well as those of each individual 
member, must be given.) H. C. Menefee, Nathan 
Silverblatt and Robert Silverblatt, all of 407 E 
8th Street, Cincinnati, Ohio; Maude B. Menefee, 
3521 Raymar Blvd., Cincinnati, Ohio; Ruth S. 
Schaeffer, 4080 Beechwood Ave., Cincinnati, Ohio; 
Stelia F. Silverblatt, 1015 Dana Ave., Cincinnati, 
Ohio. 

3. That the known bondholders, mortgagees, and 
other security holders owning or holding | per cent 
or more of the total amount of bonds, mortgages 
or other securities are: (If there are none, so state) 
There are no bondholders, mortgagees, or security 
holders 

4. That the two paragraphs next above, giving 
the names of the owners, stockholders, and security 
holders, if any, contain not only the list of stock 
holders and security holders as they appear upon the 
books of the company, but also, in cases where the 
stockholder or security holder appears upon the 
books of the company as trustee or in any other 
fiduciary relation, the name of the person or cor 
poration for whom such trustee is acting, is given; 
also that the said two paragraphs contain such 
statements embracing affiant’s full knowledge and 
bel'ef as to the circumstances and conditions under 
which stockholders and security holders who do 
not appear upon the books of the company as 
trustees, hold stock and securities in a capacity 
other than that of a bona fide owner; and this 
afhant has no reason to believe that any other 
person, association or Corporation has any interest, 
direct or indirect, in the said stock, bonds, or other 
securities than as so stated by him 

NATHAN SILVERBLATT, Bus. Mgr 

Sworn to and subscribed before me this 22nd day 
of September, 1950. 

DAVID R. SWORMSTEDT, 
Notary Public, Hamilton County, Ohio 
(My commission expires April 13, 1951.) 
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A nnouncing 


. FILENE’S of Boston selected COURTENAY MANNEQUINS 


to equip their new, modern Chestnut Hill store, opened in 


September. 


For charm, quality and styling COURTENAY MANNEQUINS 


are “tops”. 


Come and see our new Spring and Summer styles featured in 
new figures being shown for the first time at the 


N. A. D. I. SHOW 
DECEMBER 10 - 14 ROOM 504 
HOTEL NEW YORKER 


Photographs available upon request 


COURTENAY MANNEQUIN CO., INC. 
ISENING, Ni Y. 
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J Your Holiday Displays 
with 


De ALL 


Metallic balls, lucite, mirrors — almost 
every hard surface you use for 
window or interior displays — ore a 
perfect surface for Dek-All! A wonderful 
\y way to send friendly, eye-catching 
personal “Merry Christmas" greetings 
to shoppers during the holiday season. 
INS *S08 te ‘ . Dek-All colors are free flowing, fast- 
ws drying, extremely durable, and can be 
a used for both opaque and transparent 
effects. 


Complete kits at your favorite dealers, 


or send direct. 
Dept. DW-2 


the American Crayon company /? 
aE af 


pandusky New York 
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Make Your Christmas Sparkle 
with Iridescent Pearl Flakes 


You can put a fresh crust of snow on old decorations or 
create new ones with these opalescent pearl flakes. They 
may be flocked or dusted on to cotton, plastic or paper 
surfaces to produce an effect of snow glistening in the 


moonlight. 


Price per single pound delivered............$ 5.50 
Five pounds delivered...............+++++++ 23,50 


Ay 
Ww 


THE DECKER CORPORATION 


GLENSIDE, PENNSYLVANIA 











Add Real Life to Your 


Southern Vacation Displays & * * 
WITH 
NATURAL SEA FANS, STAR FISH, 
AND SHELLS 
Direct from the Florida ocean beds. 
Also flocked in all colors. 
so te @ 


If your jobber cannot supply you, 
order direct. 


JACK DE WEESE 


203-205 S. Miami Ave. Miami 32, Fla. 
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Display Themes Seen 
In History Of Dress 

The following account of how a _ high- 
fashion gown takes its course from the de- 
signer to retail store racks contains a num- 
ber of display ideas: 

The American woman is the world’s best- 
dressed. This is the story of how the best 
clothes are sought out for her in the fashion 
capitals of the world, brought to this 
country, and adapted to her wardrobe needs. 

It is a story told with one dress, a Paris 
original, as an example of the best in 
fashion. It centers around one store, Mar- 
shall Field & Co., Chicago, the largest im- 
porter of fashions from Europe. 

It begins each spring and fall with the 
fashion buyer's trip abroad. Last spring, 
Field’s fashion coordinator seeking styles 
most adaptable to the American woman 
sailed from New York City. Her destina- 
tion: The fashion centers of London, Paris, 
Rome 

In London she saw scores of handsome 
British tweeds in the current high fashion 
style and the traditional grand-scale eve- 
ning clothes, including some by Norman 
Hartnell, the Queen’s own designer. Those 
new styles showed some of the trends that 
were to be reflected soon in fashion parades 
all over America. 

From London she went to Paris. There, 
in the salon of Pierre Balmain, she dis- 


| covered an imaginative dancing dress with 
| seven skirts and heard the story of its 


creation. 
The couturier’s original inspiration for 


| this gown came from a tapestry he had 
|} seen in a small Paris art museum. Pic- 


tured in the tapestry were Hungarian “baba” 
dancers, their skirts swirling. When Bal- 
main saw the many skirts, the dainty bodice 
and street length skirts of the ancient cos- 
tume, he visualized the same lines in a 
modern dress. 

Before leaving the museum Balmain filled 
his notebook with sketches of the dancer's 
costume. Those sketches were to be used 
later as the central theme of his final design. 

His design completed on the drawing 
board, Balmain selected dress material that 
would best give the many skirts a light, 
graceful swing 

Then to the Balmain workrooms, where 
this material was transformed into seven 
delicate skirts. Expert “premieres” sewed 
almost invisible stitches to edge the hem- 
lines with pink satin ribbon. One hundred 
ninety-seven yards were needed for the 
seven skirts! 

Final stitches and tucks completed, each 
flaring line was critically inspected by 
Balmain. Then, to match the ethereal ap- 
pearance of the gown, Balmain chose simple, 


dainty accessories 


On the day of the dramatic presentations, 
Field's coordinator viewed the Balmain 
creation, consic ¢ring how the style could be 
adapted to the preferences of her customers. 

A buyer from a store as large as Field's 


must study the style needs of many thou- 


sand women shoppers who visit the store 
each season. Aware of these fashion pref- 
erences, she can bring to America a com- 
plete selection of the latest European styling 
particularly suited to customers of her store. 

Knowing the imaginative lines and new, 
street length skirts of the Balmain gown 
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would capture the interest of fashion-con- 
scious American women, Field's buyer pur- 
chased the filmy dancing dress. 

Field’s many European purchases, in- 
cluding the dress of seven skirts, were then 
brought to America. A luncheon was held 
for the presentation of these new styles 
Almost 100 original creations were presented 
that afternoon in the Mayfair room of the 
Blackstone hotel. After this first showing, 
variations of the Balmain gown were styled 
to meet Field's customer preferences. High- 
fashion copies were made for Field’s 28 
Shop 

Adaptations were made with less hand 
tailoring for moderate price shoppers 

Today, short, filmy skirts have the atten 


tion of the fashion world. Variations of | 


Balmain’s gown swing gracefully over danc- 


ing feet in many American cities. The fore- | 
going tells how it was created, how it was | 


introduced, and how, through Field's, it 
came to influence the way the American 
woman dresses. 
Atlanta Displaymen 
Teaching Students 
A number of well known displaymen of 
Atlanta have agreed to participate in a 20- 
hour course in display which began Novem- 
ber 2 at the Smith-Hughes Vocational 
school. “An Analysis of the Elements of 
Design” will be the subject for the first five 
weeks of the course; it will be handled by 
John Brock, display director of Rhodes 
Peachtree Furniture Company, who ts also 
president of the Visual Merchandising Guild. 
.. V. P. Burnham, J. P. Allen & Co., will 
handle “Specialized Approaches to Display 


as they apply to Women’s Wear Display”, | 


while Frances Everett, Davison-Paxon Com- 


pany, will instruct in “Accessorizing and | 


Styling Women’s Fashions.” Henry Bush, | 


Zachry’s, and Walter Forrester, Hirsch Bro- 


thers, will handle “Specialized Approaches | 


to Men’s Wear Display”. “Specialized Ap- 


proaches to Furniture Display” will be | 
under the direction of Tra Chambers, Store | 


for Homes, Rich's, Inc., and John Brock 
“Interior Design and Shop Direction” has 
been assigned to Herbert Mitchell, Rich's 


A repetition of the course, together with 


an advanced course, will be offered during | 


the second semester if enough interest is 
manifested. 


Manhattan Mannequins Buys 
U. S. Mannequin Models 

Manhattan Mannequins, Inc., 119 Prince 
street, New York City, announces the pur 
chase at bankruptcy auction of all the 
moulds of the entire line of mannequins 
formerly manufactured by the late U. S 
Mannequin Company, Long Island City 
The addition of the U. S. Mannequin “hard 
tex” composition mannequins will in no 
way change the production and distribution 
of the present line of Manhattan papier 
mache mannequins 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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THE “SIGNPRESS® 232222 

POSTER MACHINE 

FEATURING: SPEED . . . SIMPLICITY . . . LOW OPERATING COST 
... LONG LIFE 


Used for over fifteen years by leading national chains. Many have from 50 to 500 or more in use. 
MADE IN THREE SIZES .. . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 














DISPLAY EQUIPMENT CO. 


BOX K-144 ADRIAN, MICH. 








Announcing 
MANHATTAN MANNEQUINS INC. 


has acquired at bankruptcy auction, all the 
molds of the former U. S. Mannequin Co. 
All jobbers who previously distributed the 
U. S. line are invited to contact Manhattan 
Mannequins. Wherever possible existing 
territories will be continued. 


Note to present Manhattan Distributors: 


The former U. S. line, of composition con- 
struction, will in no way change production 
or distribution of the present Manhattan 
papier mache lines. 


MANHATTAN MANNEQUINS INC. 


119 PRINCE STREET NEW YORK CITY 


P.S.: Don't fail to note our ad on page 63 
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Everybody is talking about 





Everybody can use 








Everybody should see 


bf # iw SE Display Whedium 


at the New York Market Week 
HOTEL NEW YORKER 
Rooms 501-553 








For further information write — B. B. Butler Mfg. Company Sales Office | 


Werner Lewy — 14 East Jackson Blvd., Chicago 4, Illinois 





better displays and 
better signs are 
as simple as 


TRIPL-THICK 


DISPLAY LETTERS HALLCRAFT PRODUCTS CO 


2930 N ELEVENTH ST. PHILA. 33. PA 


Write for FREE descriptive folder today! 


ROCK REPTILE 


A SUPERB FLOORING MATERIAL 


Colors Available for Immediate Delivery 
RED, BLUE, GREEN, AQUA, APRICOT, WHITE, POPCORN, ORANGE 
at the low price of only $3.30 per roll, 48" x 25° 
For your DECORATING needs and PROBLEMS consult 


ABACOT DISPLAYS, Inc. FACTORY — BEDFORD HILLS, N. Y. 














MANNEQUIN WIGS! REPAIRS! USE THE 
Merse-helr eed sevelty wigs meds to OPPORTUNITY EXCHANGE 
easih Maa with be “ wis —— For any WANT AD purpose: 
. ’ e 
de at Egy ere TN POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
ESTELLE BOBICK REPRESENTATIVES WANTED 


964 2\ST STREET Samm PEDRO, CALIF. $3.00 Per Columr Inch — CASH WITH ORDER 
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Retailers Look 
At Display 


(The following is excerpted from addresses 
made by retail executives before a meeting of 
the Southern California Display Club. The 
first is by Dennis Gless, sales manager, Des- 
mond’s, Los Angeles.—Ed. ) 

ERE we stand on the one hand with the 
potential to uphold the great produc- 
tion strength that we had in the war. 

And on the other hand, do we have the 

potential to sell those products that build 

our economy? I'll put that in your own lap. 

I said to you a few months ago and I mean 

it just as sincerely today as | meant it then 

and as I told a few men up here tonight, I 

think you people in display have a tremendous 

moral responsibility to be one of the key 

facets of the sales program of this nation, of 
| any group that we have. I don’t say that to 
come here and flatter you — as I say, I’m 
not part of the display division. I do sit in 
our meetings, I know your problems. I think 
| know them well. 

Volume eradicates all evils in retailing 
If we have sufficient volume we don’t worry 
about expenses. What makes volume? Sell- 
ing. I talk four and five times a week to 
some of our six or seven stores about the 
importance of treating people right, of making 
everybody that comes in our store (we have a 
great profession and I like to consider re- 
tailing a profession whether you're with 
Barker's, or Bullock’s, or the Broadway, or 
Haggarty’s, or even Desmond’s) that we do 
have the responsibility today to make people 
feel that there is a dignity in the profession 
of retailing I think sometimes it’s often 
lacking. We have a dignity of our profession 
that will make us the outstanding group in 
America. I say this in all honesty that I 
believe display, you people in particular, are 
one of the most important parts of that job 
of selling goods. Another speaker said that 
he was back at the Amos Parrish Clinic. 
I've been there too. I think Parrish brings 
out every year that anybody can be mediocre. 
That’s a simple thing to do. Mediocrity is 
the thing of the masses. If you want to be 
great, if you want to be good, you have to 
be far above the average. Your artistry that 
you people inherently have, the planning that 
you do, has to be better. The thinking that 
you do has to be better 

There’s one page out of the Parrish execu- 
tive booklet that brings to mind some of the 
things that I’m talking about. We're in the 
greatest competitive era that the nation has 
ever known. They talk about the consumer 
dollar. Now here are facts and there’s no 
compromise with facts. Where does your 





customer dollar go today? 

The biggest chunk of the pie goes for 
food, tobacco and alcohol — that’s 37.3 per 
cent Housing and maintenance take 13.3 
per cent of that dollar. Personal and other 
services tailors, beauty parlors — 0.7 per 

cent; autos and gas, 6.9 per cent, transporta- 
tion and recreation, 5.0 per cent. All that is 
left for the department store tvpe of goods 
| out of the American dollar is 26 cents. Now, 
| bear that in mind. We're competing for a 
| very competitive, you might say inflated, 
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American dollar today. In that, clothing and 
accessories take 17.7 cents of the American 
dollar. Furniture and home furnishings — 
your department store lines in particular — 
6.8 cents; all other goods a little over a frac- 


tion of 2 cents. So if we want to retain our | 


position to take 26 cents out of every Amer- 
ican dollar that’s spent we have to be sharp 
We have to be alert. 


And I say you go hand in hand with the | 


man across the counter, because in my opin- 


ion display in our particular profession of | 


men’s apparel has a greater importance in 
many respects in selling our product than 
even the newspaper publicity. Somebody has 
remarked that we think so much of putting 
that publicity dollar entirely into the pro- 
motional part of newspapers, as it were, and 
sometimes forget the thing that I sincerely 
believe is so very important today and that’s 
our display operation. 

So in closing let me remind you again, you 
display people have a responsibility to your 
firms. You have a moral obligation to your- 
selves to make your job even greater than it 
has been. And | know that you've done a 
tremendously fine job. 

The following is by Irving Alexander, pub- 
licity director for Milliron’s: 

It seems that the agenda for the evening is, 
“How can display increase its contribution to 
the sales volume of the store?” I'd rather 
put that a trifle in reverse. I would rather 
put it in this way: “What can management 
of retail stores, and for that matter manage- 
ment of any organization to whom you folks 
may be responsible, do for the display de- 
partments?” because I think if the right 
things are done for the display group they 
in turn will be able to function for the best 
interests of management. 


You are fully cognizant of the importance | 


of the firm’s dollars in times like these. I 
know this and I think I know it for a fact 
— when times become a bit difficult manage 
ment, in its efforts to prune expenses, takes 
the paradoxical stand that they can step out 
and spend all kinds of money in advertising — 
mind you I am a publicity man — and yet as 
a part of its economy program wants to cut 
the throat of the display department by liter- 
ally taking its pants off dollar-wise. I'll 
reiterate. I don’t think that you necessarily 
have to have an enormous hudget to do a good 
window job. But I think that when you have 
a specialized job to do as creators you can’t 
be completely stultified by the kind of budget 
that makes it impossible for you to do a good 
job for your store 

And I know what it is. It starts with in- 
terior displays. Management comes along and 
says, “Let’s see now; you have 15 people on 
your staff and you have got to cut three 
people.” The display manager puts up a pro- 
test but is voiced down very quickly. First 
they start eliminating those people concerned 
with interior display 

Then it comes to windows. “Well, you can 
do without so and so,” and the first thing 
you know some of your most creative help is 
eliminated from your roster. Then it goes 
still further of course. They look into your 
sign shop and find that you have three sign 
writers and decide you can do with one, with 
the result that the sign situation becomes im- 
poverished. Then of course comes manage 
ment storming back and demanding that ex- 

[Continued on page 106) 
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Repeated by Popular Demand 


SANTA SUITS 5595 


of Lustrous, Deep-Pile 
Red and White Plush 


Why risk disappointment? Stocks are limited. 
Make sure of yours . . . order without delay. 


Rich, full head-dress and beard of realistic 
white wool. Red plush Santa cap with white 
plush trim and tipped with jaunty large white 
pom pom. Red plush coat with white plush trim 
and white plush belt with buckle. Shiny block 
heavy leather-like leggings, trimmed with plush. 
Complete suit lined with sateen. Made in large 
size only. 





wae see $3.75 Yok ee $32.50 


Hair Set Hair Set 











Flannel Santa Suits . . . $7.50 Set 


ART R. COHEN COMPANY 


Modern Display Equipment 


810 Penn Ave. Pittsburgh 22, Penna. Member pein 














NEW, ENLARGED 


DISPLAY WORLD BINDER 


The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available. Maroon, with title in 
gold, the binder opens flat as illustrated 
for easy reference to the pages of any 
issue. Copies can easily be inserted 
and removed. 


MAKES YOUR COPIES OF DISPLAY 
WORLD MANY TIMES MORE 
VALUABLE 

@ Easily holds 12 copies 
@ Keeps copies clean 
@ Handy for reference 


$9400 


each postpaid 


Exchange difficulties permit the acceptance 
of orders for the UNITED STATES ONLY. 


DISPLAY WORLD Cincinnati 1, Ohio 














FOR REALISTIC 
DISPLAYS 


EATON 


VELVETY* 
GRASS MATS 


Many sizes, shapes and Colors 


SCATTER-GRASS* 


Natural looking green 
raffia grass in 
scatterable form 


N 
N 
AS 
hs 
. 


Real grass green color 
special one inch stitching 
Fire Resistant 
Mildew proof 


See Your Display Jobber 


EATON BROTHERS CORP. 
HAMBURG, N. Y. 


*Trade Marks Registered 


| North 


| opened a new department to be called Visual 


| Gwynn Is Appointed 











PLASTIC « « « 
e e DISPLAY « « 
e e ¢ FIXTURES 
ROOM 


729 "LICO” 


“America's Largest Line" 


LUSTRA-CITE INDUSTRIES Inc. 


225 West 28th St. New York City 
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DISPLAY WORLD 


| Display Card Service 
| Is Announced 


The National Research Bureau, Inc., 415 
Dearborn street, Chicago 10, has 
Sales Service. Its purpose is to supply stores 
with smart window and interior display cards 
already made up. The monthly service pro- 


| vides eight 14 by 22 feature cards and six 11 


by 14 cards with chip board easel 
Card service is restricted to one store in a 


| city. At the present time two services are 
| available for various types of stores, one for 
| better grade and the other for popular price; 


women's, furniture and jewelry stores come 


|} under this classification. One service is avail- 


able for men’s, fur, and children’s stores. 
The new department, which specializes in 


| silk screen work, is managed by Jackson 
| Ratrie 


By McCreery 
Succeeding Peter Libery, who is now in the 
armed forces, James E. Gwynn has been ap- 
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pointed interior display manager for James 
McCreery & Co., New York City. At one 
time he was with Meyer Brothers, Albany, 
and was in charge of display for Nevius- 
Voorhees, Trenton, N. J 


Achievement Scroll 
Presented Cecilia Staples 

Cecilia Staples, president of Staples-Smith, 
Inc., Brooklyn, was among a group of 57 to 
be presented with scrolls for outstanding 
achievement by Governor Thomas E. Dewey, 
of New York, on October 16. The occasion 
was the celebration by the New York State 
Women’s Council of its fifth anniversary. 


Owen Cook Resigns 
From Charles Stores 

The resignation of Owen F. Cook as dis- 
play manager for Charles Stores, New York 
City chain of women’s shops, has been an- 
nounced. With the company for cight years, 
Cook expects to announce his plans soon. 
His successor has not yet been appointed. 


a lel 





Born iN BIRMINGHAM. GENE 


TAKE TIME OFF TO PAINT... HAD AN EX- 


A WAITER ON THE SHIP. 





STUDIED TO BE A PORTRAIT PAINTER 
AT THE CHICAGO ACADEMY OF FINE ARTS. 
WENT TO NEW YORK IN 1935, ARRIVING 
BROKE, AND SWEPT FLOORS AND DELIVERED 
BOOKS TO KEEP EATING. SAVED ENOUGH TO 


WIBITION AND SOLD ALL WIS PAINTINGS, 
THEN TOOK OFF FOR SOUTH AMERICA AS 


DISPLAY DIRECTOR RONWIT TELLER & CO. 


se: y 


Becoming HOMmeESicK FoR 
NEW YORK HE RETURNED 
AND TOOK A JOB WITH 
BOIS SMITH STUDIOS: THRU 
TIS HE MET JIM BUCKLEY 
AND BECAME MIS ASSISTANT 
AT 1. MILLER, AFTER 
2% YEARS TWERE WE 
WENT TO BERGDORF. 
GOODMAN, ALSO DOING 
THE DELMAN WINDOWS. 
WAS WITH BERGDORFS 
SIX YEARS, THEN JOINED 
BONWITS AS DISPLAY 
DIRECTOR. 


Goon music, HE THEATRE, 
COLOR ( WHICH HAS MUCH 
INSPIRATION FOR HIM) AND 
OMNIVOROUS READING AREA 
FEW OF HIS HOBBIES, ALTHOUGH 
AT THE MOMENT HIS CHIEF 
HOBBY 1S PHOTOGRAPHY. 


MEW YORK ciTy 
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EIGHTY EXHIBITORS EXPECTED 
FOR DECEMBER SHOW 


[Continued from page 45] 

629 
630 
631 
639 


Scheuer Creations, Inc. 

NADI Headquarters 

Fawnfield Decorations 

Garrison-Wagner Company 

W. L. Stensgaard & Associates 
Inc. 640, 641, 642, 643 

General Display 646 

Nesbit Industries, 650 

R-Tex Company 651 


632- 


Studios 
Inc 


Seventh Floor 

716 
717 
719 
723 
724 


726 


eed 


Staples-Smith, Inc 

Natural Creations 

Favrex Designs 718, 
Showcard Machine Company 

3otanical Decorative Supply Company 
Old King Cole Displays, Inc 

Decorative Displays 

Swivelier Company, Inc 7 
Lustra-Cite Industries, Inc. 72 
The Reyburn Company 731 
Amplex Corporation 732 
W. M. Zeppen-Field Studios 

Frederic Shipman 

3en Walters, Inc 

Walco Bead Company 


29 


Unassigned 


Bois Smith Studios 
Formo Displays Company 
Price Fabrics Company 
Magnani Mannequins 
The Mutual Display Mfg 
Flowers of Hawaii, Inc 
Coy-Disbrow & Company, Inc 
Ankerum Mig 
Display Equipment Corporation 


( ompany 


Company 


Pending Membership 


Artistic Creations 
Sequins Novelty Company 
Castle Showcase Company 
Curtis-Dobkin Company 


Meckly Heads Exhibit Section 
For G-E Lamp Department 





Ira S. Meckly, of Schenectady, N. Y., has | 


convention 
Electric's 


to head the 
section of General 
Department, Cleveland, according 
announcement by W. H 
manager of the advertising division at Nela 
Park 

Meckly has had 
exhibit field, having been 
this work since 1947 with the G-E Apparatus 
with headquarters in Schenec 


been named 
exhibit 


to an 


wide experience in_ the 


associated 


Department 
tady. His most 
connection with 
America” 
nation 

A native of Sunbury, Pa., 
there He 
at Schenectady in 1929, 
photo 


recent 
the G-E 
train, 


assignment 
“More Power to 
special now touring 
Meckly 


public schools joined General 
Electric 
in printing 


and as office assistant in the art department 


and se rved 
production, production, 
before entering the exhibit field 

With his wife and daughter, 
reside at 221 East 244th street 

Meckly succeeds Charles W 
has accepted a with 
hibits & Displays Chicago 
house. Downs had been associated 
Lamp Department since 1947 


Meckly 


Euclid 


will 
Ohio 
Downs, who 


position General Ex 


Inc., a display 


with the 


and | 
Lamp | 


| 


Robinson, Jr., | 


with | 


was in | 
the | 


attended | 
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QUALITY 


Bulkton ADDS 
12 NEW DESIGNS cotors 


For Spring and Summer 
See them in ROOM 626 
Hote: New Yorker — Display Market Week 
WRITE today for your FREE CATALOG 

JOBBER INQUIRIES INVITED 


IS REMEMBERED L¢ 





for Eye-Arresting® 
' Displays... 


1y GIANT 
? PRINTS 


(Photo Blow-ups) 


For attention-getting displays in win- 
dows, for exciting, atmosphere-creating 
backgrounds, you'll want RCS Giant 
Prints — beautiful, low-cost photo en- 
largements produced by craftsmen! 


Copy — Today! 
STUDIOS 


Division of 
Rapid Copy Service, inc. 


See for yourself how RCS Giant Prints — 
are made—and see them in dozens of 
display uses. Get the RCS Giant Print 
Book with our compliments. List of 
low prices for all sizes included with ~ 


the book! 








DISPLAY QUIZ... 


Ae? THERMOSTATIC 
FLASHERS 


On what street 


3055 RIVER ROAD 


RIVER GROVE, ILLINOIS % in New York are two of 


the nation’s foremost 








USE THE display creators? 
Opportunity Exchange 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$300 Per Columa Inch — CASH WITH ORDER 
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YX 


15 — Beautiful - er Colors 


Packed in Bushel Cartons. 


Samples on Request 


BEAUTIFUL 
SNOW 


WHITE 


Seasonal and Year ‘Round Use 


MALROS COMPANY 


"The House of Colors” 


Contact your Jobber or order direct. 


Box 289 — Dover, N. J. 

















RADIANT 
GLASS FIBERS CO. 
11 WEST 29th ST., N. Y. C. 





Headquarters 


for fireproof 
SPUN GLASS 


DECORATIVES 


America’s largest and most 
complete stocks of glass fiber 
display materials . . . including 
glamorous originations created 
by us for the nation's leading 
stores. Ask us to put you 

on our mailing list for the latest 
news of what's what in glass 
fiber decoratives. 


IMMEDIATE DELIVERY 
FROM HUGE STOCKS AT 
LOWEST PRICES! 











PRICE CARD and 
DISPLAY CARD HOLDERS 
CASH ALARM TILLS 
CONE TWINE HOLDERS 
SNAP-IN TAG NEEDLES 
WINDOW TRIMMER'S TOOL 
Write for Mlustrated Price List 


RUDOLF ORTHWINE CORP. 
#3 W. iird St., New York 1, N. Y 


WOOD LETTERS 


FOR ALL PURPOSES 


TRAFFIC SIGNS 
For Christmas Shoppers 


\, 


11@) mes] a kere)": 


Ledge Letters 
In Christmas Colors 


10 


Trade Marks Reproduced 


Disptay Crart 


963 LAKE DRIVE S.E£. GRAND RAPIDS © MICH 





| realization thereof 
| plore each and every one of you if you are 








COSTUMES of YESTERDAY 


KATHERINE BURR FLEMING 


76 Rogers St. Branford, Conn. 
Phone: Branford 8-1836 


Write for circular of photos. 


| paper ads as they are today — 
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RETAILERS LOOK 
AT DISPLAY 
[Continued from page 103] 
planation as to why the window display work 
is slipping, and why the signs are so horrible, 
and why the interior displays have fallen by 
the wayside. 

But I think a lot of that rests with you 
folks. I think you ought to approach the 
problem with a vim and a vigor and a de- 
termination, and backed by salient facts to 
point out to management that the window 
displays are the true face of the store. It is 
that handsome face that entices the people in 
It is one thing for the advertising to bring 
the folks to your relative stores and estab- 
lishments to do the shopping, but I think 
hideous window displays, or the kind of 
window displays that don’t back up the spirit 
of the ads, will certainly help to turn a lot 
of people away, if not at least to deter them 

| think that not the publicity department 
and not management specifically, 
but certainly the display department should 
dictate the store’s policy on all phases of dis- 


specifically, 


| play. That goes for windows, interior dis- 
| plays, sign work, and what have you. 


A man of promotional stores, I can’t help 
repeating this. Stores that have to operate 
on an economy basis, an economical basis, 
not because they don’t know how to make 


| money but because being promotional stores 
| their markup is necessarily lower, have to 


work very close to the edge. I saw the evils 
of management curtailing the display budget 


| to such an extent that they were literally 
| hurting their own operations without the full 


I therefore earnestly im- 


facing what you consider a curtailed situation 


| that somebody step out there and battle it out 


with management 
And again I still would like to raise the 


| mighty question as to why management in 
| promotional establishments are so anxious 
| and so hungry to toss the money into news- 


even in the 
face of shrinking volume and yet cut win- 
dow display to the bone which is certainly 
one of the number one right arms of a suc 
cessful promotional pattern for the store! 
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NOVEMBER, 1925 

These were some of the Christmas themes 
used around the country: At R. H. Macy & 
Co., New York City, windows presented 26 
episodes from the Arabian Nights with Tony 
Sarg marionettes as the principal characters. 
... At The Dayton Company, Minneapolis, 
real wolves, tigers, lions, bears, and other 
wild animals were on view in the windows; 
special cages were constructed to hold the 
beasts... . At C. W. Klemm, Inc., Bloom- 
ington, Ill, the setting was the Far North, 
with a dirigible moored to an ice-covered 
tower. . . . Stix, Baer & Fuller, St. Louis, 
took its Christmas theme from the story of 
Ali Baba and the Forty Thieves 
Famous-Barr Company, also of St. Louis, 
scenes from fairy tales were the attraction 

W. L. Stensgaard resigned as display 
manager for C. W. Klemm, Inc., Bloom- 
ington, to join Stewart Warner Corporation, 
Chicago, as director of the window display 
division. 

Paul L. Wertz, who had been in charge of 
display for Field's, St. Louis, joined A 
Livingston & Son, Bloomington, Ill 

Anthony Ficeto, display manager of the 
Boston Silk Store, Waterbury, Conn., re- 


signed in order to join the Bedford Silk | 


House, of the same city, in a similar posi- 
tion. 


NOVEMBER, 1940 


Erich Schwengel was elected president of | 
the Milwaukee Display Club; he was with | 
the T. A. Chapman Company. Other officers | 


appointed were Clinton Clark, The Boston 
Store, vice-president; William Owen, Smart- 


wear-Emma Lange, treasurer, and Walter | 


Vanselow, Sears, Roebuck & Co., secretary 


Frank Whitelam, R. H. Fyfe Company, | 
Detroit, was master of ceremonies at a | 


luncheon given by the Detroit Display Club 
for Jack Chord, who had resigned as display 


manager for Ernst Kern Company in order 
to become interior display manager for | 


Marshall Field & Co., Chicago 
First prize of $200 in the national Washer 


Ironer Week display contest was awarded | 


to George H. Wagner, J. L. Brandeis & 


Sons, Omaha, in the department store class. | 

In a local display contest conducted in | 
connection with the Community Chest drive | 
the following Detroit men were awarded | 
prizes: first, department store group, Charles | 
F. Wendel, J. L. Hudson & Co.; second, | 


George L. Heidt, Crowley, Milner Com 


pany; third, Stanley S. Robinson, Mont 
} 


gomery Ward & Co. In the specialty shop | 


classification first was won by Grover F 


Overmier, Hughes & Hatcher; second, 


Marvin Cathcart, Annis Fur Company; 
third, Frank Whitelam, R. H. Fyfe Com 
pany; fourth, James David Buckley, Saks 


Fifth Avenue; fifth, Kenneth W. Kopp, S. S 
Kresge Company 


Morris Rosenblum, L. Bamberger & Co., | 


Newark, won first prize in the “Flexees” 
display contest Winners of second awards 
were Orville McCray, The May Company, 
Denver; Frank G tingham, Robertson 
Brothers, South Bend, and FE. Fay Brown, 
Hartley's, Fairmont, W. Va 
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JOBBERS ONLY! 


See the Country's Leading Popular Priced Line of 


ARTIFICIAL FLOWERS—FOLIAGE—SET PIECES 
for SPRING and SUMMER 


At Hotel McAlpin 


34th & Broadway, N. Y. C. 
MARKET WEEK, DECEMBER 10th TO 14th, 1950 





Our facilities are now geared for the largest and 
smallest orders at our new, modern and up to date plant. 


NU-ART DISPLAYS 


227-9 ORIENT AVENUE JERSEY CITY 5, N. J. 


Creators and Manufacturers of Artificial Flowers 
Serving Jobbers Exclusively. 














PLASTIC 


DISPLAY TRAYS 


No. 750 — SHIRT & UTILITY TRAY — 
15" x 10" x 4"—per dozen $24.00 


No. 775 — ANKLET & GLOVE TRAY — 
10" x 444" «x 5"—per dozen $9.00 


No. 725 — SOCK & GLOVE TRAY — 
13" x 414" « 2%4"—per dozen $12.00 


No. 700 TIE TRAY — 12" x 444" x 3" — 
Per dozen $9.00 


PRICE F.O. B. FACTORY 


Packed | Dozen Per Carton 


QUENSELL DISPLAYS INC. fonts: fits NY 








CHROME METAL | 
MOLDINGS and FRAMES DISPLAY QUIZ... 


for every display and 
decorative need : 
199 popular designs — durable, What street 


non-tarnishing. | eae , 3 
Write tar thle Tales in New York is destined 


Jobb i iri invited. 
oo naashe to become “The Street 


IRVING BERLIN & CO. 
719 Eighth Avenue @ New York 19, N. Y. of Quality Displays”? 














USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
$3.00 ‘Per Column Inch — CASH WITH ORDER 














A RABBIT 
ce ATTRACTS 
=) MORE WHEN 


MOTION 


MOTIONIZE YOUR 
DISPLAYS AND 
DEMONSTRATORS 
AND ATTRACT 
MORE CUSTOMERS 


WITH THE 














COLORED 
BOOKLET OF 
PRACTICAL 
DISPLAY 
SUGGESTIONS 
ON REQUEST. 


WRITE FOR IT TODAY! 


ra) 


\ yon ovenarine 

| unpow ociruet? 
| cowaren ovnreat 
\ pumonste ator) 


MANUFACTURED BY 
THE AMERICAN DISPLAY CO. 
DAYTON 2, OHIO 








NLY 
MITTEN’S 
LETTER 


give you perfect white molded 
letters! 14 faces, 34" to 


fe} 


>” high. Third Dimensional 


CHANGEABLE 
PINBACK 
SMOOTHBACK 
TRACK 
LETTERS 


Put dramatic 

sales appeal in 
Windows ® Point of 

Sale * Departmentalization 


Write for name of nearest dealer. 


MITTEN’S 
DISPLAY LETTERS 
2 West 46th St. New York 

OR Redlands, California 


DISPLAY WORLD 


In the September issue of DISPLAY 
WORLD you published an article by Norman 
Moore of the National Display Institute from 
which I quote: “Earnestly pioneering Na- 
tional Display Institute.” 

The word “pioneering” set me to thinking 
that there were other schools of display in 
New York City 12 years before the afore- 
mentioned school. In 1937 the Central School 
of Display was conducted by the late George 
Alvin Smith, my associate in this school. 

There was Polly Pettit. And the Broadway 
School of Display Arts which I organized 
and received its first acceptable licensed cur- 
riculum by the New York Board of Regents 

The oldest known display school (practical 
and theory) was the Koester School, of Chi- 
cago, which goes back about 40 years to 
1910, I believe. 

The real pioneer, though, was the Interna- 
tional Correspondence School, which published 
the “Library of Technology” in 1903... the 
first known textbook of display techniques ; 
there were about four volumes, and I possess 
three of them. 

This letter is not meant to belittle Mr 
Moore's article, just to keep the records 
straight. I know he is doing a great job and 
if we had more schools for display it would 
be wonderful. Any assistance that I can give 
to further the advancement of display is al 
ways welcomed. 

I wish continued success to your vital pub 


lication —Samuel H. Rodvien, Bronx, N. Y 


I have just received the July issue of DIS 
PLAY WORLD and was very interested in 
an article by Howard E. Jackson on “Display 
is Different at Bon Marche-Northgate”. Ap 
parently this is a suburban shopping develop 
ment, which has become a feature in your 
life in America. I was in New York last 
year and was much impressed with suburban 
development around that city. 

We are a relatively small community out 
here in New Zealand, but suburban develop 
ment is rapidly taking place due to the impos- 
sibility of people being able to garage cars 
Anticipating this kind of 
purchased a 


in the main city 
development we have recently 
large area of land in a potential suburban de 
velopment, and in the next year or two will be 
developing the area 

I believe that something along the lines of 
the American suburban development can_ be 
adopted out here, of course on a much smaller 
scale For this reason I am taking the liberty, 
of writing to you asking if it would be pos 
sible to get some further information abou 
the shopping area described in the article. I‘ 
there happens to be in existence a ground 
tograph or 


any literature bearing on the question I shall 


of the aren roan aerial phe 


be very grateful if vou can send it on to me 
L. Hay, Hay’s, Ltd 
hurch, New Zealat 


managing director, 


his letrer I wish to tell you how 
I was to receive your air mail letter 


5, telling me I had won the gold 
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You Can Bank on Wm. Bank 
Motion Disol 
LIFELIKE MOVING 
SANTA 


Model “A 


Merry Christmas or any 
copy you desire. 


MOTIONS. Santa 
rings real bell 

and moves head. 

@ Brilliant Colors 

@ Size 16” x 26” 

@ A.C. and D.C. Moter 

@ Made of extra duty 
board 

@ Mounted in strong 
wood frame 


ONLY 


$14.95 


POSTPAID 


LIFELIKE MOVING 
SANTA 


Model “B™ 
Merry Christmas or any 
copy you desire 


MOTION. Santa 
waves cap smartly. 
@ Brilliant Colors 
@ Size 16” x 26” 
@ AC. or D.C. motor 


@ Made of extra duty 
board 


@ Mounted in strong 
wood frame 


ONLY 


$12.95 


POSTPAID 





207 Amsterdam Ave New York City 23 TR 3-4142 








HAMBERGER 


Cordially invites 


you 


to visit their 


SHOWROOM 


during 


SPRING MARKET WEEK 
December 10-14 


You will see the finest in Spring display 
decorations. As always, we are looking 
forward to meeting our many friends on 
this occasion. Our new Spring creations 
will enable you to do a better display job 


for your store. 


DAVID HAMBERGER, Inc. 


Display Decorations 
115 W. 3st St, NEW YORK CITY 1 
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medal award for May in DISPLAY 
WORLD's international display contest. It 
was a great thrill, for I did not know you 
had entered me in the competition. I re- 
ceived the medal in due course, and also 
our issue of the magazine arrived last week 
We were very anxious to receive this 
magazine, as we did not know which win- 
dow had been chosen. I have received con 
gratulatory telegrams from all over Aus- 
tralia, England and America, and I am 
very, very happy Incidentally, we have 
posted under separate cover to you a series 
of photographs of our spring promotion 
which we trust you will include in your 
competition.—F. B. Asmussen, display man 
ager, The Myer Emporium, Ltd., Melbourne 

May I add a short note and congratulate 
you on organizing the display competition 
We appreciate DISPLAY WORLD and 
have been subscribers to that very good 
journal since the early days of its inception 

It has been an inspiration to we in Aus 
tralia over the years, and there are many 
displaymen in America whom we must thank 
for help we have received from articles 
printed in your journal. We can go back 
as far as the days of that wonderful artist, 
Fraser of Marshall Field's, and other notable 
personalities. 

We are very proud of our display team 
here in The Myer Emporium, and American 
visitors are really very surprised, and we 
have received applause from such men as 
the president of the AMC in New York, 
the publicity director of Neiman-Marcus, 
the American ambassador to whom we had 
the pleasure of showing our store, and now 
you, yourselves, feel that we are appreciated 
by your good judgment 

We tendered a dinner to Fred Asmussen 
last week and DISPLAY WORLD was 
greatly publicized at that dinner. It was 
attended by 60 in number, who are directly 
associated with our display department 

I would just like again to say how we 
appreciate the good work DISPLAY 
WORLD is doing, particulariy to young 
men in the profession. We wish you further 
success in your display competition. B 
Mulcahy, display director, The Myer Em 
porium, Ltd., Melbourne 

I have been teaching display classes here 
in Knoxville, in relation with my work as 
director of interior display at Miller's, Inc., 
at the University of Tennessee and Retail 
Training Institute. All sorts of problems of 
display are forever presenting themselves ir 
these classes. We always try to find the best 
solution to such problems by observing the 
local stores and reading how other stores 
meet these problems in your DISPLAY 
WORLD magazine Emily Mauger, Knox 


ville 


I have been a constant reader of DIS 
PLAY WORLD since 1933 and always look 
forward to receiving each issue 

In my opinion it is the world’s A-1 display 
magazine 1 am certain that the interna 
tional display contest you recently inaugurated 
will have a powerful influence on the de 
velopment of display and | have much pleasure 
in submitting an entry 

You are to be congratulated on the hig! 
standards you have so constantly maintained 
in your magazine Sevan E. Joyce, Foy & 
Gibson (W. A.) Ltd., Perth, Australia 
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ROOM 624, HOTEL NEW YORKER 


DISPLAY MEN: 


You being accustomed to seeing the unusual in the way of 


animated displays created by Gardners at every show, can look 
forward to another exhibit in Room 624 during Market Week that 


will again prove our leadership in this field. 


We will look forward to seeing you at the show. 


Director 


Cordially - 


R, bph Sreduiel 


Retail Stores 


P.S.: If you have plans in mind that will include an animated 


Easter Display we have many designs, one of which will fit 


your budget. 


GARDNER DISPLAYS CO. fittstincut yx 





y | 
genes HOw! 
i TIMELY TIPS 
aw FOR DISPLAYMEN 


QUESTION?? 


IF chain store promotions are wanted 
fast and frugally? 


HERE'S HOW!... 


Use lithophane valances Chain stores 
can hand letter or silk screen signs or 
indicias, which can be mounted on front 
or back of glass. Fast and Inexpensive 
At your dealers, or order direct! 


FAMOUS BELGIAN LITHOPHANIE NOW 
AVAILABLE AT ALERT DEALERS EVERY- 
WHERE, or write for FREE CATALOG to: 


GARRISON-WAGNER CO 
2018 Washington Ave., St. Leuis, Me 


ADLER-JONES CO 
$21 S. Wabash Ave., Chicago, Ill. 


CAPPY & CO. 

323 Bi'vd Of The Allies, Pittsburgh, Pa 
SHUR NUFF, INC 

24 S. 6th St., Minneapolis, Mina. 


OR WRITE DIRECT —FOR FREE CATA- 
LOG, SAMPLES AND ANSWERS TO ALL 





YOUR DISPLAY PROBLEMS. 


ISINGLASS VALANCE CO. 
5206 Tilden Ave.. Brooklyn 3,N.Y. 








USE THE 


OPPORTUNITY EXCHANGE 
For any WANT A.D purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 


BEFORE 


AFTER teat 
TREATMENT ATMENT 


WITH ..0. 


CLEARSITE 


mann) 


A revolutionary process 
guaranteed to steam proof 
your display windows, large 
or small. Easy to apply. Long 
lasting results. Inexpensive. 
Gives crystal clear windows, 
even in cold weather. A 
definite profit booster. 


—=—GET THE FACTS BY MAIL~—= 




















TINSEL AND SEQUIN MESHES 
FOR SPRING 1951 


Featuring: Heart Shape Sequin Lace Mesh for St 
Valentine's Day and Metallino Meshes in pastels 


GRAND NOVELTY ASSOCIATES 


31 E. 27th St New York 16, N.Y 
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another REASON for 
VISITING 


CINCINNATI 


“The Art Center of the Mid-West" 


Om Display 


CORPORATION'S 


SHOWING 


of Resort, Valentine, Eoster and Spring 
Decorations, all created to sell mer- 
chandise, beginning N ber 15th. 





Manufactarots. 
Flowers-Foliage 


(Sisec ay 





DISPLAY 


CORPORATION 
140 WEST FOURTH ST. 


Cincinnati 2, Ohio 


HOME OFFICE . FACTORY 














ATTENTION 
DISPLAY JOBBERS 


OUR 


WIRE LINE 


For Spring & Easter 
WILL BE BIGGER & BETTER 
THAN EVER 
We have created some 


very clever ideas in 


—BIRD CAGES— 


Birds Eges Hens 
Roosters Colts — Butterflies 
Tulips and Plants in Boxes and Pots. 


Chies 

Lambs 

Also Cates Fences Posts Arches 
All kinds of Grills. 

I will be there December 10-14 
at the Hotel New Yorker. 


Look me up It will pay you! 


HARRY C. COHEN 


5219 Centre Ave. Pittsburgh 32, Pa. 
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National Advertisers Asked 
To Think More Of Display 


The following are comments by Del 
Le Sage, display director for the Spokane 
Dry Goods Company, Spokane, on display 
items furnished by national advertisers: 

Windows and interior display material 
supplied by national advertisers of a type 
that everybody is using has very little 
memory value and can accomplish practi- 
cally nothing to build a store the community 
is proud of, and set a pace nationally. 

It is very poor thinking for all retailers 
to use the same appeal. Common sense 
dictates that each store should have adequate 
amounts of advertising aids that put across 
the manufacturer's story, but this medium 
should be a supplement to the style and 
character of display which sets one store 
apart from another store. Memory value 
is important—all of America’s leading stores 
have used a minimum of national adver- 
tiser selling aids. They have developed and 
grown big with their own distinctive policies 
governing all operations and their displays 
have reflected their individual character. 

If this stacks up—what is the intelligent 
thing for the manufacturer to do with his 
advertising dollar? 

Should he waste it on advertising 
that are never used or should manufacturers 
seriously consider contributing to store 
display budgets just as they contribute to 
store advertising budgets? 

Good selling displays, interior and win 
dows, must have a memory value; to have this 
very important quality takes money, more 
money than the manufacturer would be led 
to believe is necessary by the bright lights 
of advertising 

We have, up to 1949, received adequate 
amounts of advertising aids; but when sales 
started to slip in 1949 our allotments of ad- 
aids were increased—without our 
sanction and without anyone checking to 
find out if we could use all of the material 
Manufacturers should check this waste and 
their national advertising aids coverage 

I have a letter from one advertising agency 
offering us $100 to put a manufacturer's sign 
selling department—no details as to 
just put the sign up in any manner we 
would choose to build it. We had a tough 
time actually spending that amount; the 
allowance was entirely too liberal 


should check this kind 


aids 


vertising 


ina 
size, 


The manufacturer 
of spending, 
Advertising 
definitely aiding inflation 
distribution of manufacturers’ 
Some advertising agencies have turned to 
display aids to spend large appropriations 
The instructions the manufacturer 
gives is that they get national 


a bill of goods 
with extravagant 


monies 


has sold 


only 
the 
coverage 
It's about time the manufacturers of 
America heed this warning, check the pattern 
of spending by advertising, check with dis- 
play directors, in important stores in Amert- 


agency 
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PLASTIC « « « 
e ¢ DISPLAY « « 
e ¢ « FIXTURES 
ROOM 


729 “ICO” 


“America's Largest Line” 


LUSTRA-CITE INDUSTRIES Inc. 


225 West 28th St. New York City 




















RUSTIC 


RUSTIC DISPLAYS — POLES 
SLABS — BRANCHES — BARK 
CEDAR ETC. _‘ BIRCH 


“PARKCRAFT" 


FURNITURE 


COMPANY, INC. 
Phones: 9-6479 or 9-6103, Williamstown, N. J. 














Me 4 letter co. 


woo imcoanroRrnaTtes 


WOOD LETTERS 
OF ANY TYPE - MATERIAL - SIZE 


BACKGROUNDS 
and displays 
151 W. 18TH STREET (Bet. 6th & 7th Aves.) 











| 


| 
| 
| 


\ 


NEW YORK II, N. Y. 


STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 

how to do every phase of window 

display work. Merchants, display 

men, women and beginners will 

find this course the finest of its 

kind. School founded in 1905. 
Employers: Free to you— 
Names of our Graduates. 

Write for literature. 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41, Il. 








ca. I restate, check with display directors, | 


not sales promotion or advertising depart- 
ments, to find the answers for selling goods 
through display in stores 

Advertising in America needs a first class 
check-up going over. Somebody will 
do it very From where I sit, it looks 
like it's the job of the manufacturer 

If the America had six 


and 


soon 


largest store in 


REDIKUT LETTERS 


Die Cut Cardboard Letters 


Popular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer 


THE REDIKUT LETTER CO. 


6519 West Bivd. Inglewood. Calif. 








PLEASE MENTION SIGNS OF THE TIMES 
WHEN WRITING ADVERTISERS 
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times the floor space it now occupies, that | 


increased area would not hold a fraction of | 
the tons of selling aids pumped in each year. M A [ | N F N Oo 3 O O O 
Select any store and ask that store what ~ 


they do with the excess material. 


Check this: Since the Korean war the Direct from the Mill at Mill Prices 
rush to buy has increased only 6 per cent 


on all retail sales over 1948, comparable SPRINKLE PROOF SUPER QUALITY 
Check this: Very few retailers will show | Widths — 6, 18, 24 and 72 inch 
a profit on their total investment this year. WHITE YELLOW PINK NILE 


The remainder will break even and some will 
lose money in 1950. BLUE CHARTREUSE ORCHID CERISE 
When these things have been checked the 
national advertiser will wonder how adver- 
tising can supervise display when adver- 
tising can’t supervise advertising intelli- MORTIMER B. MANDLE 
gently. 
The manufacturer will wonder what the 1270 BROADWAY NEW YORK 1, N. Y. 
merchandising picture would have been 
this year without the Korean war | 
He will wonder why the advertising group | | 
| 
| 


Write for samples and prices. 














kor Faster, Easier 


Cutout Work 


has advocated curtailed spending for dis- “TURN MITE’”’ 
play budgets in stores and then plunged into | @ 
heavy spendingfor display using their own | 
ineffective mediums in a wasteful manner 

When he starts seriously wondering about 
these points, the manufacturer may revise | 
his thinking about the way he is using his | 
promotional dollar 

After checking into these items the manu- 
facturer should let the dispiay directors in 
America know what he thinks of all the 
pretty retail profit pictures that have been 
painted with words by the advertising ar- 
tists 

He may insist that store display budgets 
get a part of his financial aid 

If the national advertiser can; share store 
advertising costs, he can find a way to share World's Smallest 
display costs—not the way advertising wants | #ficient Turntable! as - 
it pth which is dead wrong ; " _ a Mite of a Price e Cuts designs of any size 


When the advertiser shares display costs, | © Only 24" High with 4" Steet Top eo No holes to bore 
he will get the selling way the teamwork | © Completely Closed Bese — Ready te Use % Simple to operate 
way; he will get results with his! promotional : : , 
‘ @ Covered in attractive green baize 9 Portable 
dollar raugt - | @ Underwriters’ Approved Line Cord 
The 7“. pay Be are facing . a ys » | | @ Friction Drive — Rated at One Pound Write for FREE Catalog! 
sell” period in this next six months t will | Tested by GDM for 8 Month 
@ Teste y or lonths 
call for team work. | @ Single Unit only $6.75! | INTERNATIONAL REGISTER CO. 
Top selling displays need more money to dP patna | we nl eet 1490 2622 W. Washington Blvd. 
produce more sales. Check with order please Dept. 1150-W, Chicago 12, lil. 
Advertising convinced the manufacturer @ Attractive quantity prices 
and retailer that sales could be maintained oe oo 
at the 1948 level. Everybody was duped | bine Bag orem it f 
and gave advertising more money in 1949 is one of the low cost units o 


Everybody knows the 1949 story—everybody | 
knows that good display will produce steady | GALE DOROTHEA 
sales. Everybody knows advertising caused | Animation Mechanisms for Display 


the display budget in all stores to be cut in | Jackson Heights, Long Island, N. Y. 
1949. What do you think of the results, Mr 


Manufacturer ? 

















New Catalogue Covers 
Scenic Wallpapers DISPLAY QUIZ... 
An elaborate catalogue, with many of the 
pages in full color, has been released by The 
Schmitz-Horning Company, 777 East 82nd | Where will 
street, Cleveland 3, to describe and illustrate | 
der ate Pig 4 aoe | you meet the 
the firm’s line of fine scenic wallpapers. In- | 
cluded is the company’s mural maps. The nation’s top 
catalogue is available at $1. 





er e display directors? : 
Arnold Abrams Resigns ELASTIC PETAL TOP WIGS 
From Adler-Jones (Trade-Mark) 
Arnold J. Abrams, 117 Third street, Wil- | me ee ae See ee oe Te 
| Manufactured by 
NU-SHOW DISPLAYS, INC. 
67 Sixth Ave., BArclay 7-8974, New York City 13 


mette, Ill, has resigned from the Adler- 
Jones Company, Chicago. His future plans 
will be announced soon 








SPRING 


= your displays 


B, using bright and 
Beautiful ribbons 

O;: highest quality by 
Nioationa RIBBON CORP. 


444 FOURTH AVENUE, NEW YORK 16, N. Y. 
The most complete line of decorative ribbons 
in gorgeous eye-catching colors for Spring . . . 
all widths in ombres, chiffons, taffetas, satins 
and tinsel novelties. 





WRITE FOR NAME OF 
NEAREST WHOLESALER 


a 
— 
7 








7 — BLINKER-LITES= 


Made Only By Noel 


@ Each lite blinks on and off independently. 
@ Creates a gentle twinkling stor effect. 
@ About 52 feet of wire for 20 lites. 


MANY SINCERE THANKS 
FOR YOUR AVALANCHE 
OF ORDERS 


4 NOEL 4 


Cs. Jue. 

DIVISION II 
THIRD AVENUE 
TOeOeQen BS, B. Vu 


1675'2 
NEW 
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Display Lighting 


HE following is a lecture 
the students of the National 
Institute in Philadelphia by 
Moore 
During my long years in display, I 
frequently worked with men who gave only 
casual attention to lighting. All too often 
this resulted in an unsatisfactory display; 
while almost letter perfect in 
respects, lacked the final sales punch 
that only good lighting can supply. For this 
reason, it appears to me apropos at this time 
to talk to you about the utter importance of 
good lighting 


Display 
Norman 


have 


one which 
other 


perhaps be that we 
would begin by saying what light really is 
As for that, I shall refer you to the En- 
cyclopedia Brittannica. For we, as display 
not interested in light 
only in 


It might expected 


as a phase of 
light as that 
attracts atten- 
occasion 


men, are 
physical science but 


which renders objects visible, 


tion, stimulates, soothes, and on 
helps to illusion or to 


mood and even control it 


create suggest the 

Displaymen are not called upon to assume 
the function of a lighting technician, although 
it is necessary in the application of light to 
to recognize the effect light has 
upon color, atmosphere, delineating form, et 
You must, well acquainted 
with the elements of display window lighting 
overall brightness, illumination 


merchandise 


however, become 
such as the 
lighting of central idea or goods 
with spotlights and supplementary facilities to 
provide flexibility with changing displays 
This equipment includes socket strips on floor 
for lamps in background coves, 


level, high 


and ceiling 
footlights and 
olor, motion and brightness The 
size of your display of course establishes the 
deal 


niches, specialized uses ot 


visual 
lighting In general, we 
with 


requirements 


non-luminous objects which are only 
reflected from some luminous 
a lamp, and their differ 
solely due to the 


reflect light 


visible by light 


source-—-the sun or 
ences in appearance are 


different ways in which they 
a black object 
light at all 

reflects 


This is easily 


which does not 
\ colored object is one 
others 


Thus 
reflect 
which 


1s one 


colors but not 
illuminating 


some 
proved by a piece 
of red paper by light passed through a green 
appear black because there 
is no red light for it to reflect. White 
a mixture of all the a’ white 
reflects all 
appears colored if lit by a 


glass when it will 
being 
colors, object is 


one which colors about equally 
and theretore tt 
colored light. When two pigments are mixed 
together the resulting color will be that which 
are both capable of reflecting and it may 
be quite different from the 
the light of two colored lamps are 


white 


they 


color seen when 
projected 
together onto a screen; for example 
f the 
compounded in this way the 


rilliant 


light from red and green lamps is 
result is a 
yellow, but red and 
when mixed give a dark muddy 
light which they can 


flect This then is a clear 


green paints, 
color because 
both re 

Never 
merchandise un 
reflect 


there is little 
warning 
cast a lored light on your 
color of the merchandise can 
lor of the light 


listort the appearance of the 


Otherwise, you will 
merchandise 


instance, if you focus amber light on a 
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delivered to | 


“tig 


+= DECA 
POLES 
expane m10 t0 16 feet 


BRAND NEW/ 
INDIVIDUALLY CARTONED! 
READY TO SHIP NOW! 


SPECIAL 95 


PRICE! cach 


DEALERS SUPPLY CO. 
1937S JAS. COUZENS, DETROIT 35, MICH. 

















Enjoy the ADDED Beauty of Your 
Lighted Tree in MOTION... 





Revolves 
3 Times 
a Minute 


KASSON 
ELECTRIC 
CHRISTMAS 
TREE TURNER 








Adjustable 
to most 
Tree sizes! 


Ideal for holiday windows and Christmas displays 
throughout the store. Sturdy, dependable self- 
starting A.C. motor. Double, built-in outiet for 
tree lights 


Modern Merchandise Displays 
Png LIGHTED MOTION! 


New Model 712 re- 

et ‘Sh volves 3 RPM while 

oO: O se! - contained 

CLectmc Tunwtasies Permitting novel, 

lighting effects, or 

operation of elec- 

trical devices. 200 

Ibs. capacity; 18" 

dia. turntable. Will 

revolutionize your 
window trim! 


See your loco! jobber or write us for 
complete turntable catolcg/ 


GENERAL DIE & STAMPING COMPANY 
Integrity Since 1919 





Dept. O, 262 Mott St., New York 12, N. Y 
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A NEW 


MARBALIA 


BOOK IS NOW READY! 


It contains samples of two 
hundred numbers. 


WRITE IN FOR YOUR COPY 
TODAY 


Samples also available of our com- 
plete line of decorative papers and 
coordinated fabrics, including: 


e TORTOISE SHELL 
e PYTHON 

e ZEBRA 

e LACE EFFECT 

e WOOD EXOTIC 














Snow — Diamond Dust 
Tinsels—No Flame Cotton 
Mica — Fibre Glass — 


Pine Cones 


Jobbers and Distributors write for new 
catalogue with generous discounts. 





National Sawdust Co., Inc. 
65 N. 6th St., Brooklyn 11, N. Y. 


Please send me new FREE Christmas catalogue 


Name 





Address 


City & State 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITIGN VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 

- 
$3.00 Per Column Inch — CASH WITH ORDER 
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DISPLAY WORLD 


red coat the resulting color 
brownish cast. 

Color must be treated carefully when used 
in conjunction with light. If you must spot 
an article in your window, it is wise to play 
safe and use a white light 
is desirable, it should be white or 
neutral grays which make the best surround. 
Cast your colored lights on the background 
This will result in a soft and very pleasing 
illusion of depth and cast emphasizing shad 
other words, 
suggested and display depth control is effected 
by the use of colored light in this manner 

Now I wonder how many of you 
ever stopped to seriously consider the primary 
importance of light as the great conditioner 
of motive and action not many 
because you are so accustomed to light that 
you take it for granted, just as you do the 
air we breathe. As future displaymen I ask 
you to consider this matter 
imaginations back to that far off day when 
the command went forth “Let there be light” 
then like a spring that 
first light softly flooded the earth, dissipating 
the enshrouding darkness, forth 
color and revealing form 

We are tempted to say the stage was now 
set for visual merchandising. For by means 
factors (among others) light, being 

nature “sold” mankind the 
things of the world in which it lives As 
true today on Chestnut street we are 
fluenced (I am speaking now of display win 
the light thrown on the 
color brought forth and the revealed 
Thus it about that 


used on 


ows. In moods are strongly 


have 


Perhaps 


So we send our 


and gentle sunrise 


bringing 


primary, has 


in- 
things, 


form 
the oldest 


dows) by 


comes and 


fastest selling force, display, has so much to | 


with 
no color 


do there could be 


form would 


light, for without it 
and our perception of 
be limited to the sense of touch 
If we had time it would be interesting to 
speculate on the tremendous influence modern 
lighting has had in stepping up the consump 
tion of Fifty years ago the 
means for emitting light primitive as 
compared to this day and its 
limited in all kinds of display 


goods when 
were 
use strictly 
the people ot 
stimulated 
or use much beyond their needs. 


to con 
Sut 
today our people have widened the scope of 


this country were not so 


sume 


far beyond their needs, and dis 
all branches of the 
have had much to do with this by the 
the amazing 
Were this 
remic ved 
empty, 


their wants 
profession 
skillful 
light 
stimulation to 


playmen in 
utilization of progress in 
light 
many 


Ing scrence 


be suddenly office buildings 
would — be 


silenced and 


thousands of factories 


department stores shrunken to 
Lilliputian dimensions. 

I refer booklet 
Profits” 
under the sub-heading “Lighting 
Show Windows”, the 
research by the 
ompany on this problem 
and flexible The 

solutions for 


page 6 of the 


Suilds Sales and 


you to 
“Planned Lighting 
you will see 
Layouts 


for 


gist of 
and 


Electric (¢ 


solutions 


long General 
Their 


dia 


expensive 
are simple 


gram three ceiling 
lightins 


particular 


suggests 
and a complete and flexible plan for 


body lighting 


will be of a} 


If colored light | 
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Ballou’s 


Products will add eye 
appeal and pep to your 
holiday displays 
GLASS TINSELS 5 
Silver, Gold, Red, 
Black—five finenesses. 

to order. 


DIAMOND DUST 


Beautiful snow effects can be obtained 
with this product. Obtainable in five 
finenesses. 


CRYSTAL BEADS 
Make your own signs using our special 
bead adhesive and obtain wonderful 
results at less than one-fourth the cost 
of “glue-on" reflectorization. 
PLASTIC FLITTERS 
Non-tarnishing. Gold, Silver and many 
colors. 
GOLD, ALUMINUM POWDERS 
AND ALUMINUM PASTES 


Send for color card showing seven 
beautiful shades made in the correct 
fineness to give maximum brilliancy. 


Write for Samples 


EDWARD C. BALLOU CO. 


116 Hudson St., New York 13, N. Y. 


Blue, Green and 
Special shades 























Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 








EVERY SHOP NEEDS 
THIS 10-INCH SAW TABLE 


with extra capacity and precision machined in 
You can square off work up to 13 inches wide 
in front of the blade with « 


BOICE-CR 
TILTING-ARBOR SAW 


No additional front extensions the 
case of other saws 

You'll use it every day for ripping and cut-off (straight 
or bevel) doing edge and end sanding and making 
straight edge moulding Selves the problem of cut 
rabbetts and tenons 


necessary a6 in 


ting grooves, 
Seld by industrial 
literature today 

SSS SSS SSS SSS aeeee 


supply distributors Send for 


 BOICE-CRANE COMPANY: 


896 Central Avenue Toledo 6, Ohio 
Please send free literature on Boice-Crane 
‘ ) Tiltimg-Arbor Saw; ( ) Band Saw; ( 
NAME 

FIRM 

STREET 

CITY & STATE 


ewcnsceeceeenaosscesessssesd 


) Jig Saw 
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Opportunity Exchange - 








Display Salesman 


Prominent display manufacturer 
requires the services of an ex 
call on the 
eading stores in the big cities of 
the Eastern territory inciuding 
New York City Must know h 

way around. This is an established 
territory. When answering give ex 
perience age, background, et« Ali 
orrespondence confidential 


perienced salesman t 


Adler-Jones Company 


521 S. Wabash Ave., Chicago 5, Ill. 


ANIMATED CHRISTMAS WINDOW 


Ihe sensation of three cities! For sale by original designer and 


user. This display packed the sidewalk and stopped traffic. 
Display dramatizes Christmas in fresh, delightful manner ; 
ideal ior department or home furnishings store. Contains a 
horse, sleigh, old-fashioned cop and nursemaid on a park bench, 
dog, quaint organ-grinder with monkey, etc., all pieces are 
animated Priced about 1/3 original cost Complete—in ex- 
cellent condition 


Address BOX 11GH 


Care of DISPLAY WORLD 


CLOSE-OUT 
WAREHOUSE SALE 
WE NEED ROOM! 


14 Mechanical and 2 Station- 
ary Units at prices from 
$10 to $45! 


GOGUE DISPLAY 
P. O. BOX 595 
CINCINNATI 1, OHIO 











WANTED 


Experienced 
WINDOW TRIMMER 


and showcard writer in fine 
specialty shop in Northwest 
Michigan. Permanent position 
and advancement to be assist 
ant to owner. Reply past posi 
tions held and salary to start 


Address Box 11BC 


Care of DISPLAY WORLD 





SALESMEN — AT ONCE 


For the Southern territory and the Midwest. Must have 
established following to represent Manufacturer of high- 
Members of N.A.D.I 
be offered an unusual proposition with a view of a future 
All replies strictly 


grade line High caliber men will 


No objection to non-confliction line 
No jobbers. 


Address BOX 11EF 


Care of DISPLAY WORLD 


confidential 


SALESMEN—Here is your oppor 
tunity to make that extra dollar 
without effort Every store using 
mannequins is a potential user of 
Mannequin Covers. No competition. 
30% Commission. Write now! 


BRUCE ALLEN ASSOCIATES 
1311 Widener Bldg., Philadelphia, Pa. 














Sideline Salesmen 
Wanted 


South, Southwest and West 
Coast are open for salesmen 
to handle Mannequin wigs of 
well-known, established manu 
facturer Item sells well and 
is not bulky to handle. Ex 
cellent commission arrange- 
ments Write, giving back 
ground and experience 


Herzberg-Robbins, Inc. 


457 West Broadway, N. Y. 12 











POSITION WANTED 


Display Manager 4) — seeks 
position with high grade de 
partment store. Twenty years’ 
experience including 12° on 
State Street. Excellent refer 


ences 


Addreess Box 11DE 


Care of DISPLAY WORLD 





15 Window Scenes of the Famous 


“SANTA CLAUS STORY” 
Created by BLISS DISPLAY CORP. 


Priced at less than one-third of its original cost 


$1,650.00 


15 scenes—each scene is 3 ft. wide, 2 ft. deep, 3 ft. to 4 ft 
high—-above a 15-inch platform. Each unit has its own 
mechanism, individual motors, plug-in cord, etc. Six metal 
scrolis, containing institutional copy, are included with the 
disp!ay. This display is very flexible, and can be divided 
to fit the dimensions of your windows. The “Santa Claus 
Story” display will be in our windows from Thanksgiving 
until Christmas 


For further details, address: 


CARL A. KRONITZ 


Director of Display, Stewart & Co., Baltimore 1, Md. 


Salesmen Wanted 


For nationally known line of 
high grade mannequins. Can 
be carried with allied non- 
competitive lines. Good ter- 
ritories open. Liberal com- 
missions. Give full informa- 
tion of territory covered. All 
replies strictly. confidential. 


Address Box 110P 


Care of DISPLAY WORLD 








CORRESPONDENCE INSTRUC- 
TION—In Window Display. In op 
eration for over 40 years with over 
20,000 graduates in nearly every 
country in the world Write for 
catalog. THE KOESTER SCHOOL. 
Koester Bldg., 3710-12 N. Cicero 
Ave., Chicago 41, Ill. 




















POSITION WANTED 
tch display and advertising 
change Over 2 
Married No 
reliable Salary 

open, References 
Address BOX 10HI 
Care of DISPLAY WORLD 








FOR SALE 
Well Established Display Business in Midwest 


No competition within 250 miles. Complete wood working and 
finishing shop, stock of materials and props, assets, name, good 
will, excellent location, low rent. Regular local accounts, field 
work starting to show results. $20,000 annual sales, can_ be 
greatly improved by aggressive man with display ideas. Must 
sell for personal reasons. Wonderful opportunity for only $7,500 


cash 


Address BOX 11FG 


Care of DISPLAY WORLD 


WINDOW 
TRIMMERS AND 
DISPLAY MEN 


You can make extra money 
while at your present job. It 


is easy. 


Address Box 11MN 


Care of DISPLAY WORLD 














POSITION WANTED 
Display manager and sign writer 
secking position in reputable Wom- 
en's Specialty Shop or Jr. Dept 
Store. Experienced, reference, mar 
ried, one child. East, Middle West 
preferred 

Address BOX 11PQ 

Care of DISPLAY WORLD 
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DISPLAY MAN 


Combination display man and 
card writer. Excellent oppor- 
tunity for experienced man in 
junior department store, doing 
a good volume in city of 10,000. 


Graber’s Stores, Inc. 


159 South Second Street 
Memphis, Tennessee 


WONDERFUL OPPORTUNITY! 


Major interest in large corporation manufacturing and 


selling decorative and display materials. 


Outside activi- 


ties at present, include over 75% of all Xmas, fair, con 


vention, and special event hangings in the State 
Rare opportunity 


in Southwest. 


Largest 


Address BOX 11HI 


Care of DISPLAY WORLD 














SALESMEN 
N. Y. 


most progressive line on the 


Manufacturer of the 


market today is interested in 
interviewing out-of-town sales 
men while in New York dur- 
ing the Display Show. 


Address Box 11JK 


Care of DISPLAY WORLI? 


JOBBERS! 


FOR PROFITABLE, AMAZING, NEW 
FLUORESCENT GLOWING SIGN KIT 


Sensational new plastic kit makes signs that adhere to any smooth surface 
now being introduced nationally. And Catching On Fast! 

Write TODAY (on your letterhead) for FREE SAMPLE, complete informa 
tion about generous discounts and available territories for ALPHA-BETTY 


Sign Kits! 


GORDON PLASTIC PRODUCTS CORP., Ossining, N. Y. 














Experienced 
DISPLAY MAN 


for leading Ohio fine Women's 
Specialty store. Splendid op 
portunity for well experienced 
man. Must be qualified show- 
card writer. Give complete in- 
formation in first letter. Ap 
plication confidential. 


Address Box 11QR 


Care of DISPLAY WORLD 


REPRESENTATIVE WANTED 
Great Opportunity for Right Party 


One of the better known manufacturers is interested in securing 
an experienced representative with an established clientele, and 


New York Show-Room. 


Party interested to handle all sales for the U 
line of high-grade and highly-styled mannequins 


S. A., for our full 
No objection 


to handling our line in conjunction with non-competitive lines 
All communications strictly confidential. 


Address BOX 11NO 


Care of DISPLAY WORLD 














SALESMEN 


If you call on retail trade, here 
is an excellent opportunity to 
increase your income. W: 
manufacture a self glowing 3- 
dimensional pricing set that's 
hot. Commission 33% per 
cent and up. 


PLAST-AD 
Manufacturing Co. 


South Bend 22, Indiana 


Experienced Lettering 
Man Wanted 


for Display Advertising Com- 
pany Servicing Theatres, Silk 
Screen Accounts, and Specialty 
Stores. This is a Splendid 
Opportunity in a City of over 
400,000 in the temperate cli- 
mate of the Southwest 


Address Box 11KL 


Care of DISPLAY WORLD 


PEG BOARD 
Salesmen Wanted 


Many territories open except Mid 
die West and West Coast. Manu 
facturer of America’s newest, most 
sensational, functional display 
medium Can be carried as a 
side line, Replies held in strictest 
confidence Apply 


Werner Lewy 
Sales Manager 
14 E. Jackson Blvd., Room 1529 
Chicago 4, Il. 
Or contact during Market Week, 
Hotel New Yorker, Room 501, New 
York 














POSITION WANTED 


Displayman, cardwriter, 20 yrs. 
experience all type windows and 
merchandis¢: 
back- 


medium priced 
Also construction of 


ground and displays 


Address Box 11RS 


Care of DISPLAY WORLD 


ARTIFICIAL 
FLOWERS 


Well-known New York manu- 
facturer interested in giving 
full representation to an un- 
usual flower line. Give full 
particulars 


Address Box 11LM 


Care of DISPLAY WORLD 





Distributors Wanted 


British manufacturers of INTER 
CHANGEABLE LETTERS AND 
NUMBERS entirely new, patented 
very simple to use, suitable for 
every trade and business, seeks 
distributors with special sales force 
and sound financial backing to im 
port on their own account to U.S.A 
und Canada Already the best 
seller in over 20 countries 


Plestic Fasteners Ltd. 
“Movitex” Section, 50, Station Rd. 
London, N. W. 10, Entand 
Cables: ORNIA LONDON 




















SALES POSITION WANTED 
with reliable display house. Prefer 
Midwest territory Drawing acct 
and comm Considerable exp. in 
display and selling Good ref 
Age 30, married, two children 

Address BOX 11AB 
Care of DISPLAY WORLD 








DISPLAY SALESMEN 
Sell full color, 3-dimensional, ani- 
mated bank displays on yearly 
basis Liberal commissions. Op- 
portunity to build large annual in 
come Exclusive territories avail 
able 
Address BOX 11CD 
Care of DISPLAY WORLD 











DISPLAY 
WORLD 


Display’s Great Monthly Digest 


SERVICE BUREAU 


The DISPLAY WORLD Service 
Bureau will be glad to supply the 
latest authentic information about 
anything in the display line in 
which you are interested. If you 
do not find your needs listed on 
this biank, write a separate letter 
lf we do not have the information 
you want on file, we'll find out for 
you. Avail yourself of our service 
iacilities without cost or obliga 
tion. This service includes an aa 
alysis of any display problem. 


( Air Brushes 
C Airpainting Equipment 
\. Animated Signs 
© Artificial Flowers 
C. Aruficial Soow 
_) Backgrounds 
f Background Colors 
[) Brushes and Pens 
C) Bulletin— Directory Boards 
Card & Mat Board 
Cardwriters’ Materials 
C Color Lighting 
[) Composition Pieces 
[Crepe Papers 
() Cut-out Letters 
[) Cutting Machines 
C) Decaicomania 
f) Decorative Papers 
( Display Forms 
©) Display Furniture 
[) Display Letters 
©) Display Racks 
Dye, Rug and Carpet 
() Enlarging Projectors 
[) Fabrics and Trimmings 
) Fixtures 
Flags and Banners 
P| Foils 
=) 
\ Glass Specialties 
| Grass Mats 
Hosiery & Shoe Forms 
*) Lithographed Displays 
) Mannequins 


™ Motion Mechanisms 
() Motors 
) Mosldis i] ” 
| Natural Fo e 
™ Pageants ‘a Exhibits 
) Paper Sculpture Displays 
Papier Mache Specialties 
() Photographic Blowups 
Plaques (Window) 
iJ Plastics 
™ Plywood 
f) Price Cards-—Tickets 
Price Ticket Holders 
P| Ribbons 
Sale Banners 
Show Card Colors 
fh") Show Cards 
™ Show Case Lighting 
Show Cases 
Store Designing 
Socks— Window 
Store Equipment 
 Signs—Brass— Bronze 
 Signs—Card Holders 
 Signs— Electric 
 Sien Printing Machines 
Sleeve Forms 
“Store Fronts 
{ Tackers 
“Time Switches 
Turntables 
Veneers (Imitation) 
© Wall Board 
Wigs 
“window Lighting 
[) De you wish a copy of their 
"catalogue? 
[De you plan te remodel your 
~ store soon? 
[De you pian to build a store 
soon? 


MAIL TO 
DISPLAY WORLD 
CINCINNATI 1, OHIO 


Display Manager 
Firm 
Street 


City 
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Ras Beall Rejoins 


Harzfeld’s, Kansas City 





























: 4 
Erasmus T. Beall has been appointed dis- 
play director of Harzfeld's, an exclusive 
specialty store in Kansas City. Beall was 
display director for Harzfeld’s from 1931 to F 
1942 when he went into the army as combat 
engineer, serving overseas. After the war he 
joined Revion’s of New York City and later 
was the fashion display director at Rich's, 
Atlanta. For the past year Beall has had 
his own antique and decorative accessory 
shop in Kansas City Gerald Correa is 
the assistant to Beall 
Results Announced 
In Millinery Contest 
First prize, $100, has been awarded to 
W. W. Rowley, The Emporium, San Fran- 
cisco, in the third annual window display 
contest held recently under the sponsorship 
of the Millinery Fashion Bureau 
L. S. White, Bullock's, Pasadena, Calif., 
won second prize of $50, with third place, 
$25, going to Robert W. Seybold, Schultz’, 
Evansville. Walter Klein, Polsky’s, Akron, 
placed fourth and received $20 
The following won honorable mentions 
1 Robert J. Otten, Stone & Thomas, Charles- 
» ton, W. Va; Joe Vent, The Rike-Kumler : ; i si : 
Company, Dayton; Fred Wassall, Watker —Visual Presentations, Cleveland, has produced a series of display settings for the Central 
Brothers, Wichita: John N. Boulware, Mil National Bank of Cleveland, an organization that believes in aggressive display to tell the 
ler & Rhoads, Richmond and A. T. Kalasky, story of its services. An idea of the series is given in the photograph above—- 
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PARIS MAGIC® 
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Paris inspired lnerchandisers . just one of many exciting 
new display techniques in wood, wire and papier-mache . 
for spring and summer :. . . wait for our representative. \ 
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See this series and many more at Hotel New OERR f 
13) c tid tod Bceret uw“ 


Yorker, Rooms 536-537 — December 10-14 
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DISPLAY DESIGNERS AND MANUFACTURERS e PORTSMOUTH OHIO 


FASHION 


All-plastic mannikins, smartly styled by New 
York’s top talent. Light-weight, durable 
construction in one-piece plastic — not 
coated or impregnated fabric, fibre, paper 
or plaster but real plastic. No seams, 
peeling or cracking. They're economically 
priced and will give years of service. 
Complete fashion-right range: Children 


(2 to 16), Subteens, Junior Miss, Misses. 


FROM GLAMOROUS ALL-PLASTIC MANNIKINS 
TO MODERN TRIMLINE RACKS 


function 


Trimline racks and costumers, the most com- 
plete selection in the country. Design re- 
lated to give beauty and continuity to your 


departments. Racks for every purpose, 





constructed of the finest materials to give 


years of excellent service. Economically 





priced to accomodate your budget. 








Visit Darling Displays in Room 616, Hotel New 
Yorker during Spring Market Week, December 10 
to 14. See a complete line of display equipment 
in our New York showrooms, 47 West 34th Street. 


Lia leny displays 


L.A.DARLING COMPANY, BRONSON, MICHIGAN 
NEW YORK CHICAGO LOS ANGELES 





DARLING 
Your one dependable source for 


DISPLAYS 
TIX ED everything in display equipment. 





